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Thanks for a Fabulous 40th!

t my first AEJMC conven-

tion—Kansas City in

2003, I knew hardly a soul.

Someone had told me

(erroneously) that only

officers could attend the

Magazine Division mem-

bers meeting. I went anyway. A few soon-to-be

friends also named Carol (Zuegner, Holstead,

and Fletcher) welcomed me warmly. Before I

knew it, I was the newsletter editor.

I hope each of you will extend a hand of

friendship and invite someone new to join you

at the members meeting on Friday, August 10. 

AAEEJJMMCC  UUPPDDAATTEESS
• Mark August 9 through 12 on your calen-

dar for the annual AEJMC convention in

Washington, D.C. The fun starts a day later

than usual (Thursday instead of Wednesday)

and ends a day later (Sunday instead of

Saturday). Don’t miss vice head Scott Fosdick’s hilarious story

about the chip auction on page 5 and the terrific panels on page 4. 

• We hope you can come a day early (Wednesday, August 8) for

the pre-conference workshop on Teaching and Working in a

Multimedia World. You’ll go home with inspiration as well as les-

sons you can use in the classroom. You’ll hear from leaders in mul-

timedia at the Baltimore Sun, washingtonpost.com, National
Geographic, and NPR. Other featured speakers include Brian Storm,

who started MediaStorm.org, and Seth Gitner, multimedia editor at

The Roanoke (Va.) Times. Seth created a full video studio in his

newsroom and ran the daily newscast online for about a year before

the paper hired someone just to do that. 

• Since we’re meeting in Washington, we’re co-sponsoring a

panel about visual storytelling at National Geographic on Thursday,

August 9. A photographer, picture editor, designer, and Web produc-

er will show how a story is shot, edited, and laid out for the maga-

zine, then adapted for the Web. This will be followed the next day

with an off-site visit to National Geographic headquarters.

• Thanks to everyone who submitted ideas for increasing the vis-

ibility of our division at AEJMC. We’ll probably serve light refresh-

ments at the members meeting. Brian Thornton has some surprises

in mind. Your ideas are welcome.

• Heartfelt thanks to Carol Holstead for expertly running the

Student Magazine Contest for a dozen years. This year we added a

new category called Features for human interest articles about food,

nature, science, and trends.

• It costs more than $500 a day to rent an LCD projector for the

convention, so someone ends up bringing

one. A few divisions have bought their own

projector. We could consider doing the same. 

• Carol Fletcher has kindly offered to tape

the Magazine Division panels (with permis-

sion from the participants). We can then pod-

cast them from our website. We’d be one of

the first divisions to do this.

RREESSEEAARRCCHH  UUPPDDAATTEESS
• Boosting the quality of magazine

research is an important goal for our division.

Now that all AEJMC divisions are accepting

electronic submissions of research papers,

research chair Joe Bernt is looking forward to

a healthy competition.

• Please encourage senior scholars to sub-

mit papers to the Magazine Division and our

journal.

• Also encourage grad students. Our grad

student liaisons—Susan Sivek (UT Austin)

and Erin Coyle (UNC Chapel Hill)—presented papers in San

Francisco.

• At the members meeting we can talk about offering a cash award

for the top faculty paper and top student paper.

• For the second year in a row, Rachel Davis Mersey (UNC

Chapel Hill) did a fabulous job as program chair for the Southeast

Colloquium. Rachel has accepted a post as assistant professor at

Minnesota this fall.

JJOOUURRNNAALL  UUPPDDAATTEESS
• Editor Steve Thomsen and managing editor David Sumner have

been working hard to make the Journal of Magazine & New Media
Research a top site for academics and professionals by increasing its

visibility and submission rates. We’ve discussed sending letters to

graduate directors asking them to encourage their students to submit

research papers for the Southeast Colloquium, AEJMC, and our

journal.

• We could fast-track the top student papers (with consent) pre-

sented at AEJMC but subject them to the same peer review as other

papers.

• Both Steve and David tried several times to get our journal list-

ed in The Iowa Guide. Nothing happened, so I followed up with a

call to editor Carolyn Dyer. She said the site has been dormant for a

while because she has no support to maintain it. She’d planned to

take it down, but users convinced her the material there was still

helpful, even if somewhat outdated.

• We’re co-sponsoring a panel about getting published in our jour-
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nal and other AEJMC journals besides Journalism & Mass Communication Quarterly.

That’s scheduled for Saturday, August 11.

• David will distribute Post-its advertising our journal at AEJMC. 

• David has kindly volunteered to write to all those who present papers about maga-

zines at AEJMC. We’ll encourage them to consider the Magazine Division for future paper

submissions, invite them to submit to our journal, and ask them to join us if they’re not

members.

• Steve and I discussed the possibility of finding a publisher to adopt our journal. We

ran the idea past our advisory board of past division heads. David Abrahamson, who’s

been involved in recruiting a publisher for a new scholarly journal called Literary

Journalism Studies, pointed out that this is “a big step.” We’d need to find a publisher

whose list of journals seems aligned with what we have in mind. Possibilities include

Erlbaum, Routledge, Sage, Blackwell, and Elsevier. If we decide to go ahead, we’d

appoint a task force to investigate the costs and benefits and present their findings to the

entire division. 

• If we switch to a print journal, we’d want to make sure the content is also available

online. As David Sumner pointed out, “Too much academic research disappears into the

deep hole of obscure print journals that sit on library shelves and rarely gets seen again. I

think the major advantage we have as an online journal is that anybody anywhere can look

at our journal at almost any time. It doesn’t matter to me that many academics see tradi-

tional print journals as more ‘prestigious.’ They are behind the times. I think online schol-

arly journals will continue to grow in popularity as people realize that the accessibility is

a tremendous strength.”

• We’ll be adding a list of the editorial board members on the journal website.

WWEEBBSSIITTEE  UUPPDDAATTEESS
• Thanks go to our wonderful webmaster, David Sumner, for revamping and updating

the division website <http://aejmcmagazine.bsu.edu>.

• My advanced online journalism class put their Web design skills to work by redesign-

ing the site. We’ll post the best examples and let you vote to see if we want to adopt any

of the ideas.

• We’ve revived the Magazine Division Syllabus Exchange on our website. Look there

for syllabi for courses on feature writing, literary journalism, magazine design, editing,

management, and production. If you’d like to share your syllabus, please send it to David

<sumner@bsu.edu> as a Word document or PDF file. If your syllabus is already online,

just send him the URL.

• To honor the division heads who’ve led us for the past 40 years, David added a link

on the home page to a list of their names. 

DDIIVVIISSIIOONN  UUPPDDAATTEESS
• At the 2006 San Francisco convention, we initiated the Magazine Division Exchange

for anyone interested in swapping student magazines. For an electronic version of the

mailing list, please e-mail David Sumner <sumner@bsu.edu>.

• We established an advisory board of former division heads. Every now and again, we

bounce ideas off them. They have been generous with their time and counsel. Thanks to

all!

