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This brief but information-packed issue is a great 
resource for planning your trip to Detroit. As we tran-
sition back to an in-person conference, you’ll see a 
great line up of events, sessions and meetings that will 
be of interest to everyone.

This newsletter is also a transition for me – it’s my 
last one of my two year term. I appreciate everyone’s 
grace and patience as our team has negotiated the 
production during unprecedented times.

I’m very excited to transition the editorship to Jeff 
Ranta from Coastal Carolina. He’s been a great associ-
ate editor over the last two years, but more important-
ly my research partner as we both transitioned from 
industry careers to academia. He’ll do an incredible 
job in this role.

Thanks for all you do to make our organization such a 
vital one for educators.

See you in Detroit and thanks for reading!

-Debbie

Transitions

editor’s note:
Debbie Davis

Texas Tech 

https://aejmc.us/prd/newsletter/
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Dear Members of the Public Relations Division,

Conference time draws nearer, and we are happy to bring you 
a special conference update edition of the newsletter. In this 
pre-conference newsletter edition, we have listed the full slate of 
conference programming here for your convenience, including 
highlighting our top paper and other award winners. 

We are excited to be back in person and again hold our 
professional freedom and responsibility (PF&R) offsite tour: 
this time at Motown Museum with Identity Public Relations 
for an exclusive tour, as the Museum is currently closed, but 
our fantastic PF&R team was able to connect us for access. We 
will again continue our in-person Edelman Luncheon after a 
two-year hiatus, with guest speaker Erin Delahanty, Edelman’s 
Senior Vice President of Brand. The Graduate Committee will 
again continue its in-person luncheon, as well as the Graduate 
Student Research Showcase, and the Mentoring Coffee Hour is 
back in person, coordinated by our Membership Committee. In 
addition to the offsite tour, our PF&R team will also continue 
our tradition of a Community Giveback event with Detroit non-
profits (virtual giveback with an in-person meet-up in Detroit). 

Our PRD Social is also back (immediately after the top paper 
panel), with no registration necessary, and outdoor space 
available for eating. Join us for food, drinks, and a book raffle 
and more. And we have a great line-up of research and teaching 
papers and panels on teaching, research, and PF&R. More 
detail is included within.We offer a big thank you to our many 
sponsors for the upcoming conference. 

Thank you to our top paper award sponsors: Dennis Wilcox, 
Professor Emeritus, San Jose State University for sponsoring 
our top open category and teaching category papers; and to 
the Plank Center for Leadership Public Relations at the 
University of Alabama for sponsoring our top student papers. 
Thank you to our special competition award sponsors: The 
Museum of Public Relations sponsoring our History Award, 

the Newsom Award, and the anonymous PRD Member donor 
sponsoring our Race in Public Relations Award. 

Thank you to our event sponsors: The University of Georgia 
sponsoring our Graduate Student Luncheon, The Plank Center 
for Leadership in Public Relations at the University of 
Alabama for funding awards for the mentoring coffee hour; The 
University of North Carolina for sponsoring the PF&R Offsite 
Tour to the Motown Museum and Identity Public Relations; 
The University of Florida for sponsoring the social as title 
sponsor; and William Thompson (PRD Past Head, 2001-02) 
and Nicholas Browning (JPRR Associate Editor) and their new 
Cognella book Writing for Public Relations and Strategic 
Communication, for offering sponsorship for the social and for 
plaques for top paper award winners. 

And, lastly, thank you to our dedicated volunteers for our many 
committees for the Public Relations Division. We have an active 
and committed group of volunteers who put many hours into 
programming our many events, competitions, and supports. 
I encourage you to check out our list of committee members 
and PRD Leaders to see the people behind the scenes helping 
to make these many events possible: https://aejmc.us/prd/
committees/. 

I am thankful to have had the opportunity to work with such 
a terrific team of educators and scholars in our collective 
mission for PRD, and we have had a busy and productive year. 
Thank you all for your support and thank you to our members 
for all you give to this division. I welcome Holly Overton, 
Pennsylvania State University, who will be stepping in as our 
2022-2023 PRD Head. The Public Relations Division will 
be in good hands next year, and I look forward to seeing the 
innovation to come!

