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Hi Friends, 

Happy Hispanic Heritage Month! Enjoy celebrating the rich culture and finding
ways to pay tribute to the generations of Hispanic Americans who have
positively influenced and enriched our nation, society, and communities. 

I enjoyed seeing you during our virtual connection last week! What a year it has
been, I am thankful we have been able to stay socially and professionally
connected even as we have been physically distant as we continue to navigate
the pandemic. I hope you and your loved ones continue to be safe, take
excellent care, and find joy as we adjust and work through the uncertainty of
COVID.  

I hope you found the Chapter meeting valuable as we discussed strategies to
make Giving Tuesday a success for you and your organizations. Thank you to
Board member Laurel Teel, for sharing her time, insight, tools, and tips with us.
As we inch closer to year-end giving every day, I encourage you to remain
focused, committed, and steadfast to meet your goals and objectives for the
year to benefit your deserving programs and organizations. You can do this! 
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PRESIDENT’S MESSAGE
 

I am happy to share we have extended the
nominations process for our Chapter’s National
Philanthropy awards to September 30th. You have a
few more days to submit your nominations to help
honor and recognize those organizations and
individuals making a positive and lasting impact in
our community. Visit our website and complete the
nomination form here to make recommendations to
honor those doing good and making an impact
throughout the River Region. 

I regret after months of outreach for a President-
Elect, the Board has not had any interest from
members to serve in this critical role. Normally,
during this time of year, we would be seeking
nominations to fill the slate of Officers and Board
members for 2022. However, without a leader, the
Chapter cannot function and move forward with
activities. In full transparency, over many years the
Board has revisited this issue repeatedly to discuss
keeping the Chapter going and recruiting new
members to help lead the efforts, but we continue
to find ourselves in this difficult situation. 

As you know at the Chapter meeting, the Board
made the tough recommendation to move forward
with dissolving the Chapter due to lack of
leadership and participation to forge forward. 
The vote to dissolve the Chapter along with any
additional discussion will occur at the October 14th
Chapter meeting. Should you have feedback,
concerns, or questions, please reach out to me and
I will be happy to visit and talk more. This is a tough
decision for us, but one that is inevitable as
together we work through this unchartered territory
to close our Chapter. 

I thank you all for your commitment to our
profession, your organization, clients, the
community, and to each other. It has been an
absolute pleasure to serve with you and for you this
year. I look forward to our continued friendship,
partnerships, and connection as we finish strong
with Ethics Month in October, National Philanthropy
Day in November, and informally in the years ahead! 
In service and with sincere gratitude, 

Chacolby Burns-Johnson (She/Her/Hers)
AFP-CA President  

Chacolby

Continued

COMMUNICATION IS THE ASK

Be concise. Brevity is your #1 ally because your donor’s day is in full swing when
your communication arrives in the mail or the inbox. Open and read rates improve
when you don’t try to communicate too much at once. The best communications are
as short as fifteen words (plus a link) and seldom longer than a page.
Don’t ask. Appeals are calls to action, but when you’re communicating progress to
your donors, an ask overpowers everything else you are trying to say.
Feature results. There are lots of things you can tell your donors, but what they
want to know, above all else, is how their gifts are helping you achieve measurable
results. If you showcase your progress, your donors will want to know even more of
your story

Two critical points of contact determine whether donors stay loyal or quickly abandon
your cause after giving only once or twice. First, a great thank you letter (timely and
original) reassures your supporters that they just gave to the right cause. Second, a
compelling post-gift communication (not an ask, but an update), makes donors want to
give again.

According to donors, It’s the information you send them before asking them to give again
that makes them want to renew their support and, when it’s really satisfying, to give
more generously. That’s why donors say that the communication is the ask and why it’s
so worth the effort to craft amazing post-gift updates.

Over the years I have seen stewardship reports that take your breath away, so I know
that fundraisers already understand the importance of communicating with their top tier
donors. But all donors need information to inspire them to keep giving and thanks to
modern-day technology, communication can be direct, compelling and inexpensive.