• I’d also like to thank Scott Fosdick, the Carols (Fletcher, Holstead, Zuegner), the

Carolyns (Kitch, Lepre), the Davids (Abrahamson, Sumner), Ted Spiker, Joe Bernt, Dane

Claussen, Rachel Davis Mersey, and everyone else who has made our 40th anniversary a

year to remember. I’m proud to follow in the footsteps of those who have served the

Magazine Division so splendidly over the past four decades.

I look forward to seeing each of you in D.C.!

by Carol Holstead, Kansas

The Student Magazine Contest deadline is

coming Monday, May 7, a day I expect to receive

200 of the 240 entries I anticipate this year. We

don’t stop behaving like journalists when we

become professors. We still like to just make our

deadlines. 

And that’s fine with me because you do make

the contest deadline most of the time. 

What you don’t often do so well is the follow-

ing: 

• Enter only five entries from your school in

each category (except for the categories in Single

Issue of an Ongoing Print magazine, where you

can enter only ONE issue of each magazine your

school produces per category. For example, here

at the University of Kansas, my students produce

a weekly magazine, Jayplay. We can enter one

week’s issue in Design, another week’s issue in

Editorial, and still another in General Excellence.

If we did another title, we could enter that one,

too.)

• Remember to delete the writer’s name from

article tear sheets.

• Remember to put blind title pages on each

article with the category and target magazine

(and by target magazine, I mean “Men’s Health,”

not “men’s magazine”).

Entries for this year’s Student Magazine

Contest must be mailed to arrive at the contest

headquarters by Monday, May 7. The call for

entries and entry form are available on the

Magazine Division website at http://aejmc-

magazine.bsu.edu/. There is a $10 per entry fee.

Please read all the rules carefully.

If you have questions, write the Carol

Holstead, the contest coordinator, at

holstead@ku.edu.

Calling All
Entries

continued from previous page

Important updates about the
Student Magazine Contest
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WWEEDDNNEESSDDAAYY,,  AAuugguusstt  88

Teaching and Working in a Multimedia World
All day (1 - 10 pm, with break for dinner)
Pre-conference workshop; fee: $35
Five-division collaboration

1 - 2:30 pm
Industry Leaders Confronting Convergence

2:45 - 4 pm
Practitioners and Pioneers in Media
Convergence

4:15 - 5:30 pm
Experience from On Campus: Multimedia
Reporting

7 - 8:15 pm
Finding Balance: Teaching Software vs. Critical
Thinking

8:30 - 10 pm
Resources for Teaching Multimedia Skills

Participants will go home with lessons they can
use in their classes. This workshop will feature
panelists from academia as well as stars from
the profession—the founder of MediaStorm, a
photo editor for the McClatchy–Tribune
Washington Bureau, a senior photo editor from
National Geographic, the founder of the inde-
pendent photo agency Zuma Press, the manag-
ing editor of washingtonpost.com, an Emmy
Award-winning videographer, a senior Web pro-
ducer for The Baltimore Sun, and an online pro-
ducer for NPR.

TTHHUURRSSDDAAYY,,  AAuugguusstt  99

8:15 - 9:45 am
Refereed Papers

10 - 11:30 am
Beyond the Boundaries: The New Journalism,
The New Passion, The New Globalism

11:45 am - 1:15 pm
Visual Storytelling at National Geographic
Magazine

1:15 - 3 pm
Behind the Scenes at National Geographic
Magazine: Creating and Saving an American
Icon

3:15 - 4:45 pm
Experiential Learning
Mini-plenary

5 - 6:30 pm
Images of War

FFRRIIDDAAYY,,  AAuugguusstt  1100

8:15 - 9:45 am    
Visit to National Geographic Magazine, Off-site

11:45 am - 1:15 pm
Teaching Diversity Excellence: Best Practices in
Skills & Theory Courses

5 - 6:30 pm          
Refereed Papers        

6:45 - 8:15 pm
Magazine Division Members Meeting/Social

8:30 - 9:45 pm (or until the beer runs out)
Magazine Division Officers Meeting
Off-site

SSAATTUURRDDAAYY,,  AAuugguusstt  1111

8:15 - 9:45 am
Refereed Papers

1:45 - 3:15 pm
Beyond J&MC Quarterly: Getting published in
smaller journals

3:30 - 5 pm  
What do today’s print readers want?

SSUUNNDDAAYY,,  AAuugguusstt  1122

11:45 am - 1:15 pm
Refereed Papers

Your Starting Lineup
And Now... 

The Magazine Division’s program for the 2007 convention in Washington, D.C.

Photo by John Freeman, Florida
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How your division grabbed the best panel timesChips Ahoy!
by Scott Fosdick, San José State 
Program Chair, Magazine Division

The Magazine Division’s final chip zinged through the stale air of

the New Orleans Sheraton, propelled by the middle digit of the vice

head and program chair, yours truly, signaling the end of our quest for

the best panels at the best times in Washington, D.C., this August.

Division Head Carol Schwalbe and her lieutenant had stormed the Big

Easy full of panel ideas generated by members in a year when the

Magazine Division would labor under a rotating “chip reduction”

imposed by the admittance of new divisions and interest groups need-

ing conference slots.  

Six weeks of looking for co-sponsors had culminated the night

before in a sugar-induced frenzy

of deal making (there was an

open dessert bar) on Day One of

AEJMC’s mid-year planning

meeting. Thanks to the brainpow-

er of you, the most savvy division

in the land, we had far more

panel ideas than could be accom-

modated. But by working with

other divisions, merging similar

panels, and engineering an ambi-

tious pre-convention workshop,

many ideas will see the light of

day (or of fluorescent hotel dun-

geons) come August.  

Time slots are determined by a

chip auction in which each divi-

sion and interest group takes

turns picking a time slot and

announcing the panel for that

slot. At the beginning of the bat-

tle royale, heads and vice heads

sit at tables formed into a square

around an expanse of faux-

Oriental carpet. In the middle of

the carpet sits a shining silver punch bowl, quite empty.  It remains

mostly empty as program chairs, having announced their latest pan-

els, fling chips toward the bowl. And miss.  

And miss and miss and miss. Hundreds of chips fly, and three, per-

haps four, find their way into the bowl. The first to enter gets there by

way of a lucky bounce off the carpet. Eventually a second swirls

around the rim and in. There is an unspoken and completely daft

notion that if only one could land a chip squarely in the center of the

bowl, and stick the landing, that would ensure that this, finally, would

be the perfect convention for the lucky division.  

Our division had indeed been remarkable lucky this time, despite

the reduction from seven to six chips that happens to each group every

three years. The content if not the specifics of a few of our panels

found a home in a pre-conference workshop on “Teaching and

Working in a Multimedia World,” co-sponsored by four other divi-

sions. Three other divisions benefited from our early first choice

when we reserved a mini-plenary on “The Community as a Teaching

Resource.” We had managed to schedule a research session just

before our members meeting, in the same room, in hopes of increas-

ing attendance at both, and in collaboration with Media Management

& Economics had scheduled two back-to-back panels in prime time

(also in the same room). With few exceptions, most other panels

found their ideal timeslots with remarkable ease.

