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New Satellite

Launched - 3

Greetings Friends,

I hope you enjoyed our joint meeting with the Alabama Chapter of AFP as
much as I did!  One of the many things I appreciate about AFP is the continued
focus on ethical fundraising not only in October, but year round. It’s an
important tenant of our profession and I am proud that I signed the Code!

I am happy to announce that our local chapter is adopting the Job Posting and
Salary Equity Policy that was proposed and adopted by AFP Global. Beginning
November 1st, we will only promote job postings on our platforms that include
a salary range.  Please make a note of this for future job opportunity postings
you might submit.

I hope you will plan to join us at our next chapter event, when we will
participate in the AFP International Day of Philanthropy festivities virtually on
November 12th.

A MESSAGE FROM 
OUR PRESIDENT

OTHER STORIES
INSIDE THIS ISSUE:
2021 Proposed Slate of Officers

October is Ethics Awareness
Month

Member Spotlight

Calendar of Events

President's message continues on next page...
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Lastly, I am grateful to the Nominating Committee for their hard work on the proposed slate of Board of Directors listed in this newsletter. We
will vote at the December 3rd chapter meeting to adopt the slate.  If you are interested in serving in a leadership role, it is not too late! Simply let
Laurel Teel, chair of the committee know of your interest.  As my year as President is drawing to a close, I am encouraged about the future of our
chapter and look forward to another great year of AFP programming in 2021.

Thanks for your continued interest in our local chapter of AFP.  Remember, we are better together!

Sincerely,

President-Elect: Brenda Dennis
Immediate Past President: Martie McEnerney
Secretary/Treasurer: Laurel Teel
Membership Chair: Brenda Dennis
Communications/PR Chair: Krystal Floyd
Programs Chair: Joanna Kirkland
Member-At-Large: Marie Harrington
National Philanthropy Day Chair: Tara Davis

Our chapter’s fiscal year follows the calendar year, which means new officers will assume their post in January.  This month, our Nominating
Committee, led by Laurel, met to discuss the slate for next year.  Today, the committee would like to present the following persons and roles
for the chapter’s consideration.

voting will begin next month. Please check your email for additional information regarding voting soon.

President: Chacolby Burns-Johnson

Martie B. McEnerney, MBA, CFRE

President, AFP Central Alabama

A MESSAGE FROM 
OUR PRESIDENT CONTINUED

CHAPTER PRESENTS THE PROPOSED SLATE OF 
2021 OFFICERS

- J O H N  Q U I N C Y  A D A M S

"If your actions inspire others to dream more, learn more, do more
and become more, you are a leader."
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GOES PINK FOR 
BREAST CANCER AWARENESS MONTH

THE DEVELOPMENT 

OCTOBER 2020
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The Association of Fundraising Professionals (AFP) of Central Alabama will be celebrating October as Ethics Awareness Month, an international
campaign to highlight the importance of ethics in fundraising and the impact it has on the world. 

This year’s second annual Ethics Awareness Month will not only highlight the importance of ethics in fundraising, but the significance of
advancing diversity, equity, inclusion and access in the philanthropic sector.

AFP, which was founded in 1960 to create a code of ethics for the fundraising profession, serves 30,000 fundraisers worldwide who work to
generate philanthropic funding for a wide variety of charitable causes. The Central Alabama Chapter of AFP echoes the importance of ethical
fundraising in their programming each year.

AFP adopted its official Code of Ethical Standards in 1964, helping to foster the development and growth of fundraising professionals to enhance
philanthropic and volunteer initiatives. The 25 standards in AFP’s Code address issues such as privacy, stewardship of funds, professional
responsibilities and compensation, including a prohibition on accepting commissions or percentage-based fundraising. 

October is an opportune time to focus on ethics because it is the beginning of the “giving season,” the last quarter of the year when most
charities receive one-third to one-half of their overall yearly funds. And as racial and social injustice comes to light, it is critical that fundraisers
and charities alike review their fundraising practices, ensuring that not only are they abiding by the highest ethical standards, but demonstrating
that a commitment to ethics also includes a commitment to diversity, equity, inclusion and access. 