Kindest Regards,
Lucinda Austin

PRD Head, 2021-2022
                                                                 

From the Division Head

Lucinda Austin

Conference Time Draws Near

UNC-Chapel Hill
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AEJMC 2022 Conference

Conference Schedule at a Glance

The Public Relations Division’s programming lineup for 
the 2022 annual conference is set, and we’re counting down 
the days until we meet in Detroit! We’ve got some really 
exciting sessions and events that you will want to add to your 
conference itinerary. Here is our schedule at a glance. 

Our programming actually begins the week before the 
conference with the Virtual Community Giveback event 
organized by the PF&R Committee from 2-4 p.m. on 
Tuesday, July 26. 

We will hold our annual Business Meeting at 10:30 a.m. ET 
on Wednesday, July 27, via Zoom. The Commission on Public 
Relations Education will host a free webinar, Fast Forward: 
Important Conversations for 2022-23 to Guide Teaching 
Online, Technology, Ethics, & PR Writing. Updates to the 
2018 Report on Undergraduate PR Education, from 7:30-
8:45 p.m. ET on July 27.

Tuesday, Aug. 2
Once we head to Detroit, we will start with our pre-
conference, The ASPIRE Workshop, on Tuesday, Aug. 2, 
from 1-6 p.m. This half-day pre-conference provides practical 
guidance for beginning, or continuing, and active pedagogy 
research agenda that will enhance education of students and 
support the career advancement of faculty. The workshop will 
include a variety of panels that explore the state of pedagogy 
research in journalism and mass communication disciplines, 
methods and best practices of conducting various types 
of pedagogy research, breakout sessions to collaborate on 
pedagogy research topics, and how to successfully leverage 
pedagogy research for career advancement. The workshop 
will conclude with presentations from the Public Relations 
Division Great Ideas for Teaching (GIFT) Competition. Our 
pre-conference is sponsored again this year by the Arthur W. 
Page Center for Integrity in Public Communication. We 
appreciate the Center’s continued support of this event. Don’t 
forget to add this to your conference registration if you plan 
to attend!

Wednesday, Aug. 3
If you’re part of the JPRE Editorial Board Meeting, you’ll 
be meeting bright and early at 7 a.m. Those participating 
in our mentorship program are invited to attend the Plank 
Center Mentorship Coffee Hour at 8:30 a.m.

Our Wednesday programming schedule features three 
co-sponsored panels and an event featuring our graduate 
students. Our first panel begins at 10:30 a.m. The teaching 
panel, titled, “Building Business Acumen: Integrating 
Business Instruction into the Advertising and Public 
Relations Curriculum for Career Preparation,” will offer 
techniques and tactics to help colleagues teach business 
topics in advertising and public relations courses. This 
event is hosted by the Advertising Division with the PRD 
as a co-sponsor. Following that session, we will hold a 
PF&R panel at 12:30 p.m. hosted by the Communicating 
Science, Health, Environment, & Risk Division and co-
sponsored by the PRD titled, “Professors Pinch-Hitting 
as University Communicators, Public Health Strategists 
and Citizen Scientists: Navigating the Classroom and 
Politics at Universities in States Without Mask or Vaccine 
Mandates.” This panel will feature professors who will share 
how they navigate the complex role of educator, role model, 
public health communicator, and individual responsible for 
keeping students safe during the pandemic. 

The PF&R committee will also host an informal in-person 
meet-and-greet lunch with the nonprofit representatives 
from the Community Giveback Program from 12:30-2 p.m. 
This is an off-program event. 

PRD will feature an off-program event from 2:30-4 p.m., the 
Graduate Student Research Showcase, which aims to con-
nect graduate students and faculty members from the PRD. 
Students will share an overview of their research agenda and 
teaching interests. Please sign up to be a presenter or a faculty 
audience member. This will be a wonderful networking op-
portunity! 

Finally, our third panel of the day will begin at 4:30 p.m. This 
research panel is hosted by the PRD and co-sponsored by 
the Lesbian, Gay, Bisexual, Transgender, and Queer Interest 
Group. The panel, titled, “The Future of Critical Research 
in Public Relations Practice and Pedagogy,” will feature 
fresh perspectives from critical scholars across the public 
relations and media studies fields who will share research 
insights and implications for pedagogy. 