So out of sheer relief and a lagniappe of whimsy, your faithful ser-

vant felt that our final chip, a special blue one saved for this moment,

deserved a better fate than the previous five that had been hurled

willy-nilly like slop at swine. With the precision of an artillery officer

aiming to pierce a machine gun nest on the bluffs of Normandy, the

Program Chair of the Magazine Division placed the cerulean disk on

the slick surface of his officer’s binder, elevated it to 45 degrees, and

flicked mightily, carom style, while shrieking in his best Cajun howl,

“Laissez les bonne temps roulez!”  

And the good times did indeed roll: Up and away flew the circle of

blue, and with it the hopes of a great division for a great convention.

In a moment it was over. Down it came, squarely in the middle of the

mighty silver grail—no wobble, no bounce, no hope of resting any-

where but smack dab in the middle.  

The room exploded with cheers and amazed laughter. Everyone

knew: This, the 40th year of the Magazine Division, would be its best

yet. It is ordained.

Master chip tosser Scott Fosdick and Carol Schwalbe at the programming auction.



by David E. Sumner, Ball State 

Last year I wasn’t planning to go to the AEJMC Convention in San

Francisco since I had not submitted a paper or planned any other for-

mal participation. But in June I decided to go anyway. Even though

I’ve been to San Francisco before, it turned out to be more fun than I

ever expected. I made unplanned visits to a redwood forest, Sausalito,

and Chinatown. This convention had a record attendance of more than

2,300 journalism professors and media profes-

sionals.

My department’s travel allowance allows a

maximum of $500 for AEJMC conventions, and

you know how far that goes in San Francisco or

Washington, D.C. I’ve been tenured for ten years

and a full professor for seven years. So I don’t have to go so I can put

it on my vita. 

But I keep going anyway. I’ve only missed one AEJMC conven-

tion since 1991. I enjoy the conventions and always come back with

dozens of new ideas. I wish to share with Magazine Division col-

leagues why I attend AEJMC conventions and why you should, too.

New classroom ideas.

The teaching panel discussions, the “great ideas for teach-

ing” presentations, and the interaction with colleagues never

fails to give me some new ideas to put to work in the classroom. I am

the only full-time faculty member who teaches magazine courses in a

journalism department with 30 faculty members. Therefore, there’s no

one else in my department with whom I can swap ideas or seek advice

in my field of expertise. That’s one reason I like to visit with

Magazine Division colleagues at the convention.

New research ideas.

The research panel discussions, the papers, and the interac-

tion with colleagues keeps me up-to-date on what’s going on

in my field of research and, likewise, never fails to give me new tips

and leads on research ideas.

New books.

You can’t innovate in the classroom or in research unless you

know what’s being written in our field. I want my students to

have the best textbooks available that have the most up-to-date infor-

mation. Since I write textbooks, I keep up with the competitors and

look for new book ideas when perusing the marketplace. I make sev-

eral trips through the publishers’ book displays to make sure I’ve seen

every title and browsed every table of contents of possible interest. 

New professional trends and issues.

The plenary speakers, panel participants, and dinner conver-

sations all contribute new information and help me know

what trends and issues today’s journalists are debating. I want to

know what’s going on, and my students want to know, too.

New friends.

Unless you stay in your room most of the time, you will

engage in meaningful conversations with at least a dozen

new friends. You will make contacts who can help you with teaching

resources, freelance writing, scholarly writing, job leads, and profes-

sional networking for students. Don’t forget to take your business

cards when you pack your luggage.

New places. 

You will have fun. The only convention I didn’t attend was

in Miami Beach. Having grown up in Florida, I’m not really

a Miami Beach fan. The state has much nicer beaches on both coasts.

One of my favorite locations was Toronto. While the location isn’t the

main reason to attend or not attend, it’s probably a factor in every-

one’s decision. While some cities in which the convention has been

held have bored me, I’ve never been bored by the convention itself.

New jobs.  

It’s time to confess; I browse through the “jobs available”

notebook at the AEJMC Placement Booth at every conven-

tion. Job listings are always here before they are published on the

AEJMC website, newsletter, or The Chronicle of Higher Education.

At the convention last year, I interviewed for a department chair posi-

tion, which I did not pursue. While I’m not really “looking,” it’s

always fun to see just what’s out there.

I am always bemused by the “fly-ins.”  These people fly in one day,

present a paper, and fly out the next day. They must feel that the only

reason to attend an AEJMC convention is to put another line or their

vita. I feel pity for them because that’s the most expensive line they’ll

ever type into their vita.  And then there are the “camp-ins” who come

for a few years until they get tenure or the promotion they want. They

also miss out on a lot and haven’t yet learned the joy of mentoring and

passing down to others what they’ve learned.

Now I am trying to concoct a cleverly worded conclusion. Be-in?

Stay-in? Remain-in?  Be involved; stay involved; remain involved?

Definitely. But don’t do it for your department, the Magazine

Division, or anyone else. Do it for yourself.

David E. Sumner is webmaster for the Magazine Division and a
professor of journalism at Ball State University.  He is the co-author
of Feature and Magazine Writing: Action, Angle and Anecdotes

(Blackwell, 2005) and Magazines: A Complete Guide to the Industry

(Peter Lang Publishing, 2006).
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by Rachel Davis Mersey, North Carolina

There is no doubt you are in New Orleans when Mardi Gras beads

hold your conference nametag, and this year the Big Easy and Tulane

University played host to the 32nd Southeast Colloquium. At a hotel in

the French Quarter, members of the Magazine Division gathered with

five other divisions—History, Open, Law, Newspaper, and Radio-TV—

over budding research and beignets. 

Research presented in the two Magazine Division panels represented

a wide range of work from professors and graduate students from four

universities. A special “king cake” congratulations to Mai Tang of Ohio

University. Mai won the division’s best paper award with “Friend or

Foe? Extramedia Influences on Newsweek's Post-war Coverage of

Vietnam, 1976-2005.” Her work, which traced the historical presenta-

tion of Vietnam following the end of the war, brought to light many

modern-day lessons. 

It coupled well with the colloquium’s moving keynote address. James

O’Byrne, features editor at The Times-Picayune, spoke to a new mantra

in the rebounding city: “living with purpose.” O’Byrne, a reporter and

editor on the teams that won Pulitzer Prizes in 2006 for public service

and breaking news reporting, was one the first to discover the devastat-

ing impact of the unexpected levee breach that ultimately flooded 80

percent of the city. He supervised the construction of a satellite news-

room following the flood and spoke to the power of a local newspaper

regardless of this displacement. New Orleans is no doubt still a recover-

ing city. O’Byrne confirmed this truth while warmly welcoming the

return of visitors, such as those from the colloquium. 

The visitors, too, thank New Orleans. Thank you to colloquium co-

coordinators Mary Blue, Tulane University, and Nancy Dupont,

University of Mississippi.