This year, the Central Alabama Chapter of AFP joined the Alabama Chapter in Birmingham for a virtual chapter meeting that focused on ethical
fundraising.  The chapters welcomed Mark Hefter, Chair of AFP International Ethics Committee who discussed Ethical Issues in Today’s
Environment.

For more information surrounding Ethics Awareness Month and to view the AFP Code of Ethics, please visit https://afpglobal.org/ethics. To learn
about about AFP’s commitment to IDEA (inclusion, diversity, equity and access), visit https://afpidea.org.

Since 1960, the Association of Fundraising Professionals (AFP) has been the standard bearer for professionalism in fundraising. The association
works to advance effective and ethical philanthropy by providing advocacy, research, education, mentoring, collaboration and technology
opportunities for the world’s largest network of professional fundraisers. AFP’s 30,000 members in more than 240 chapters raise over $100
billion annually for a wide variety of charitable organizations and causes across the globe. For more information, go to www.afpglobal.org.

SECOND ANNUAL AFP ETHICS AWARENESS MONTH
FOCUSES ON FUNDRAISING ETHICS, INCLUSION AND
EQUITY
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DONOR BILL OF RIGHTS
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I would like to be remembered as someone

who used whatever talent she had to do her

work to the very best of her ability.

Ruth Bader Ginsburg
Associate Justice, US Supreme Court
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Hold the presses! If you haven’t yet sent your year-end fundraising appeal, you’ve time to give your message a once over.

I’ve got just the checklist you need.

BEFORE SENDING AN EMAIL APPEAL DO THIS, NOT THAT 
By: Claire at Clairifaction Blog

Hold the presses! If you haven’t yet sent your year-end fundraising appeal, you’ve time to give your message a once over.

I’ve got just the checklist you need.

If you’ve already sent your appeal off to the printer, you’ve still time to rethink your copy before sending your December follow-up or preparing
your year-end series of emails.

Either way, taking the time to look at your fundraising message with a critical eye can help you raise a lot more money.

You see, there are right and wrong ways to talk with prospective donors. You’ve likely read a lot on this topic (I know I’ve certainly written a lot
on this topic – for starters see here), yet it bears repeating. Especially as we enter the most giving time of the year. If you fail to put your best
foot forward during the last quarter of the calendar year, you’re going to end up shooting yourself in that foot!

Many charities will raise a huge percentage of their annual fundraising goal during the next three months. There’s plenty of data out there to
support this. Just check the infographics below.

https://afpglobal.org/ethicsmain/deep-dives-afp-code-ethical-standards
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Let’s make sure you don’t blow your chances and get your
full share of the philanthropy pie.

Do This, Not That

As you read through this list the “to do” part of the equation
may sound completely logical at first blush. You may think
“of course we do this!”

Good for you. That means you’re thinking correctly. But…
sometimes good intentions get lost in translation during the
execution phase. So I encourage you to consider the “do not
do” part of the equation as well. Then double check your
work. Why? Because this stuff is tricky.

1. Talk to your donors, not at them.
This is the difference between donor-centric and ego-centric
writing. Alas, it’s all too easy to fall into the ego-centric trap.
You are proud of what you’re doing and you want to tell
folks. You know what you want to say. So, why not? I’ll tell
you why not.

“ I want to tell you about…"
“Did you know that we…”
“We have a huge fundraising goal to meet…”

“Can you imagine a world without auto mechanics, dry cleaners, or your favorite restaurant on the corner?”

“No one should go hungry this Thanksgiving. We’re asking you to serve thousands of Thanksgiving meals to the hungry and homeless.” 

“There is absolutely nothing worse than watching your 3-year-old child die.” 

“Please help us meet this challenge grant…”
“Please help us continue our important work…”
“Will you help us to sustain and expand our efforts…”

“Your gift creates jobs and changes a life story.”  

