
Recruiting
Helping them find their place

Lisa Carponelli
lisa.Carponelli@simpson.edu

Formerly Division Chair for Business and MMC
16 years

mailto:lisa.Carponelli@simpson.edu


Simpson College: Indianola, IA 



What are you (really) selling? 

• Campus Visit (External efforts)
• The entire college experience.
• You need to figure out what is important to THEM.
• They have to ‘see’ and ‘feel’ fitting in.
• Simpson College (2/3rd are athletes)

• Our majors are dynamic and nimble!
• Pairs and plays well with others (25%)
• Sports Comm., Marketing Comm., Interactive Media, MMJ



Promote, promote, promote



Internal recruiting (Hello, undecideds!) 

• First two weeks on campus (really sooner)
 Personal invite for a meetup (15 minutes max.) 

• Student media mentorship-grab the dynamic ones!

• Major/Minor Fair (all campus)

• Intro to Mass Communication Course (For majors and minors)