Thank you also to the judges, discussants, and moderators who gave

of their time.

Judges: David Abrahamson, Northwestern University; Joe Bernt,

Ohio University; Claudia Caruana, Long Island University; Carol

Fletcher, Hofstra University; Rhonda Gibson, University of North

Carolina at Chapel Hill; Dennis Hale, Bowling Green State University;

Donna Hale, Southern Illinois University Edwardsville; Carolyn Kitch,

Temple University; Teresa Mastin, Michigan State University; Quint

Randle, Brigham Young University; and Carol Zuegner, Creighton

University

Moderators: Kathy Bradshaw, Bowling Green State University; and

Erin Coyle, University of North Carolina at Chapel Hill

Discussants: Joe Bernt, Ohio University; and David R. Davies,

University of Southern Mississippi 

The 33rd Southeast Colloquium is scheduled for March 6-8, 2008, at

Auburn University in Alabama. Please consider joining the Magazine

Division for another sure-to-be-successful event by submitting a paper

or serving as a volunteer. 

Southern Progress

Recruiting graduate students 
by Sue Westcott Alessandri, Syracuse 
AEJMC Membership Committee member

As a Ph.D. student at the University of

North Carolina at Chapel Hill, I found that it

was pretty much expected that we would join

AEJMC. From almost the first day we arrived

on campus, my cohort and I started hearing

about “presenting at AEJ.” I believe this cul-

ture helped set the proper expectations for

graduate students who would one day be fac-

ulty. 

AEJMC is an integral part of a graduate

student’s socialization into academia. Yet

while it is in their best interest to join the

organization as early as possible, some stu-

dents might hesitate to take that step, whether

it’s because they don’t know the organization

exists or because they’re not sure their

research will fit in. A nudge from a trusted

faculty member might be just what they need.

Here are some proven ways that you can

get graduate students involved with AEJMC

early in their academic careers:

1. In your classes, require a research paper

that can be submitted to a regional or an

annual AEJMC conference. Set due dates

with the AEJMC deadlines in mind, so timing

isn’t a factor. 

2. Partner with graduate students to con-

duct research beyond coursework to be pre-

sented at AEJMC-sponsored conferences.

This research adds credibility by linking stu-

dents’ work with nationally known scholars.

3. Walk your advisees around at an

AEJMC conference to introduce students to

the people who might one day hire them. On

a personal level, introducing graduate stu-

dents to established faculty members helps to

make students feel more comfortable as

scholars – rather than merely as students.

4. Encourage your advisees to get involved

in a division related to their research interests.

This helps graduate students realize that they

are accomplished enough to take part in the

organization. 

Here’s to another successful
Southeast Colloquium
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by David E. Sumner, Ball State 

Ruby Gottlieb, a senior vice president for

Horizon Media, said she’s seen lots of mag-

azine ideas that don’t really have an audi-

ence. For example, she cited Smart TV, a

failed magazine geared toward the “educat-

ed, intellectual television viewer.” She told

Folio, “That’s like an oxymoron: How many

people are there out there who really could

be classified as ‘smart’ TV viewers?” 

Many who teach magazine editing or pub-

lishing courses require students to develop a

prototype and business plan for a new maga-

zine launch. The business plan requires stu-

dents to prove that an audience and market-

place niche exists for the concept that they

propose. Inevitably students choose a con-

cept because it’s focused around their per-

sonal interests or “there’s no other magazine

like this in the marketplace.” Over years of

teaching this course, I’ve developed five cri-

teria that are necessary for a successful

launch. Student business plans must demon-

strate that their idea meets these criteria.

1.  The concept must meets a need in the

magazine marketplace

It’s good to love your subject matter, but

narcissism will not succeed in the economics

of publishing. “A magazine exists because

people have an interest. If that interest is

strong enough — and a magazine satisfies it

— the magazine will be profitable,” said

magazine expert James B. Kobak. 

For example, can you think of a magazine

aimed at helping the newly divorced with the

difficulties they face after going through a

divorce? When millions of Americans expe-

rience divorce every year, you would think a

magazine was needed to serve this popula-

tion, but there really are none.

It’s not hard to understand why. Practical

problems resulting from divorce may last

less than a year. Therefore, a publisher has

little chance to acquire thousands of long-

term subscribers. Nobody wants to read

about divorce for the rest of her life. Most

people read magazines for pleasure. Divorce

is a painful and unpleasant topic. People

want to get through it and get on with their

lives. They don’t want to read articles

reminding them month after month that their

marriage has failed.

College students developing ideas for new

magazine concepts often focus on entertain-

ment, music, or travel magazines aimed at

students. Yet  magazines aimed solely at col-

lege students also face difficulty succeeding.

College students are a transient audience

with a constantly changing composition. Not

only do students frequently change their res-

idence, their interests change quickly once

they graduate and face new challenges.

Therefore, a publisher faces difficulty find-

ing the high percentage of long-term sub-

scribers that are necessary for any magazine

to succeed.

2.  Simple and easily understood concept

Second, the concept for a magazine must

be succinct and simple. You must be able to

state what your magazine is all about in a

few words. Successful publishers call it the

“lighted match test.” If you can’t explain

your concept in the time it takes for a match

to burn and go out, then you don’t have a

clear concept.

One of the most successful launches of

the last 25 years was Rodale’s Men’s Health,
which has a simple concept and clear target

audience. Ted Spiker, former articles editor,

explained its success: “I think it talks to real

men–it gives them good, useful, surprising

advice and insights into their world. And it

does it with a tone and a voice that you trust,

that you laugh at, and that’s not afraid to kick

you around if you need it. A big brother, in a

way, that knows what you need to know.” 

Why is simplicity so essential? The

answer is  marketing–to customers, to adver-

tisers, and to investors. New magazine entre-

preneurs have to sell their concept to all three

sets of customers. If you don’t immediately

grab their attention with an innovative con-

cept, or if it requires a complex explanation,

then you’re likely to lose them before you

ever get their money.

3. Sustainable content

Third, sustainable content means that the

field of interest served by the magazine gen-

erates constantly evolving news, develop-

ments, and innovations. In other words, it

must create a constant source of material for

news and feature articles. If the potential edi-

torial material is new—but not constantly

evolving—then perhaps a book is a better

idea than a magazine.

4. Clearly defined audience with mutual

interests

Fourth, the magazine entrepreneur must

clearly identify the group of people who are

interested in the particular content. Not only

must the publisher identify it, he or she must

prove to advertisers and investors the size

and demographic characteristics of this

group. It’s not enough to say “many people

are interested in such-and-such.” The

response from direct mail tests and other

market research must yield the precise size

and characteristics of this audience.

The entrepreneur must also prove that this

audience has mutual interests and values that

the magazine will reflect. This requirement is

why so few magazines are targeted at resi-

dents of particular states. While every state

has a clearly defined population,  people in

most states have such diverse interests and

values that no magazine can successfully

serve all of them. The best-known exception

is Texas Monthly, which has achieved  suc-

cess perhaps because of the state’s unique

cultural identity. 