I have been blown away by the quality of thank you letters submitted over four editions
of our Donor-Centered Thank You Letters Project and now I’m reaching out to my
fundraising colleagues for your best example(s) of concise communications updates to
donors (maximum one page in length). I will compile a variety of submissions into a
resource and send you a complimentary copy if yours is included. Of course, names of
not-for-profits, their personnel and their donors will be removed beforehand.

Donor-Centered Fundraising, second edition, Chapter 9, describes how focused, concise
and compelling communications make donors sit up and take notice. Here are three
recommendations for crafting winning communications to help inspire your creativity:

For more information and FAQs visit: https://cygresearch.com/donor-centered-
communications-project/ 

BY: PENELOPE BURKE

https://community.afpglobal.org/afpcentralalabama/home
https://cygresearch.com/donor-centered-communications-project/
https://cygresearch.com/donor-centered-communications-project/
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First, be mindful of the words you choose. Condescending remarks can create a perception of superiority, while too much self-
deprecation can undercut your skills as a leader. Find a middle ground in your verbiage that exudes modesty and ability. That said, do not
be afraid to acknowledge any areas in which you feel could use improvement. A great leader not only leads but learns from those around
them.

Not everyone is perfect, so owning up to your mistakes is key to showing that you are not too full of yourself to acknowledge your errors,
and more importantly, be self-aware enough to learn from them. On the flip side, celebrating the accomplishments of others
demonstrates that you are not only a team player, but are confident in your own abilities to step back and let others shine.

Body language is often the first impression that you make, so make it count. Entering a room with your chin up with a confident stride not
only instills a level of confidence in yourself but also lets those in the room know that you know that you belong there. Anything else can
be interpreted as arrogant disinterest. And don’t forget that a smile can go a long way.

First, what's most important to them? Do your research. If you don't know, ask people in their inner circle who do know. A lengthy
presentation is worthless if their needs are not being addressed or if the information is irrelevant to them.

Second, what are they willing to compromise? Are they more willing to compromise cost, schedule, or quality? There is a give and take to
every interaction and knowing where that threshold lies can be key in keeping their attention and making the presentation worth their
time.

Third, how much detail do they need? Is the information you’re providing relevant to the message as a whole? Overly detailed
infographics or pie charts can alienate your audience and contribute to a time-wasting presentation.

Fourth, what hooks them? You have approximately sixty to ninety seconds to bring an audience in and get them to pay attention to you.
Use that time wisely. Let them know immediately that this presentation is relevant to their interests and/or is going to keep them engaged
as an audience.

I was asked to contribute an article to CEO World Magazine, and while I’m not quite finished with it, I thought I’d share with you what I have
written so far, which breaks down the elements of our Authenticity Code mantra, “Your Presence + Your Audience + Your Presentation = Your
Success!”
 
PRESENCE
As a leader, you want to project a level of confidence. However, confidence can be confused with arrogance, which can often be a sign of
insecurities. This, in turn, can hinder the perception of your leadership skills. To have a better idea of how you may appear to others, it’s a
good idea to record yourself presenting to a group and watch for various key signs.
 

 

 

 
AUDIENCE
Whether you are addressing clients, colleagues, or employees, there are four questions you want to ask yourself about your audience before
a presentation.
 

 

 

 

 
PRESENTATION
Once you understand your audience, then you can move on to the presentation itself. What is that previously mentioned hook going to be?
Beginning with a relevant quote or a vulnerable and/or anecdotal story can not only reel your audience in but also set the foundation for
relatability.
 

Continued on Page 8

MARCH 18 AT 1:00 EDT

THE 3 KEY INGREDIENTS
TO YOUR SUCCESS

https://insideoutlearning.us4.list-manage.com/track/click?u=1ccea8533bc713e6a73e3e0fb&id=c88c270943&e=880f990f30
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There’s a lot of ways we can show leadership in the profession, and one
important way is something being celebrated this year - 2021 marks the 40th
anniversary of the creation of the CFRE (Certified Fund Raising Executive)
credential. 

