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Florida Southern College  

Founded in 1883, Florida Southern College is the oldest private college in Florida. The College 

maintains its commitment to academic excellence through 70+ undergraduate programs and 

distinctive graduate programs in business administration, education, and nursing. Florida 

Southern has a 15:1 student-to-faculty ratio; is an award-winning national leader in engaged 

learning; and boasts 30 NCAA Division II national championships. It is ranked among the Top 20 

Regional Universities in the South by U.S. News and World Report; named a Top Baccalaureate 

College by Washington Monthly; and included in The Princeton Review’s 384 Best Colleges, The 

Fiske Guide to Colleges 2018, and Forbes magazine’s America’s Top Colleges Guide. FSC is home 

to the world’s largest single-site collection of Frank Lloyd Wright architecture and was 

designated a National Historic Landmark in 2012. Named the “Most Beautiful Campus in the 

Nation” for two consecutive years by The Princeton Review and one of the nation’s “Ten 

College Campuses with the Best Architecture” by Architectural Digest, Florida Southern is an 

internationally-recognized place of beauty and academic excellence. 

Assistant Director of Annual Giving 

Reporting to the Director of Annual Giving, the Assistant Director of Annual Giving assists with 

the College’s annual giving programs to include planning and implementing the Annual Fund 

phonathon and the Faculty/Staff campaign as well as helping to develop the social media 

strategy for annual giving. In addition, the Assistant Director is responsible for coordinating and 

helping with direct mail/email appeals for alumni and parents and other marketing materials 

for advancement-related programs and activities, and soliciting leadership Annual Fund gifts 

from a specified prospect pool. The Assistant Director will contribute to the overall messaging 

and marketing efforts to both existing and prospective donors, continually creating a fresh, 

compelling, and brand-conscious case for support of the College’s giving programs with a 

particular focus on annual giving, leadership gifts, and student/alumni cultivation. 

ESSENTIAL FUNCTIONS: 

1. Manage the day-to-day operation, planning, and implementation of the phonathon 

program(s), including recruiting, supervising, training and coaching of student managers and 

student callers; developing operational plans, caller training programs and motivational tools; 

drafting segment-specific scripts and follow up communications; maintaining an effective 

pledge reminder system; monitoring caller work hours and time sheets; and following up with 

prospects to answer their questions/respond to their needs. 

2. Manage a portfolio of up to 30 annual giving prospects including gift solicitation by 

telephone.  

3. Coordinate and implement the annual Faculty/Staff campaign. 

4. Proactively research best practices in the use of social media in fundraising; in conjunction 

with the Director of Alumni Relations develop a comprehensive social media strategy for annual 

giving utilizing Facebook, Twitter, blogs, and other social media outlets/platforms. 



5. Conceptualize, draft, and finalize direct mail/email appeals and related communications to 

alumni, including Reunion years, affinity groups, and parents. 

6. Assist with planning and implementation of special events for the Annual Fund. 

7. Regularly assess communications to key constituents for opportunities to refine and 

strengthen advancement content and strategy.  

EDUCATION, WORK EXPERIENCE AND REQUIREMENTS: 

1. Bachelor’s degree required. 

2. Minimum of one year of experience in higher education fundraising or equivalent required. 

3. Supervisory experience strongly preferred. 

4. Computer proficiency (Word, Excel, PowerPoint required; Publisher or similar publication 

design software preferred). 

5. Strong planning and organizational skills with a demonstrated track record of successful gift 

solicitations. 

6. Demonstrated ability to exceed all goals. 

7. Web, email, and social media experience required. 

8. Experience producing marketing plans and printed and electronic materials for fundraising 

and stewardship purposes preferred. 

9. Excellent written and oral communication skills, creativity, a strong sense of professionalism, 

ability to manage diverse types of work assignments, and the ability to maintain confidences.  

10. Weekend and evening work required. 

 

To apply, please visit https://portal.flsouthern.edu/ICS/Employment_App/ 
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