”Every $6 you give will provide a hot Thanksgiving meal for men, women and children who are struggling to get through these hard times.” 

"Please, while you have my letter in your hand, fill out your reply form and mail it back with your gift. By doing so, you fulfill a very ill child’s dream.” 

There’s a big difference between what you want to say and what donors want to know.  You may want to tell them all the details of your programs and
processes. Donors don’t want to hear those details. They don’t have time for them. They simply want to hear a simple, interesting, relevant story that
emotionally draws them into your work.

Signs you’re speaking AT donors:

Signs you’re speaking TO donors, engaging them as partners who understand and can relate to your work, and not just as bystanders [These are real
examples I’ve collected]:

This begins with “you” and asks the donor to enter into the story, through their own imagination.

This begins by evoking a basic human need (food) and fear (hunger), drawing the reader in to a scenario they may not have lived but can certainly
imagine. It also immediately asks the donor to be a partner in the effort to prevent something bad from happening.

This draws the reader in immediately, and is relevant to anyone who has ever had children.

2. Ask donors to change the world, not to help you change the world.Give your donors agency. They want to do something, not simply cheer on your efforts.
Of course, some folks will be happy to help you. That’s why even bad fundraising letters bring in gifts. But, they also leave a lot of money on the table. You’ll
receive more gifts, and more passionate ones, when you empower donors to accomplish something that feels powerfully, and personally, meaningful. 

Signs you’re treating donors as bystanders or assistants:

Signs you’re empowering donors to be the change they want to see in the world [These are from the same real examples I shared above]:

The donor is told the powerful impact of their gift, today and tomorrow.

This is a specific solution and the donor can visualize the happy outcome.

This corrects the donor directly with the beneficiary their gift will support. It’s not couched in the language of helping the organization do this work.

3. Show what the donor’s gift will accomplish in the future, not what others’ gifts (or even theirs) accomplished in the past.When you focus on past
accomplishments it comes across as fait accomplit. In other words, it appears you no longer need much help. You’ve got it covered. If you want to talk about
past accomplishments, put this in your newsletter and thank you letter. In your appeal, focus on the problem at hand, the solution that’s needed, and where
the donor comes into the story.
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“Last year our organization delivered…”
“In the past, people like you have made it possible to…”
“Every year people are saved because you care…”

“You can help entrepreneurs, like Annie, access the money and advice they need to grow their business, create jobs, and ensure the vitality of our local
small business community.” 

“Can we count on you this year?” 

”I’m hoping today that you’ll join me and help other children that are very ill.” 

”Your gift, of any amount, will help.” 
“We hope you will renew your annual support.”
“Your support will enable us to reach out to more families.”

“Your gift will be doubled.” Help meet the $10,000 matching challenge.” 

”When you make sure there is enough turkey and mashed potatoes to go around, you are also helping to provide…” 

”You may even bring a child back from heaven.” 

Signs you’re focusing too much on what was done, not on what can be done:

Signs you’re highlighting work that lies ahead:

This is a slight shift from talking about how Annie was helped by last year’s donors, focusing on people like her who you can help moving forward.

This is preceded by language about honoring their pledge that no one should be hungry or alone on Thanksgiving. It’s not enough they did this in the past.
They need the donor to assure the pledge continues to be fulfilled.

This letter does tell one parent’s story of their child who was very ill; then miraculously recovered (she believes it to be because she wanted to see her wish
come true). So that part of the letter is about the past, but it’s written in a way you can envision the same child’s bright future. The story isn’t at an end, it’s
just beginning.

4. Give a reason to give now, as opposed to whenever for whatever.
Does your appeal create some sense of urgency? An appeal that boils down to “we need money… we always need money… please give us some” is not very
compelling. Yet that’s the way too many fundraising letters come across. Make sure you describe a specific need. Ideally make it quantifiable. If you need
$30,000 to shelter six homeless families, I can visualize what will happen if I don’t give right away, and I have a sense of how much my gift will accomplish.