The CFRE was developed by AFP (then the National Society of Fund Raising
Executives) in the 1970s (it took almost 10 years), and the first class of CFREs was
announced in 1981. There are now more than 7,500 CFREs around the world.

There’s a lot of ways we can show leadership in the profession, and one
important way is something being celebrated this year - 2021 marks the 40th
anniversary of the creation of the CFRE (Certified Fund Raising Executive)
credential. 

The CFRE was developed by AFP (then the National Society of Fund Raising Executives) in the 1970s (it took almost 10 years), and the first class
of CFREs was announced in 1981. There are now more than 7,500 CFREs around the world.

Since AFP originally created the CFRE, some people think we still run the day-to-day operations of the credential. But no, that’s not the case and
hasn’t been the case for several decades. That torch was passed to CFRE International, a fully independent organization, in 2001. AFP isn’t
affiliated with CFRE International in any way, and we haven’t been involved in the management or oversight of the program in 20 years. However,
we are one of many organizations in our sector that share in the vision of promoting and advancing the fundraising profession through
credentialing. 

I’m a big believer in certifications. I’m a CPA: a certified public accountant, and I’ve seen a few others in the AFP world who are CPAs. This was an
important and very difficult achievement but one well worth the effort for those that stuck with it. The same goes for fundraising certifications.
Achieving a certification shows leadership. It means you’ve challenged yourself to attain specific knowledge and skills, you’re committed to the
profession and you can serve as a role model for others. 

As fundraisers take on larger roles at their organizations, becoming responsible for marketing, communications, sales, management, and many
other areas, leadership has become so critical. We have to develop an entirely different set of skills and knowledge—related to managing mental
health, dealing with intergenerational teams, hiring and leading staff, transforming organizational culture, and advancing inclusion, diversity,
equity and access. That’s why AFP is creating a new fundraising leadership program, set to launch in late 2022 , encourages members to be
mentors (and mentees), and holds our annual leadership conference, AFP LEAD, in October. 

Your leadership journey is about lifelong learning. Becoming certified and mastering fundraising knowledge is an important step on that journey.
But your leadership journey doesn’t end there. Find and/or become a mentor, continue to learn and refine both your fundraising and leadership
skills through different programs and events and encourage others to hone their fundraising skills.

We need leaders in the profession, and there are many opportunities in front of you. Why not start by joining us at AFP LEAD on Oct. 18 – 20, in
Indianapolis, Ind., to learn all about the skills and knowledge I’ve mentioned here in this message, plus much more?

Mike Geiger, MBA, CPA

MARCH 18 AT 1:00 EDT

FUNDRAISING LEADERSHIP: CERTIFICATION
AND LIFELONG LEARNING

https://www.cfre.org/
https://afplead.org/
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Each year, Americans observe National Hispanic Heritage Month from September 15 to

October 15, by celebrating the histories, cultures and contributions of American citizens

whose ancestors came from Spain, Mexico, the Caribbean and Central and South

America.

 

The observation started in 1968 as Hispanic Heritage Week under President Lyndon

Johnson and was expanded by President Ronald Reagan in 1988 to cover a 30-day

period starting on September 15 and ending on October 15. It was enacted into law on

August 17, 1988, on the approval of Public Law 100-402.

 

The day of September 15 is significant because it is the anniversary of independence for

Latin American countries Costa Rica, El Salvador, Guatemala, Honduras and

Nicaragua. In addition, Mexico and Chile celebrate their independence days on

September 16 and September18, respectively. Also, Columbus Day or Día de la Raza,

which is October 12, falls within this 30 day period.
 

 

 

 

MARCH 18 AT 1:00 EDT



THE AFP CAREER CENTER GIVES YOU MORE!

Liberty Learning Foundation is seeking a Vice President for Regional Development who is
passionate, energetic team member to develop meaningful relationships and grow corporate funding in the
Central Alabama region. You’ll use your belief in the “Super Citizen” mission, your attention to detail, and
your friend-to-all personality to ensure no Alabama student leaves high school without learning crucial
lessons in civics, character, financial literacy, and careers.

