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Florida Southern College 

Founded in 1883, Florida Southern College is the oldest private college in Florida. The College 

maintains its commitment to academic excellence through 70+ undergraduate programs and 

distinctive graduate programs in business administration, education, and nursing. Florida 

Southern has a 15:1 student-to-faculty ratio; is an award-winning national leader in engaged 

learning; and boasts 30 NCAA Division II national championships. It is ranked among the Top 20 

Regional Universities in the South by U.S. News and World Report; named a Top Baccalaureate 

College by Washington Monthly; and included in The Princeton Review’s 384 Best Colleges, The 

Fiske Guide to Colleges 2018, and Forbes magazine’s America’s Top Colleges Guide. FSC is home 

to the world’s largest single-site collection of Frank Lloyd Wright architecture and was 

designated a National Historic Landmark in 2012. Named the “Most Beautiful Campus in the 

Nation” for two consecutive years by The Princeton Review and one of the nation’s “Ten 

College Campuses with the Best Architecture” by Architectural Digest, Florida Southern is an 

internationally-recognized place of beauty and academic excellence. 

Director of Development Communications 

The Director of Development Communications produces materials to support fundraising and 

alumni and donor engagement efforts, including proposals, stewardship pieces, and other 

development-related materials in print, electronic, and video format and on social media 

platforms. 

ESSENTIAL FUNCTIONS: 

1. Create special communications that support major gift and annual fund gift solicitations, 

raises the sights of prospective donors, and heightens awareness about Florida Southern 

College. 

2. Implement major elements of a comprehensive development communications strategy, 

including designing and writing gift proposals, case statements, power points, stewardship 

letters, periodic communications to major prospects and donors, major gift announcements 

and publicity, campaign website development and maintenance.  

3. Provide guidance, support, coordination, and editorial oversight for all development 

communications projects that will be informed by campaign communications strategy, 

including gift planning collateral materials. 

4. Research, write, and design principal and major gift funding proposals to support the 

College’s highest and most urgent priorities. 

5. Work closely with the Office of the President on special donor communications and 

acknowledgement letters. 

6. Responsible for versatile communications—working with text, imagery, across the web, in 

print, and in social media platforms—to enhance the College’s Development program. 



EDUCATION AND WORK EXPERIENCE: 

1. Bachelor’s degree or equivalent with three years or more of related experience, or an 

equivalent combination of education and experience.  

2. Broad experience in communications, journalism, marketing, and/or public relations.  

3. Experience in higher education, particularly undergraduate liberal arts colleges, is a plus. 

4. Exceptional writing and editing skills. 

5. Skilled in Adobe Creative Suite programs including InDesign, Photoshop, and Illustrator. 

6. Must possess impeccable communication skills, both oral and written; a professional 

demeanor; a positive attitude; and the knowledge and ability to keep confidences. 

7. Exceptional interpersonal skills, in order to work effectively with faculty, staff, students, 

administrators, trustees, alumni, parents, and freelancers. 

8. Proven ability to manage multiple tasks, prioritize, and perform well on deadline as well as 

on long-term projects. 

 

To apply, please visit https://portal.flsouthern.edu/ICS/Employment_App/ 

https://portal.flsouthern.edu/ICS/Employment_App/