5. Advertisers with products aimed at

those interests

Finally, common interests and values in

an audience create a need for products and

services to meet their needs. Some generic

consumer products do serve a wide range of

interests—automobiles, household products,

health and beauty products, etc. But a small,

niche magazine has little hope of attracting

advertising from producers of these prod-

ucts, such as General Motors, Procter &

Gamble, or Johnson & Johnson. 

The best hope for a new publisher is find-

ing a small market niche that advertisers

interested in that niche have difficulty reach-

ing through existing media outlets. For

example, widget manufacturers can always

advertise on television or in local newspa-

pers. But in doing so, they will pay a lot of

money to reach a lot of people who have no

interest in widgets. They can reach thousands

of widget enthusiasts for a much lower cost

by advertising in a magazine devoted to

these devices.

Adapted from Magazines:  A Complete

Guide to the Industry (Peter Lang
Publishing, 2006) by David E. Sumner and
Shirrel Rhoades.

5 keys to a successful magazine start-upLAUNCH PAD



by Renee Martin-Kratzer, Florida

Many of my feature writing stu-

dents have mastered the basic inter-

viewing and reporting skills before

they step into my classroom. Their

stories are filled with essential infor-

mation, but they rarely include the

little descriptive details that can ele-

vate a bland story into a lively read. 

The following game lets students practice

writing vivid descriptions. I like to do this

activity before the profile assignment so that

the students will be inspired to capture details

about a subject’s environment.

• Following a brief lecture on descriptive

writing techniques, students are instructed to

explore campus and find a favorite building,

location, sign, room, statue, etc.

• Students have 30 minutes to observe their

chosen location and capture the setting in

words. They are not allowed to name the set-

ting, so they have to rely on using imagery

instead of labeling the scene. They are

instructed to use such vivid description that

everyone in the class will be able to identify

the scene. 

• After the students return to the

classroom, they take turns reading

their descriptions aloud. The rest of

the class then tries to guess what

scene is being described. 

• As the game progresses, the goal

is to help students understand that the

scenes with the best descriptions are

easier to guess. Being able to correctly identi-

fy the scene means the writer was more suc-

cessful in making us feel like we were at the

location. The students begin to see that a loca-

tion is much more than simply a name.

• The discussion then broadens to how they

can use these skills in their feature stories. A

few examples from award-winning stories are

shared to further make the point.

Students enjoy the guessing game, and it

livens up the classroom dynamic. Additional

benefits are that it gives them practice at writ-

ing on deadline and lets them share their writ-

ing with peers in a non-threatening situation.
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Eye Love Writing

TTEEAACCHHIINNGG
TTIIPPSS

This writing tip won a 2006 GIFT award

MMEEMMBBEERR NNEEWWSS && NNOOTTEESS

SSaamm  RRiilleeyy,,  VViirrggiinnaa  TTeecchh,,  hhaass  aauutthhoorreedd  aa  ttwwoo--vvoolluummee  wwoorrkk  ccoommiinngg  oouutt  tthhiiss  sspprriinngg  wwiitthh
GGrreeeennwwoooodd  PPrreessss..  IIttss  ttiittllee  iiss  ""AAffrriiccaann  AAmmeerriiccaannss  iinn  tthhee  MMeeddiiaa  TTooddaayy::  AAnn  EEnnccyyccllooppeeddiiaa..""
HHee  hhaass  wwrriitttteenn  aabboouutt  iinnddiivviidduuaallss  wwhhoo  wwoorrkk  oorr  vveerryy  rreecceennttllyy  wwoorrkkeedd  iinn  tthhee  nnaattiioonn''ss  mmeeddiiaa..
QQuuiittee  aa  ffeeww  mmaaggaazziinnee  ppeeooppllee  aarree  iinncclluuddeedd,,  ssuucchh  aass  MMoonnrrooee  AAnnddeerrssoonn  ((SSaavvooyy)),,  LLeerroonnee
BBeennnneetttt  ((EEbboonnyy)),,  KKyyllee  DDoonnoovvaann  ((NNVV)),,  AAllffrreedd  EEddmmoonndd  ((BBllaacckk  EEnntteerrpprriissee)),,  EEaarrll  GGrraavveess  ((BBllaacckk
EEnntteerrpprriissee)),,  HHeerrmmeennee  HHaarrttmmaann  ((NN''DDIIGGOO)),,  JJoohhnn  JJoohhnnssoonn  aanndd  LLiinnddaa  JJoohhnnssoonn  RRiiccee  ((JJoohhnnssoonn
PPuubblliisshhiinngg  CCoo..)),,  EEddwwaarrdd  LLeewwiiss  ((EEsssseennccee  CCoommmmuunniiccaattiioonnss)),,  MMaarrccuuss  MMaabbrryy  ((NNeewwsswweeeekk)),,
WWiillbbeerrtt  RRiiddeeaauu  ((AAnnggoolliittee)),,  TTeerreennccee  SSaammuueell  ((UU..SS..  NNeewwss  &&  WWoorrlldd  RReeppoorrtt)),,  CCllaarreennccee  OO..  SSmmiitthh
((EEsssseennccee  CCoommmmuunniiccaattiioonnss)),,  SSuussaann  TTaayylloorr  ((EEsssseennccee)),,  MMaarrkk  WWhhiittaakkeerr  ((NNeewwsswweeeekk)),,  JJaacckk  EE..
WWhhiittee  ((TTiimmee)),,  aanndd  RRoobbeerr  WWiillkkiinnss  ((TThhee  CCrriissiiss))..  OOtthheerrss  aappppeeaarriinngg  iinn  tthhee  bbooookkss  hhaavvee  wwoorrkkeedd
ffoorr  mmaaggaazziinneess  bbuutt  aarree  bbeesstt  kknnoowwnn  ffoorr  ootthheerr  mmeeddiiaa  wwoorrkk..

DDaavviidd  SSuummnneerr,,  BBaallll  SSttaattee,,  wwaass  oonnee  ooff  ffoouurr  wwiinnnneerrss  iinn  aa  ccoonntteesstt  ccoo--ssppoonnssoorreedd  bbyy  TTiimmee
mmaaggaazziinnee  aanndd  MMeeddiiaa  IInndduussttrryy  NNeewwsslleetttteerr  ttoo  pprreeddiicctt  TTiimmee''ss  ""PPeerrssoonn  ooff  tthhee  YYeeaarr..""    HHiiss  pprriizzee
wwiillll  bbee  aa  ffrraammeedd  ccooppyy  ooff  hhiiss  ffaavvoorriittee  TTiimmee  mmaaggaazziinnee  ccoovveerr,,  aannyy  iissssuuee  ssiinnccee  iitt  ssttaarrtteedd  iinn
11992233..  TThhee  DDeecc..  2255  iissssuuee  hhaadd  aa  mmiirrrroorr  oonn  tthhee  ccoovveerr,,  aanndd  tthhee  ppeerrssoonn  ooff  tthhee  yyeeaarr  wwaass
""YYOOUU..""  IItt  wwaass  aallll  aabboouutt  hhooww  tthhee  IInntteerrnneett,,  eessppeecciiaallllyy  ssiitteess  lliikkee  GGooooggllee,,  YYoouuttuubbee,,  MMyyssppaaccee,,
eettcc..,,  hhaass  eemmppoowweerreedd  eeaacchh  ooff  uuss  ttoo  bbeeccoommee  ""ppuubblliisshheerrss""  aanndd  sshhaarree  oouurr  lliivveess  wwiitthh  tthhee
wwoorrlldd  tthhrroouugghh  tteexxtt,,  pphhoottooss,,  aanndd  vviiddeeooss  ""aadd  nnaauusseeuumm..""