Liberty Learning Foundation is Alabama’s civic education nonprofit. Our suite of K-12 civics and character
programs are lauded by elected officials, demanded by educators, and are making a life-changing impact
on our Next Great Americans in schools. Founded in 2010, LLF deploys four distinct programs for primary,
elementary, middle, and high school students that are engaging, exciting, and interactive for students,
teachers, parents, and the community. See LibertyLearning.org for more information.

For additional information regarding this position, please visit here.

CAREER OPPORTUNITIES

11.30.21 

Give to the organizations that you love most – no amount is too little and nonprofits need our support.
Support your local community fridge or pantry by volunteering or donating goods
Help out small businesses by buying gift cards or writing an online review.
Combat loneliness by reaching out to a neighbor, relative, seniors or veterans.

It’s more important than it ever has been to show up 
for our communities.

Discover more ideas for how to participate. and get weekly ideas via text or email by signing up for GivingEveryTuesday.

How are you giving back? Share on social media with hashtag #GivingTuesday and inspire others to give together even
when we’re apart.

SHOW YOUR GENEROSITY THIS
GIVING TUESDAY!
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https://careers.afpglobal.org/
http://aansocial.org/jobs2017/job/vp-of-regional-development-central-west-al/
https://www.givingtuesday.org/united-states/ideas/
https://www.givingtuesday.org/ideas
https://mailchi.mp/givingtuesday/givingeverytuesday
https://mailchi.mp/givingtuesday/givingeverytuesday
https://www.case.org/ileana-webb
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AFP’S ANNUAL LEADERSHIP CONFERENCE IS BACK IN-PERSON!
OCTOBER 18-20, 2021 | HYATT REGENCY INDIANAPOLIS

ONE SOUTH CAPITOL AVENUE | INDIANAPOLIS, IN | 46204

MARCH 18 AT 1:00 EDT

Are you an AFP Chapter leader or thinking about becoming one? Watch this brief message from Taryn Gold, AFP’s associate vice
president for chapter engagement, about why AFP LEAD—AFP’s annual leadership conference happening Oct. 18-20 in Indianapolis—
has everything you need to make you a better fundraiser and chapter leader!

Join hundreds of your fellow fundraising leaders in Indianapolis for 2 days of learning and
connecting on October 19-20, with additional pre-conference training on October 18 for AFP

chapter leaders and administrators and emerging leaders (young professionals and those new to
the profession).

 
Gain the skills to lead your organization—and the sector—to a bright future!
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EVENTS CALENDAR

AFP Chapter Meeting:  Ethics Month Programming

September 15, 2021 at 12:00 PM
AFP Webinar: Game Face: How to Interview Authentically and

Get the Role (or Candidate) You Want

October 6, 2021 at 12:00PM 

September 29, 2021 at 12:00 PM 
AFP Webinar: Herding Well-Intended Cats: A Survival Guide to

Navigating Small Shop Boards of Directors

October 7, 2021 at 11:30 AM 

AFP Webinar: Connecting REAL LIVE Humans to your

Annual Fund efforts through Crowdfunding

MARCH 18 AT 1:00 EDT

KEYS TO SUCCESS CONTINUED
An important aspect of your presentation is including a good executive summary. That’s the
bottom line, upfront. An executive summary needs to include three things. One is your purpose.
Why are you there? Are you there to update them on something, inform them of something,
inspire them? Another is establishing what’s in it for them to listen to you. Is it going to be cost
savings? Is it going to have an impact on their career? How will this presentation impact your
audience? 

Lastly, an executive summary must include what it is you want at the end of your presentation
because then people know how to listen. If you want a decision, then they’ll know what to listen
for to make that decision. It helps the audience funnel the information being presented. Front-
loading that information also prevents it from being lost should your presentation be cut short.