Signs your appeal lacks urgency:

Signs you’re giving people a good reason to give immediately, to achieve a specific outcome:

Challenge grants are a tried-and-true way to create urgency. Most people like to leverage their investment; this serves as an impetus to give while this offer
is still in place. It also channels “FOMO” – fear of missing out.

Urgency here is provided by the date-specific nature of the appeal. The turkey and mashed potatoes you provide today will also help those who are served
receive other benefits enumerated in the letter.

There’s nothing more urgent than stopping the arrival of the grim reaper.

Bottom Line
Put your donor into your nonprofit’s story.

Show them how to be central characters in fulfilling your sharedvision, mission and values. If you own the mission alone, and ask them merely to be supporting
characters, you won’t engage their passions.

The best fundraising messages are about (1) Problem, (2) Solution, (3) How the donor can help. That’s it. Anything else gets in the way. 
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DEEP DIVES INTO THE AFP CODE OF ETHICAL
STANDARDS:TAKING A CLOSER LOOK AT OUR ETHICAL
STANDARDS
Throughout the month of October, members of the AFP Ethics
Committee address each of the standards in our Code of Ethics!

Standard 1: Members shall not engage in activities that harm the
members’ organizations, clients or profession or knowingly bring the
profession into disrepute. (Mark Hefter, adjunct professor of finance
at the Stevens Institute of Technology in Hoboken, N.J.)

Standard 2: Members shall not engage in activities that conflict with
their fiduciary, ethical and legal obligations to their organizations,
clients or profession. (Tycely Williams, CFRE, vice president of
development of the YWCA USA in Washington, D.C.)

Standard 3: Members shall effectively disclose all potential and actual
conflicts of interest; such disclosure does not preclude or imply
ethical impropriety. (Tycely Williams, CFRE, vice president of
development of the YWCA USA in Washington, D.C.)

Standard 4: Members shall not exploit any relationship with a donor,
prospect, volunteer, client or employee for the benefit of the
members or the members’ organizations. (Gene Tempel, Ed.D.,
founding dean emeritus and professor of philanthropic studies at the
Indiana University Lilly Family School of Philanthropy in Indianapolis,
Ind.)

Standard 5: Members shall comply with all applicable local, state,
provincial and federal civil and criminal laws. ( Janice Gow Pettey,
Ed.D., chair emeritus of the AFP Ethics Committee and founder and
principal of JG Pettey & Associates in San Francisco, Calif.)

Standard 6: Members shall recognize their individual boundaries of
professional competence. (Grant Gilbert, senior director, central
region, for World Wildlife Fund in Chicago, Ill.)

Standard 7: Members shall present and supply products and/or
services honestly and without misrepresentation. (Krista Thompson,
chief executive officer with Covenant House Vancouver in Vancouver,
B.C.)

Standard 8: Members shall establish the nature and purpose of any
contractual relationship at the outset and will be responsive and
available to organizations and their employing organizations before,
during and after any sale of materials and/or services. (Former AFP
Chief Advocacy and Strategy Officer, General Counsel and Ethics
Committee Staffer Jason Lee)

Standard 9: Members shall refrain from knowingly infringing the
intellectual property rights of other parties at all times. (Janice Gow
Pettey, Ed.D., chair emeritus of the AFP Ethics Committee and
founder and principal of JG Pettey & Associates in San Francisco,
Calif.)

Standard 10: Members shall protect the confidentiality of all
privileged information relating to the provider/client relationships.
(Former AFP Chief Advocacy and Strategy Officer, General Counsel
and Ethics Committee Staffer Jason Lee)

Standard 11: Members shall refrain from any activity designed to
disparage competitors untruthfully. (Fernando Rodríguez Hernández,
the director of institutional development at the Foundation for the
Protection of Children in Mexico City)

Standard 12: Ensure that all solicitation and communication materials
are accurate and correctly reflect the organization’s mission and use
of solicited funds. (Fernando Rodríguez Hernández, the director of
institutional development at the Foundation for the Protection of
Children in Mexico City)

Standard 13: Members shall ensure that donors receive informed,
accurate and ethical advice about the value and tax implications of
contributions. (Amir Pasic, the Eugene R. Tempel Dean of the Indiana
University Lilly Family School of Philanthropy in Indianapolis, Ind.)