TTHHEE JJOOUURRNNAALL
OOFF MMAAGGAAZZIINNEE

AANNDD NNEEWW MMEEDDIIAA RREESSEEAARRCCHH

TThhee  JJoouurrnnaall  ooff  MMaaggaazziinnee  aanndd  NNeeww  MMeeddiiaa
RReesseeaarrcchh iiss  aa  bbiiaannnnuuaall  eelleeccttrroonniicc  jjoouurrnnaall  ppuubb--
lliisshheedd  bbyy  tthhee  MMaaggaazziinnee  DDiivviissiioonn  ooff  tthhee
AAssssoocciiaattiioonn  ffoorr  EEdduuccaattiioonn  iinn  JJoouurrnnaalliissmm  aanndd
MMaassss  CCoommmmuunniiccaattiioonn..  TThhee  ffooccuuss  ooff  tthhee  jjoouurrnnaall
iiss  tthhee  pprroommoottiioonn  aanndd  ppuubblliiccaattiioonn  ooff  rreesseeaarrcchh
ddeeaalliinngg  wwiitthh  mmaaggaazziinneess  aanndd  nneeww  mmeeddiiaa  aanndd
tthhee  ppeeddaaggooggyy  rreellaatteedd  ttoo  tthhoossee  ttwwoo  aarreeaass..  TThhee
jjoouurrnnaall  ppuubblliisshheess  rreesseeaarrcchh  rreeppoorrttss  aanndd  iinntteerr--
pprreettiivvee  aarrttiicclleess  rreeffeerreeeedd  bbyy  iinnddiivviidduuaallss  oonn  tthhee
eeddiittoorriiaall  bbooaarrdd..  TThhee  jjoouurrnnaall  aallssoo  pprriinnttss  ooppiinniioonn
ppiieecceess  aanndd  ccrriittiiccaall  rreevviieewwss  ooff  bbooookkss  aanndd  tteeaacchh--
iinngg  mmaatteerriiaallss  tthhaatt  ddeeaall  wwiitthh  tthhee  ffiieelldd  ooff  mmaaggaa--
zziinneess  aanndd  nneeww  mmeeddiiaa..  OOuurr  aacccceeppttaannccee  rraattee  iiss
aapppprrooxxiimmaatteellyy  3355  ppeerrcceenntt..  

TThhiiss  jjoouurrnnaall  iiss  iinntteerreesstteedd  iinn  aarrttiicclleess  tthhaatt
eexxpplloorree  tthhee  ffiieellddss  ooff  mmaaggaazziinneess  aanndd  nneeww
mmeeddiiaa..  AAllll  aarreeaass  ooff  iinnqquuiirryy  aanndd  mmeetthhooddoollooggiieess
aarree  wweellccoommee..  CCoonnttrriibbuuttiioonnss  sshhoouulldd  aadddd  nneeww
kknnoowwlleeddggee,,  cchhaalllleennggee  ccuurrrreenntt  ooppiinniioonn,,  oorr
iinnffoorrmm  tthhee  rreeaaddeerrsshhiipp  aabboouutt  sscchhoollaarrsshhiipp  aanndd
rreesseeaarrcchh  tthhaatt  wwoouulldd  nnoott  ootthheerrwwiissee  bbee  kknnoowwnn
bbyy  ccoommmmuunniiccaattiioonn  ssppeecciiaalliissttss..  TThhee  eeddiittoorrss  aanndd
tthhee  jjoouurrnnaall''ss  EEddiittoorriiaall  BBooaarrdd  mmaakkee  eevveerryy  eeffffoorrtt
ttoo  rreevviieeww  mmaannuussccrriippttss  tthhoorroouugghhllyy  aanndd  pprroommpptt--
llyy..  TThhee  pprroocceessss  ttyyppiiccaallllyy  ttaakkeess  oonnee  mmoonntthh  ffrroomm
tthhee  ddaattee  ooff  tthhee  ffiirrsstt  rreeaaddiinngg..  MMaannuussccrriippttss  tthhaatt
aarree  jjuuddggeedd  ttoo  bbee  oouuttssiiddee  tthhee  jjoouurrnnaall''ss  ssccooppee
aarree  rreettuurrnneedd  iimmmmeeddiiaatteellyy  bbyy  tthhee  eeddiittoorrss..

AAuutthhoorrss  sshhoouulldd  ssuubbmmiitt  ffoouurr  ccooppiieess  ooff  eeaacchh
mmaannuussccrriipptt..  TThhee  jjoouurrnnaall  ccaann  aaccccoommmmooddaattee
mmoonnooggrraapphh--lleennggtthh  mmaannuussccrriippttss,,  aalltthhoouugghh  aarrttii--
cclleess  bbeettwweeeenn  22,,000000  aanndd  55,,000000  wwoorrddss  aarree  pprree--
ffeerrrreedd..  AA  110000--wwoorrdd  aabbssttrraacctt  sshhoouulldd  aaccccoommppaa--
nnyy  aallll  mmaannuussccrriippttss..  SSuubbmmiitt  mmaannuussccrriippttss  ttoo
eeiitthheerr  tthhee  eeddiittoorr  oorr  mmaannaaggiinngg  eeddiittoorr::

DDrr..  SStteevveenn  TThhoommsseenn,,  eeddiittoorr
JJoouurrnnaall  ooff  MMaaggaazziinnee  
aanndd  NNeeww  MMeeddiiaa  RReesseeaarrcchh
DDeepptt..  ooff  CCoommmmuunniiccaattiioonn
BBrriigghhaamm  YYoouunngg  UUnniivveerrssiittyy
PPrroovvoo,,  UUttaahh  8844660022
TTeell::  ((880011))  337788--22007788
sstteevveenn__tthhoommsseenn@@bbyyuu..eedduu  



>>I am so happy some people in our little group remembered the magazine division.