Good news!! Our book was recognized at Texas CEO Magazine as a must-read book this Fall!
Please help us spread the word on this valuable book that can help so many college students,
professionals and leaders.

The Authenticity Code™ is available for preorder now. 
 
For more information, visit insideoutlearning.com. Also be sure to follow us by clicking on the
social links below.

All the best,
Dr. Sharon

https://afpglobal.org/webinars/afp-webinar-game-face-how-interview-authentically-and-get-role-or-candidate-you-want
https://afpglobal.org/webinars/afp-webinar-digital-storytelling-attracts-and-retains-more-donors
https://us02web.zoom.us/j/89398256722?pwd=NGhOTFFzdE9kOElIdDVJcjg4N3lLZz09
https://insideoutlearning.us4.list-manage.com/track/click?u=1ccea8533bc713e6a73e3e0fb&id=eef5deb832&e=880f990f30
https://insideoutlearning.us4.list-manage.com/track/click?u=1ccea8533bc713e6a73e3e0fb&id=208334f155&e=880f990f30
https://insideoutlearning.us4.list-manage.com/track/click?u=1ccea8533bc713e6a73e3e0fb&id=c759bed92f&e=880f990f30
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2021 NATIONAL PHILANTHROPY DAY

2021 NATIONAL PHILANTHROPY DAY 
NOMINATIONS DEADLINE EXTENDED TIL SEPTEMBER 30TH 

 
 

MAKE YOUR NOMINATIONS FOR THE 
FOLLOWING CATEGORIES AT 

HTTP://NPD.AFPVOTE.ORG/NOMINATIONS/AFPCENTRALAL  

Outstanding Philanthropist Award
Outstanding Civic Leader Award
Outstanding Corporate Citizen Award
Fundraising Executive of the Year Award
Outstanding Charitable Organization Award 
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UPCOMING AFP-ALABAMA CHAPTER EVENTS 

When the pandemic hit, non-profits were caught unprepared. True
major donor work—building relationships, cultivating gifts,
stewarding donors—is done in person, and we had no plan. How do
we take the lessons we have learned and apply new techniques to
traditional development in an ever-changing world? Join us on
Friday, September 17, as Ken guides us in exploring ways to
continue to steward existing donors, move new donors to major
gifts, identify planned giving prospects, and establish strategies to
connect with diverse communities.
 
Ken Miller, CFRE is an AFP Master Trainer and current member of
the AFP Global Board of Directors. Ken is president and owner of
Denali FSP Fundraising and Grant Consultants. He teaches and
presents to hundreds of non-profits and development professionals
each year. Denali FSP is a multi-channel best practices non-profit
and political fundraising firm. Ken is passionate about bringing order
from disorder, achieving measurable results from set goals, and
using analytics and data for effective sustainable fundraising. 
 
Join our community next Friday, September 17th at 11:30 on Zoom
as we come together to learn from Ken and from each other.
Registration fees are $25 for AFP members, $35 for non-AFP
members, and $20 for members of groups of five or more. Register
today!

Each October, AFP Global spotlights ethics in the fundraising
profession, and our local ethics committee has put together a critical
topic that you've likely dealt with, but might not have spent a great deal
of time beforehand thinking through.
 
Many of our best and most loyal major donors are senior adults. They
may be cognitively aware and independent one day – confused and
vulnerable the next. Health circumstances may suddenly change
without your knowledge. Successful development officers have the
insights, skills and abilities to assess donor circumstances and to
determine whether a gift is in the best interest of the donor. Through
discussion and case analysis, this session will explore the practical,
moral, and ethical issues in working with older adult donors and their
families and advisors.
 
Roberta (Robbe) A. Healey, MBA, NHA, ACFRE, Founding Member of
Aurora Philanthropic Consulting, has practiced philanthropic
fundraising and non-profit organization management for more than
forty years. She is an accomplished fund raising generalist with
successful track record of establishing and strengthening development
offices and Boards. More than 150 organizations have benefitted from
her fundraising, strategic planning, board development and training
services. She Chaired the Board of Directors of AFP Global 2009-10
and completed twelve years of Board service in December 2012. She is
Immediate Past Chair of the AFP Global Ethics Committee. 