(contined on next page)

By Holly Overton, Penn State
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(continued from previous page)

Thursday, Aug. 4
Those attending the JPRR Editorial Board Meeting will 
meet at 7 a.m. For others, start your Thursday by visiting the 
Scholar-to-Scholar session at 8:30 a.m. This session will 
feature research papers from our refereed paper competition. 
There will be an impressive display of research on various 
topics featured. 

We will also host a High-Density Research Session at 10:30 
a.m., which will feature paper winners of the Doug Newsom 
Award for Global Ethics and Diversity Award, the Public 
Relations History Award, the Race in Public Relations Award, 
and papers focused on global, historical, and organizational 
perspectives on diversity, equity, and inclusion. You do not 
want to miss these amazing research sessions! 

At 12:30 p.m., we will feature a PRD-hosted PF&R panel 
titled, “Secrets of Unbroken Chairs: How Women Leaders 
of Color Survive, Thrive, and Advance in the Academy.” 
This panel is co-sponsored by the Commission on the Status 
of Women. This diverse panel of WOC leaders will share 
mentoring advice based on personal and professional experi-
ence, as well as scholarly and industry research. 

We’re also excited to host an off-program event at 12:15 p.m. 
for graduate students! The Graduate Student Luncheon 
sponsored by the Grady College of Journalism and Mass 
Communication, University of Georgia, invites students to 
gather for an off-site luncheon that features a panel of educa-
tors who will speak about mentorship and other important 
topics. Register now, as the event has limited space for at-
tendees!

The PF&R committee will host the Motown Museum PR 
Division Offsite Tour (off-program event) from 2:30-4 p.m. 
The program will include a guided tour of the museum and 
a discussion with Robin Terry, chairwoman and CEO of the 
Motown Museum, and Andrea Trapani, managing partner at 
Identity, the museum’s PR agency of record. Make sure you 
sign up to secure a spot on this behind-the-scenes tour!

Finally, we’ll end our programming for the day with a PRD-
hosted panel co-sponsored by the Mass Communication 
and Society Division. The PF&R panel, titled, “Hot Topics, 
Wicked Problems and Polarizing Politics: The Expanding 
Social Role of Public Relations,” will explore the expand-

ing role and responsibilities of public relations professionals 
in corporate social advocacy, social issues management, CEO 
activism, and political public relations. 

Friday, Aug. 5
Friday is another busy day filled with many fun events. We 
will start the day with the 8:30 a.m. Refereed Top Teaching 
Papers and GIFT session. At noon, we will have the off-site 
Edelman Luncheon (another off-program event). Make sure 
you sign up, as seating is limited! We will feature our final 
PRD-hosted panel, “Does “Ungrading” Make the Grade? 
Alternative Writing Assessments to Improve Student Out-
comes,” co-sponsored by the Internship and Careers Interest 
Group at 4 p.m. This teaching panel will offer a rich discus-
sion about alternate assessments you may consider adminis-
tering in your writing courses–and beyond. 

You won’t want to miss the Refereed Top Open Papers ses-
sion at 6 p.m. This year, AEJMC has extended the top paper 
session block to allow additional time for award presenta-
tions. All paper competition award winners will be presented 
with their award during this extended session. We are looking 
forward to hearing this year’s winning submissions and recog-
nizing our award winners during this session.

Join us immediately after the session for the PRD Social con-
veniently located at the conference hotel. We will have both 
indoor and outdoor space available for the event, and we hope 
you will join us for networking, snacks, and a cash bar.

Saturday, Aug. 6
Finally, our programming will conclude with the Refereed 
Top Student Papers session on Saturday at 9:30 a.m. Come 
out and support our graduate students present their award-
winning research. 

For a quick look at our PRD events and activities, visit 
our division’s conference webpage: https://aejmc.us/
prd/2022/05/12/prd-sessions-activities-in-detroit/. Check with 
the AEJMC conference site for the complete conference pro-
gram with detailed descriptions. If you have questions about 
programming, please email me at hko104@psu.edu.