>>Yes, Virginia, there is a magazine division in AEJMC.
>>As a former magazine division head, I am here to attest the group exists.
>>And does great work.
>>Clap your hands if you believe.
>>Every year at the convention the magazine division presents some of the most exciting papers.
>>But the mag division is like the dearly departed Rodney Dangerfield - we get no respect.
>>Please go to the magazine division website and check out the newsletter and the on-line peer-
reviewed scholarly journal.
>>There are many fascinating studies there of a wide variety of magazines from Life to Playboy to
Popular Mechanics and everything in between.
>>I must take offense at the suggestion that magazines are boring.
>>That kind of a sweeping statement is akin to saying TV is boring.
>>Yes, you can find boring, stupid things on TV - such as American Idol.
>>But there is also the Jim Lehrer News Hour - and Frontline with its great new series about jour-
nalism.
>>And then of course there is that great sociological study of the California surf culture - the
O.C.
>>Let's all have a moment of silence to mark the passing tonight of this intellectual giant.
Anyway, I digress.
>>Magazines reflect nearly every interest under the sun. To say magazines are boring is to say
humanity is boring. Have you seen Surfer magazine? or Tai-chi ? What about Cosmo, Vogue and Runner's
World? Or there are magazines devoted to wrestling and comic-book collecting and psychology and rac-
ing cars and stereos. These colorful, exciting, graphic-oriented publications are often many things
- sensationalistic, sexist, crude - but never boring.
>>Wally is right, however, that libraries often neglect magazines and toss out back issues.
>>Try to find Surfer magazine from 1971, for instance, at your local university library.
>>Or even getting hold of Jimmy Carter's famous Playboy interview is tough.
>>So what is the solution? Maybe all our collective brains can come up with some suggestions.
>>I was lucky - when I was earning my Ph.D. at the University of Utah the school had a great collec-
tion of the famous muckraking magazines from 1902, such as McClures, Munseys, Everybody's, Ladies
Home Journal and a much different Cosmopolitan. In those days you could put your hands on the origi-
nal magazines in the special collection section.Now I understand the library has had to severely
limit contact with the old magazines because they are crumbling - and giving off bad chemicals as
they do so.
>>Many libraries now just trash old issues of magazines - my library at NIU does it regularly.
>>The big problem with studying magazine is that most "intellectuals" have long looked down their
noses at magazines for the masses, such as People and US and Rolling Stone.
>>So many of the safe magazines they collected were sorta dull.
>>Most libraries have failed to subscribe to Skateboarder, let alone keep back issues. So we need to
conduct a campaign - convince libraries to open themselves up to magazines for the masses. And then
keep them, not just on microfilm.
>>Every library I know has back issues of the NY Times, even my little neighborhood library.
>>But what about Crawdaddy?
>>(It was a cool counter-culture mag from 70s. Way better than Rolling Stone.) My students don't
read many newspapers voluntarily - but they subscribe to eight or nine magazines.
>>So let's think about a collective Save Our Magazines campaign. SOM? We need a catchier acronym.
>>I am also interested in working together with someone on an updated history of magazines.
>>Such a work is way overdue.
>>With best wishes, and I hope I wasn't boring, Dr. Brian Thornton, Northern Illinois University.

Brian Thornton has recently accepted a position as associate professor at the University of North
Florida.
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Someone recently posted a message on the JHistory discussion board, saying

that magazines were so boring to research. The division’s Brian Thornton

says, “I got outraged, as you can tell.” His responding post:
Long Live Mags!



HHEEAADD
CCAARROOLL SSCCHHWWAALLBBEE

WWAALLTTEERR CCRROONNKKIITTEE SSCCHHOOOOLL OOFF

JJOOUURRNNAALLIISSMM &&  MMAASSSS

CCOOMMMMUUNNIICCAATTIIOONN

AARRIIZZOONNAA SSTTAATTEE UUNNIIVVEERRSSIITTYY

PP..OO..  BBOOXX 887711330055
TTEEMMPPEE AAZZ    8855228877--11330055  
TTEELL::  448800--996655--33661144
FFAAXX::  448800--996655--77004411
EE--MMAAIILL::  CCSSCCHHWWAALLBBEE@@AASSUU..EEDDUU

VVIICCEE  HHEEAADD
PPRROOGGRRAAMM  CCHHAAIIRR
SSCCOOTTTT FFOOSSDDIICCKK

SSCCHHOOOOLL OOFF JJOOUURRNNAALLIISSMM AANNDD MMAASSSS

CCOOMMMMUUNNIICCAATTIIOONNSS

SSAANN JJOOSSEE SSTTAATTEE UUNNIIVVEERRSSIITTYY

OONNEE WWAASSHHIINNGGTTOONN SSQQUUAARREE

SSAANN JJOOSSEE,,  CCAA  9955119922  
TTEELL::  440088--992244--77555566
FFAAXX::  440088--992244--33222299
EE--MMAAIILL::  SSFFOOSSDDIICCKK@@CCAASSAA..SSJJSSUU..EEDDUU

MMIIDD--YYEEAARR  PPRROOGGRRAAMM  CCHHAAIIRR
RRAACCHHEELL DDAAVVIISS MMEERRSSEEYY

SSCCHHOOOOLL OOFF JJOOUURRNNAALLIISSMM AANNDD MMAASSSS

CCOOMMMMUUNNIICCAATTIIOONN

UUNNIIVVEERRSSIITTYY OOFF NNOORRTTHH CCAARROOLLIINNAA,,
CCHHAAPPEELL HHIILLLL

CCAARRRROOLLLL HHAALLLL,,  CCAAMMPPUUSS BBOOXX

33336655
CCHHAAPPEELL HHIILLLL,,  NNCC    2277559999  
TTEELL::  991199--667733--11665555
FFAAXX::  991199--884433--88113388
EE--MMAAIILL::  MMEERRSSEEYY@@EEMMAAIILL..UUNNCC..EEDDUU

SSEECCRREETTAARRYY  
DDAANNEE CCLLAAUUSSSSEENN

DDEEPPAARRTTMMEENNTT OOFF JJOOUURRNNAALLIISSMM AANNDD

MMAASSSS CCOOMMMMUUNNIICCAATTIIOONN

PPOOIINNTT PPAARRKK UUNNIIVVEERRSSIITTYY

220011  WWOOOODD SSTTRREEEETT

PPIITTTTSSBBUURRGGHH,,  PPAA  1155222222--11998844  
TTEELL::  441122--339922--33441122
FFAAXX::  441122--339922--33991177  
EE--MMAAIILL::
DDCCLLAAUUSSSSEENN@@PPOOIINNTTPPAARRKK..EEDDUU

NNEEWWSSLLEETTTTEERR  EEDDIITTOORR
TTEEDD SSPPIIKKEERR

CCOOLLLLEEGGEE OOFF JJOOUURRNNAALLIISSMM AANNDD

CCOOMMMMUUNNIICCAATTIIOONNSS

UUNNIIVVEERRSSIITTYY OOFF FFLLOORRIIDDAA

GGAAIINNEESSVVIILLLLEE,,  FFLL  3322661111--88440000
TTEELL::  335522--339922--66999900
FFAAXX::  335522--884466--22667733
EE--MMAAIILL::  TTSSPPIIKKEERR@@JJOOUU..UUFFLL..EEDDUU