AFP ALABAMA'S
2021 EDUCATION CONFERENCE:

WORKING WITH MAJOR DONORS IN TIMES
OF UNCERTAINTY WITH KEN MILLER

 
FRIDAY, SEPTEMBER 17TH 

 11:30 AM - 1:00 PM ON ZOOM
 

 OCTOBER CHAPTER MEETING
FUNDRAISING ETHICS: 

SPECIAL CONSIDERATIONS WHEN YOUR
DONORS ARE OLDER ADULTS

 
WEDNESDAY, OCTOBER 13TH 
11:30 AM - 1:00 PM ON ZOOM

 
 

REGISTER
HERE

REGISTER
HERE

https://events.r20.constantcontact.com/register/eventReg?oeidk=a07eid77r2fb6e52a52&oseq=&c=&ch=
https://us02web.zoom.us/meeting/register/tZMsdOihrjktGdzUlrkUDV-_4w_QDs1zruUF
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Chapter President and Inclusion, Diversity, Equity,
and Access (IDEA) Chair
Chacolby Burns-Johnson, MPA
Senior Development Officer
Southern Poverty Law Center

President-Elect and Membership Chair
Vacant

Immediate Past President and Nominating
Committee Chair
Martie McEnerney, CFRE, MBA
Director of Community Relations
Baptist Health

Secretary and Treasurer
Laurel Teel, CFRE
Director of Resource Development 
River Region United Way

Communications and Publicity Chair
Krystal Floyd
Senior Director of Development
Tuskegee University

Programs Chair
Joanna Kirkland
Fundraiser
Distinguished Young Women of Alabama 

Member-At-Large and National Philanthropy Day
Chair
Marie Harrington
Senior Development Officer for Annual Giving
Auburn University at Montgomery

Giving Tuesday/Ethics Month Coordinator
Tara Davis
Executive Director
Friendship Mission

 

C E N T R A L  A L A B A M A  C H A P T E R

P . O .  B O X  2 4 1 9 1 5

M O N T G OM E R Y ,  A L  3 6 1 2 4

E M A I L :  A F P C E N T R A L A L @ GM A I L . C OM

W E B S I T E

ASSOCIATION OF FUNDRAISING PROFESSIONALS

OUR 2021 BOARD MEMBERS

View it all on our website here! 
To log on to the Members Section, use your AFP Global login credentials.

 

RESOURCES & ANNOUNCEMENTS PLUS SO MUCH MORE

WANT TO REACH US INSTANTLY?

AFP Members:

We appreciate you all and admire the resilience you showed throughout 2020.
As a thank you for sticking through the tough times with us, and to help
continue your growth in 2021, we’re thrilled to provide you with a $40 credit on
your next online learning opportunity through September 30, 2021. 

You can use the $40 credit on any one of our many upcoming premium
webinars (26 in 2021!), archived webinars, past conference recordings, or
anything else in our online learning platform.

How to redeem: Simply log into Blue Sky (our learning management system)
and select the items you'd like to purchase. When checking out, remember to
enter the coupon code THANKYOU40 in the promo code box to enjoy your
savings!

Please note: This code is one-time-use only and cannot be combined with any
other offer. If you have not previously registered for an AFP course, webinar or
purchased a recording, you will need to create a free account in Blue Sky. This
login is different than your AFP member login.

If you have any questions, please contact us at
professionaldevelopment@afpglobal.org.

MEMBER BENEFIT EXTENDED:
HAVE YOU USED YOUR $40
CREDIT? 
THROUGH SEPTEMBER 2021

https://community.afpglobal.org/afpcentralalabama/home
https://community.afpglobal.org/afpcentralalabama/careerdevelopmentandresources
https://www.facebook.com/www.afpcentralalabama.org
https://www.pathlms.com/afp
https://www.pathlms.com/afp/sign_up
mailto:professionaldevelopment@afpglobal.org