 We look forward to seeing many of you in Detroit!
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Roschwalb & Kaiser Award Winners Named
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AEJMC 2022 Conference

Susanne A. Roschwalb Grant for International Study and 
Research
Award supports international study and research
2022 Recipient:
• Ejae Lee (Indiana) 

Inez Kaiser Graduate Student of Color Award
Funding covers one-year memberships to AEJMC and the 
Public Relations Division as well as 2022 conference regis-
trations, with additional funding that could be used toward 
research costs or future conference travel.
2022 Recipients: 
• Louvins Pierre (Connecticut)
• Kruthika Kamath (Wisconsin)
 

PRD Business Meeting
There is still time to register and join the PRD 
Business Meeting on July 27 at 10:30 a.m. ET.  The 
link to sign up is https://unc.zoom.us/meeting/register/
tJIrcuygqDgqGNH630QFR6t3k_gdjQaRqf4w/

https://unc.zoom.us/meeting/register/tJIrcuygqDgqGNH630QFR6t3k_gdjQaRqf4w/
https://unc.zoom.us/meeting/register/tJIrcuygqDgqGNH630QFR6t3k_gdjQaRqf4w/


2022 Paper Award Winners
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Race in Public Relations Award
What Constitutes Great IDEA? An Examination of Corporate 
Diversity Communication on Facebook and External and 
Internal Stakeholder Reactions, Xiaochen Zhang, Oklahoma

Museum of Public Relations History Award
It’s about (damn) time: Community, temporality, and femi-
nist values in activist public relations history, Luke Capizzo, 
Missouri; Mikayla Pevac, Penn State; Stephanie Madden, 
Penn State

Doug Newsom Award
Constructing care-based corporate social responsibility (CSR) 
communication during the COVID-19 pandemic: A Compari-
son of China and the United States, Chuqing Dong, Michi-
gan State; Qiongyao Huang, Hong Kong Baptist; Shijun 
Ni, Hong Kong Baptist; Bohan Zhang, Hong Kong Baptist; 
Cang Chen, Hong Kong Baptist

Top Open Papers
First Place: 
Beyond Reputation Repair: Structural Topic Modeling Analy-
sis of the Crisis Communication Paradigm in Public Rela-
tions, Tyler Page, Connecticut; Alvin Zhou, Minnesota
Second Place: 
Impact of COVID-19 Pandemic Internal Crisis Communica-
tion on Employee Perceptions of Communication Quality, 
Leadership, and Relationship Outcomes, Yeonsoo Kim, 
Texas; Shana Meganck, James Madison; Iccha Basnyat, 
George Mason
Third Place: 
Issues, Publics, Organizations, and Personal Networks: To-
ward an Integrated Issue Engagement Model, Yan Qu, Min-
nesota; Adam Saffer, Minnesota

Top Teaching Papers
First Place: 
Accomplices in the public relations classroom: An autoeth-
nography of social-justice and anti-racism-informed teaching, 
Luke Capizzo, Missouri; Adrienne Wallace, Grand Valley 
State; Nneka Logan, Virginia Tech; Katie Place, Quinnipiac
Second Place: 
Who’s Teaching Future PR Professionals? Exploring Profes-

sional Credentials of Full-Time PR Faculty in Accredited Pro-
grams, Kim Marks Malone, APR, Fellow PRSA, Memphis
Third Place: 
Developing Business Literacy in the Classroom and the 
Workplace: A Delphi Study of Corporate Communication 
Leaders, Matt Ragas, DePaul

Great Ideas for Teaching (GIFT) competition 
First Place: 
Research-Evaluate-Create: Developing Multicultural Perspec-
tives and Strategies for Public Relations Visual Communica-
tions, Janis Teruggi Page, Illinois at Chicago
Second Place: 
Crisis Exchange Program, Kalah Kemp, College of the 
Ozarks and Colleen Palmer, Carthage College
Third Place: 
PR in Real Time: A Problem-based Approach to Generating 
Engagement and Learning, Matthew P. Taylor, Middle Ten-
nessee State
Fourth Place: 
Podcasting PR’s Role in Social Movements, Arien Rozelle, 
St John Fisher College
Fifth Place: 
Looking Back, Stepping Forward: COVID-19 KSA Develop-
ment and Adaptation Assessment for Post-traumatic Growth, 
Mary Beth Deline, Illinois State