PPFF&&RR  CCHHAAIIRR
CCLLAAUUDDIIAA CCAARRUUAANNAA

DDEEPPAARRTTMMEENNTT OOFF JJOOUURRNNAALLIISSMM

LLOONNGG IISSLLAANNDD UUNNIIVVEERRSSIITTYY

OONNEE UUNNIIVVEERRSSIITTYY PPLLAAZZAA

BBRROOOOKKLLYYNN,,  NNYY    1111220011
TTEELL::  771188--448888--11115533
EE--MMAAIILL::  CCCCAARRUUAANNAA@@EEAARRTTHHLLIINNKK..NNEETT

RREESSEEAARRCCHH  CCHHAAIIRR
JJOOEE BBEERRNNTT

EE..WW..  SSCCRRIIPPPPSS SSCCHHOOOOLL OOFF

JJOOUURRNNAALLIISSMM

OOHHIIOO UUNNIIVVEERRSSIITTYY

AATTHHEENNSS,,  OOHH  4455770011--22997799
TTEELL::  774400--559933--44111188
FFAAXX::  774400--559933--22559922
EE--MMAAIILL::  BBEERRNNTTJJ@@OOHHIIOO..EEDDUU

TTEEAACCHHIINNGG  SSTTAANNDDAARRDDSS
CCHHAAIIRR
CCAARROOLLYYNN LLEEPPRREE

SSCCHHOOOOLL OOFF JJOOUURRNNAALLIISSMM AANNDD

EELLEECCTTRROONNIICC MMEEDDIIAA

UUNNIIVVEERRSSIITTYY OOFF TTEENNNNEESSSSEEEE

333333  CCOOMMMMUUNNIICCAATTIIOONN BBUUIIDDIINNGG

KKNNOOXXVVIILLLLEE,,  TTNN    3377999966--00333322  
TTEELL::  886655--997744--44445522
FFAAXX::  886655--997744--33889966
EE--MMAAIILL::  CCLLEEPPRREE@@UUTTKK..EEDDUU

MMEEMMBBEERRSSHHIIPP  CCHHAAIIRR
NNAANNCCYY HHAAMMIILLTTOONN

DDEEPPAARRTTMMEENNTT OOFF CCOOMMMMUUNNIICCAATTIIOONN

TTRRIINNIITTYY UUNNIIVVEERRSSIITTYY

771155  SSTTAADDIIUUMM DDRRIIVVEE

SSAANN AANNTTOONNIIOO,,  TTXX  7788221122
TTEELL::  221100..999999..88111133
FFAAXX::  221100--773366--88335555
EE--MMAAIILL::  NNMMHHOOFFCC@@AAOOLL..CCOOMM

MMAAGGAAZZIINNEE  CCOONNTTEESSTT
CCOO--CCHHAAIIRRSS
CCAARROOLL HHOOLLSSTTEEAADD

WWIILLLLIIAAMM AALLLLEENN WWHHIITTEE SSCCHHOOOOLL OOFF

JJOOUURRNNAALLIISSMM AANNDD MMAASSSS

CCOOMMMMUUNNIICCAATTIIOONN

UUNNIIVVEERRSSIITTYY OOFF KKAANNSSAASS

11443355  JJAAYY HHAAWWKK BBOOUULLEEVVAARRDD

LLAAWWRREENNCCEE,,  KKSS  6666004455--77557755  
TTEELL::  778855--886644--77662288
FFAAXX::  778855--886644--0055331188  
EE--MMAAIILL::  HHOOLLSSTTEEAADD@@KKUU..EEDDUU

PPAAMMEELLAA NNEETTTTLLEETTOONN

UUNNIIVVEERRSSIITTYY OOFF MMIINNNNEESSOOTTAA,,  TTWWIINN

CCIITTIIEESS

220066  CCHHUURRCCHH SSTTRREEEETT SS..EE..
MMIINNNNEEAAPPOOLLIISS,,  MMNN  5555445555
TTEELL::  661122--887711--88227722
FFAAXX ::  661122--662266--88225511
EE--MMAAIILL::
PPAAMMEELLAAHHIILLLLNNEETTTTLLEETTOONN@@MMNN..RRRR..CCOOMM

JJOOUURRNNAALL  EEDDIITTOORR
SSTTEEVVEE TTHHOOMMSSEENN

DDEEPPAARRTTMMEENNTT OOFF CCOOMMMMUUNNIICCAATTIIOONN

HH--550099  HHFFAACC
BBRRIIGGHHAAMM YYOOUUNNGG UUNNIIVVEERRSSIITTYY

PPRROOVVOO,,  UUTT  8844660022--11000011  
TTEELL::  880011--337788--22007788  
FFAAXX::  880011--442222--00116600
EE--MMAAIILL::
SSTTEEVVEENN__TTHHOOMMSSEENN@@BBYYUU..EEDDUU

WWEEBBMMAASSTTEERR
DDAAVVIIDD SSUUMMNNEERR

DDEEPPAARRTTMMEENNTT OOFF JJOOUURRNNAALLIISSMM

BBAALLLL SSTTAATTEE UUNNIIVVEERRSSIITTYY AAJJ339911  
MMUUNNCCIIEE,,  IINN    4477330066  
TTEELL::  776655--228855--88221100  
FFAAXX::  776655--228855--77999977
EE--MMAAIILL::  SSUUMMNNEERR@@BBSSUU..EEDDUU

GGRRAADDUUAATTEE  SSTTUUDDEENNTT
LLIIAAIISSOONNSS
EERRIINN CCOOYYLLEE

SSCCHHOOOOLL OOFF JJOOUURRNNAALLIISSMM AANNDD MMAASSSS

CCOOMMMMUUNNIICCAATTIIOONN

UUNNIIVVEERRSSIITTYY OOFF NNOORRTTHH CCAARROOLLIINNAA,,
CCHHAAPPEELL HHIILLLL

CCAARRRROOLLLL HHAALLLL,,  CCAAMMPPUUSS BBOOXX

33336655
CCHHAAPPEELL HHIILLLL,,  NNCC    2277559999  
TTEELL::  991199--884433--55886622
FFAAXX::  991199--884433--88113388
EE--MMAAIILL::  EEKKCCOOYYLLEE@@EEMMAAIILL..UUNNCC..EEDDUU

SSUUSSAANN SSIIVVEEKK

SSCCHHOOOOLL OOFF JJOOUURRNNAALLIISSMM

UUNNIIVVEERRSSIITTYY OOFF TTEEXXAASS,,  AAUUSSTTIINN

11  UUNNIIVVEERRSSIITTYY SSTTAATTIIOONN AA11000000
AAUUSSTTIINN,,  TTXX  7788771122
TTEELL::  551122--225533--00229922
FFAAXX ::  551122--447711--77997799
EE--MMAAIILL::  SSSSIIVVEEKK@@MMAAIILL..UUTTEEXXAASS..EEDDUU
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