Standard 14: Members shall take care to ensure that contributions
are used in accordance with donors' intentions. (Paul Pribbenow,
Ph.D., CFRE, president of Augsburg University in Minneapolis, Minn.)

Standard 15: Members shall take care to ensure proper stewardship
of all revenue sources, including timely reports on the use and
management of such funds. (Gene Tempel, Ed.D., founding dean
emeritus and professor of philanthropic studies at the Indiana
University Lilly Family School of Philanthropy in Indianapolis, Ind.)

Standard 16: Members shall obtain explicit consent by donors before
altering the conditions of financial transactions. (Janice Gow Pettey,
Ed.D., chair emeritus of the AFP Ethics Committee and founder and
principal of JG Pettey & Associates in San Francisco, Calif.)

Standard 17: Members shall not disclose privileged or confidential
information to unauthorized parties. (Claudia A. Looney, FAHP, CFRE
Senior consultant with CCS Fundraising)

Standard 18: Members shall adhere to the principle that all donor
and prospect information created by, or on behalf of, an organization
or a client is the property of that organization or client. (AFP Ethics
Committee Chair Robbe Healey, MBA, NHA, ACFRE, founding member
of Aurora Philanthropic Consulting in West Chester, Pa.)

Standard 19: Members shall give donors and clients the opportunity
to have their names removed from lists that are sold to, rented to or
exchanged with other organizations. (AFP Ethics Committee Chair
Robbe Healey, MBA, NHA, ACFRE, founding member of Aurora
Philanthropic Consulting in West Chester, Pa.)

https://afpglobal.org/ethicsmain/deep-dives-afp-code-ethical-standards
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We understand this might be a significant change for some organizations, but all of us at AFP strongly believe this is an important shift in
increasing equity, inclusion and fairness in the fundraising profession.Here are the some of the reasons we are making this change.First, not
including the salary range in a job posting reinforces the salary gaps we see in the fundraising profession and in all of society based on gender,
race and other factors. Studies show that women and people of color often have huge disadvantages during salary negotiations. Requiring salary
ranges promotes equity in the fundraising profession.Second, there is research which shows that jobs with salary ranges get 30% more
attention. In addition, salary ranges set expectations from the beginning and ensure there is no surprise about salaries and that neither party is
wasting their time on a candidate or a position that doesn’t meet their financial or budgetary needs.

Finally, this change is all about encouraging transparency. We demand transparency in the relationship between our donors and our
organizations, and transparency is a key principle in the AFP Code of Ethical Standards. We should expect no less from our organizations when
hiring a fundraiser (or any other position).If you have questions about setting ranges for various jobs, you can consult the annual AFP
Compensation and Benefits Report to see the general range of salaries for a variety of fundraising positions.AFP, the fundraising profession and
many other sectors of society are focusing on equity, and this change is the next logical and much needed step. I hope you’ll join us as leaders in
the inclusion, diversity, equity and access space.If you have any questions, please contact Chris Amos, Senior Director, Business Development, at
chris.amos@afpglobal.org.

October is Breast Cancer Awareness Month, an annual
campaign to increase awareness of the disease. Join in the
cause to help women in need today.

2020 has been a powerful reminder that we are all in this
together, and our choices and actions have the power to
protect the most vulnerable among us in a big way. The same
holds true when it comes to breast cancer.

With your support, we can show every woman that her life is
important. By working together, we can inspire hope and
become a force for good “to get her” access to the care she
needs.

In order to promote gender and racial pay equity, AFP is leading the way and will be requiring salary ranges for all new positions
posted on the AFP Global Job Board effective immediately.

AFP CAREER CENTER: JOB POSTINGS AND SALARY
EQUITY
By: AFP Global 

By: National Breast Cancer Foundation, Inc. 

