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Idea and Rationale

This final project is for students in an introductory Public Relations Principles course. Students develop a strategic PR plan for a television or movie character of their choosing using the Management by Objectives model. 

Given the need for measurable outcomes in PR, the assignment requires students to craft S.M.A.R.T. – Specific, Measurable, Attainable, Relevant, Timebound - objectives. The greatest grading weight is placed on having three measurable objectives and articulating quantifiable outcomes that can be used to evaluate each objective. 

Student Learning Goals

· Identify a situation where public relations can be utilized strategically to address a concern for an individual or an organization. 

· Utilize the public relations planning process creatively to advance student learning from knowledge and comprehension of key terms to application, analysis, and synthesis of those concepts.

· Create S.M.A.R.T. - Specific Measurable Attainable Relevant Timebound – objectives that are connected to quantifiable evaluation measures. 

Implementation

Students receive the final project instructions on the first day of class. Throughout the semester, we begin one class period each week by discussing an individual element of a strategic public relations plan. This approach brings students along gradually rather than throwing all elements of a strategic plan at them at once. 

Later in the semester, we review professional campaign examples holistically. I also share examples of past student projects in the course. The consistent focus on strategic PR planning throughout the semester emphasizes the importance of the topic.  

I encourage students to share their work with me prior to submitting the final project so I can provide feedback. This is where the greatest learning takes place as students wrestle with application of concepts from the course. Specifically, I’m able to review their objectives and empower them to think S.M.A.R.T.er. It often helps to ask them, “How would you measure this?” 