TOGETHER: TO GET HER
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The State of Online Fundraising
September 16, 2020 at 12:00 PM

Standard 20: Members shall, when stating fundraising results, use
accurate and consistent accounting methods that conform to the
appropriate guidelines adopted by the appropriate authority. (AFP
Ethics Committee Chair Robbe Healey, MBA, NHA, ACFRE, founding
member of Aurora Philanthropic Consulting in West Chester, Pa.)

Standard 21: Members shall not accept compensation or enter
into a contract that is based on a percentage of contributions; nor
shall members accept finder’s fees or contingent fees. (Barbara
Levy, ACFRE, FAFP, and past chair of the AFP Ethics Committee)

Standard 22: Members shall be permitted to accept performance-
based compensation, such as bonuses, only if such bonuses are in
accord with prevailing practices within the members' own
organizations and are not based on a percentage of contributions.
(Former AFP Chief Advocacy and Strategy Officer, General Counsel
and Ethics Committee Staffer Jason Lee)

Standard 23: Members shall neither offer nor accept payments or
special considerations for the purpose of influencing the selection of
products or services. (Former AFP Chief Advocacy and Strategy Officer,
General Counsel and Ethics Committee Staffer Jason Lee)

Standard 24: Members shall not pay finder’s fees, commissions or
percentage compensation based on contributions.

Standard 25: Members shall meet the legal requirements for the
disbursement of funds if they receive funds on behalf of a donor or
client. 

Supported by:
The Claudia A. Looney Fund for Ethics in Fundraising
&
The Patricia F. Lewis Ethics Endowment Fund

 EVENTS CALENDAR

DEEP DIVE CONTINUED...

Visioneering Your Organization--How to Set a Bold Vision

and Strategic Plan that Inspires Donors, Staff, and Leaders

November 4, 2020 at 12:00 PM

October 28, 2020 at 12:00 PM
8 Things You Can Do Now To Improve Your Year-End

Appeal

November 18, 2020 at 12:00 PM
Tracking It Down: Get Your Board In Sync on Donor

Outreach

https://afpglobal.org/webinars/afp-webinar-donor-stewardship-easy-and-effective-ways-stay-touch-donors-all-year-long
https://afpglobal.org/webinars/afp-webinar-state-online-fundraising-2020
https://afpglobal.org/webinars/afp-webinar-visioneering-your-organization-how-set-bold-vision-and-strategic-plan-inspires
https://afpglobal.org/webinars/afp-webinar-8-things-you-can-do-right-now-improve-your-year-end-appeal-0
https://afpglobal.org/webinars/afp-webinar-tracking-it-down-get-your-board-sync-donor-outreach
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WHY YOU SHOULD JOIN AFP
From world-class development opportunities to the vanguard of virtual learning and
online resources, the Association of Fundraising Professionals is here to lead you
through these complex times.

Austin Polson serves as Community Engagement Specialist
for River Region United Way. A longtime supporter of
philanthropic efforts across the board, Austin, 1 of 22
associates company wide, came to River Region United Way
from Publix Super Markets as part of the Associate on Loan
program to better understand how United Way makes an
impact locally, regionally and globally. At the conclusion of
this program, Austin accepted a position at River Region
United Way. 

Austin is continuing his education at Troy University
obtaining his Bachelor of Science in Global Business-
Management and Bachelor of Business Administration. 

He enjoys spending time with his family, fiancé as well as
volunteering at Church of the Highlands (Montgomery
Campus) as a worship leader and student serve project
coordinator. In his free time, you can find him on the golf
course! 

Austin Polson
River Region United Way

MEMBER SPOTLIGHT

Now, more than ever, you must invest in yourself! And it’s your professional community, the Association of Fundraising Professionals, that
can offer you the best resources—at the best value for your membership dollar—to help you and your organization succeed.

Membership Installments Micro-Learning Videos AFP Webinars and Recordings

JOIN TODAY
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ELECTION DAY IS NOV. 3RD

“The stakes are high for Alabama in the 2020 U.S. Census, and our success depends greatly on helping each Alabamian understand the importance of completing and
submitting their census forms in the spring of 2020. When we all do our civic duty, we ensure that the state gets our fair share of funding for dozens of critical
programs and ensure we maintain fair representation in Congress.”
- Governor Kay Ivey

ALABAMA COUNTS!
SAY "I COUNT" IN 2020 AND SECURE A BRIGHTER FUTURE FOR ALABAMA

Election Day is Tuesday, November 3, 2020. Alabama does not offer an early voting period. If you will be unable to vote in person on Election Day,
you can request an absentee ballot by mail or by visiting your local election office

REGISTER TO VOTE REQUEST ABSENTEE BALLOTCHECK REGISTRATION STATUS

https://www.alabamainteractive.org/sos/voter_registration/voterRegistrationWelcome.action
https://www.sos.alabama.gov/alabama-votes/absentee-ballot-applications
https://myinfo.alabamavotes.gov/voterview
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CHAPTER OFFICERS

DON'T FORGET TO FOLLOW US ON

PRESIDENT

MARTIE MCENERNEY

BAPTIST HEALTH 

PRESIDENT-ELECT

CHACOLBY BURNS-JOHNSON

SOUTHERN POVERTY LAW CENTER

SECRETARY/TREASURER

KRYSTAL FLOYD

TUSKEGEE UNIVERSITY

VP OF MEMBERSHIP

BRENDA DENNIS

RIVER REGION UNITED WAY

IMMEDIATE PAST PRESIDENT

LAUREL TEEL

CHILD PROTECT

CHAIR OF PHILANTHROPY DAY

MELINDA STALLWORTH

GOVERNOR'S OFFICE ON VOLUNTEER

SERVICES, ALABAMA STATE SERVICE

COMMISSION

What Is National Philanthropy Day?

National Philanthropy Day is a special day set aside on the fifteenth of November. The
purpose of this day is to recognize the great contributions of philanthropy—and those
people active in the philanthropic community—to the enrichment of our world.

NPD was originally conceived of and organized by Douglas Freeman in the 1980s, and the
first official events held in 1986 after President Reagan signed the official NPD
proclamation. The day provides an opportunity to reflect on the meaning of giving and all
that it has made possible. NPD celebrates the endless daily contributions individuals and
organizations across the world make to countless causes and missions. 

Last year, more than 130 AFP chapters held NPD events and activities across North
America. In addition, AFP launched #NPDLove and the NPDLove.com website, a global
social media outreach and awareness campaign to engage the global charitable sector, the
philanthropic community, and the public in activities to demonstrate “love of humankind”
and highlight how they (or their organization) are helping to change the world.

This year, our chapter invites you to join on the fun by joining AFP Global. The keynote
speaker for this year's event is Maureen O’Gara Hackett. Maureen has worked in the
philanthropy sector in various positions for over 40 years. She has served as Chairman of
the Board of several non-profit organizations, an adviser to many others and an avid
supporter of the community at-large. Her expertise in governance issues, strategic
planning, advancement, community outreach, and board development has benefited
myriad communities to date and continues to influence Maureen’s philanthropic efforts
both locally and across the nation. In May 2018, Indiana University awarded her an
Honorary Doctorate in Humane Letters in recognition of her outstanding achievements
and limitless promotion of human welfare, which she consistently inspires in others.

Registration information will be sent soon.  So, be sure to mark your calendars for
November 12th.

If you have anything to submit for publishing

on our official Facebook page or in the

monthly newsletter, please send to Krystal

Floyd at floyd.krystal@gmail.com.You may

also send to the official chapter's email

address. For submission in the next

newsletter, please forward by the 10th of each

month.

C E N T R A L  A L A B A M A  C H A P T E R

P . O .  B O X  2 4 1 9 1 5

M O N T G OM E R Y ,  A L  3 6 1 2 4

E M A I L :  A F P C E N T R A L A L @ GM A I L . C OM

ASSOCIATION OF FUNDRAISING PROFESSIONALS