Top Student Papers
First Place: 
Social Identity Signaling in Public Relations: Recruitment of 
BIPOC and LGBTQIA+ Practitioners, Solyee Kim, Georgia

Second Place: 
Moving Beyond Negative Spillover: The Positive Conse-
quences of Innocent Brand’s Responses to Another Brand’s 
Crisis, Bugil Chang, Minnesota

Third Place: 
Public Relations, Cultural Diversity, and Nation Branding: 
Balancing Regional and Local Identities in the Promotion of 
Latin America Abroad, Pablo Miño, Boston
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Committee Notes

The PF&R committee continued its tradition since 
2020 with the Community Giveback Communication 
Consulting Roundtable in 2022 with Detroit-based 
nonprofits (Brilliant Detroit and WAVE Project) on 
Tuesday, July 26 at 2-4 p.m. EDT. The event is to be 
followed by an informal, in-person meet-and-greet 
lunch with the nonprofit representatives at a restaurant 
near the Detroit Marriott at the Renaissance Center on 
Wednesday, Aug. 3. 

PRD PF&R will be hosting the offsite tour in Detroit 
at the Motown Museum as we return to our in-

person conference after two years of virtual meetings. 
Participants will be able to have a behind-the-scenes 
tour of the museum before its grand reopening later in 
August and hear insights from Robin Terry, Executive 
Director at Motown Museum, and Andrea Trapani, 
Managing Partner at Identity PR, the agency representing 
the Motown Museum. The offsite tour will take place 
on Thursday, Aug. 4 at 2:30-4 p.m. EDT.  Members can 
register at https://aejmc2.wufoo.com/forms/aejmc-pr-
division-motown-museum-visit. 

PF & R Committee 

Andrea Trapani Robin Terry 



Roschwalb Committee
The Roschwalb Committee created a flyer to promote the 
call for applications and shared it on SM sites (Twitter, 
FB and Instagram) on April 26 (Deadline May 31) and 
then, on the AEJMC PRD website and PRD listserv and 
received 14 applications. The award recipient (Ejae Lee) 
received $1,000 to support her international study and 
research.

DEI Committee
The 2021-2022 term was one of reflection for the DEI 
committee. One of our major goals was to step back 
and develop a strategic plan for the committee that can 
provide guidance on setting goals and initiatives in the 
future. This included establishing the key purpose, goals, 
outcomes and deliverables for the DEI committee for 
the upcoming year(s). You can find it here: https://bit.
ly/3PBsQUs 

We also wanted to continue to provide DEI-related 
programming for members. To that end, we participated 
in the Scrub the Syllabus Webinar (a partnership with San 
Diego State University’s Broom Center and AEJMC) and 
we continued our work on the Inez Y. Kaiser Graduate 
Student of Color Award and the Race and PR paper 
competition.

Graduate Student Committee
The Graduate Student Committee will continue to host 
two signature events during this year’s annual conference, 
including Graduate Student Luncheon and Graduate 
Student Research Showcase. We are happy to announce 
that both events shift back to full in-person modality, 
which will better serve graduate students in networking 
with faculty members and peer students.
 
1.     Graduate Student Luncheon
Graduate students are invited to gather for an off-site 

luncheon during the 2022 AEJMC annual conference. 
The luncheon will be held on August 4 Thursday, 12:15-
2:00 p.m. (EDT) at Andiamo Detroit Riverfront in 
Detroit. We deeply appreciate University of Georgia’s 
Grady College of Journalism and Mass Communication 
as the generous sponsor of this event. The luncheon 
topic is “Cross-national, cross-disciplinary, and cross-
institutional collaboration: Scholarly network in public 
relations”. We will host 5 panelists and 20 graduate 
students in a lunch and panel discussion about scholarly 
collaboration in public relations. Our featured panelists 
include:
•Dr. Glen Nowak, Professor, Georgia
•Dr. Yan Jin, Professor, Georgia
•Dr. Linjuan Rita Men, Professor, Florida
•Dr. Katie R. Place, Professor, Quinnipiac
•Dr. Myoung-Gi Chon, Assistant Professor, Auburn 

2.     Graduate Student Research Showcase
We invite graduate students and faculty members to 
participate in the 2022 Graduate Student Research 
Showcase held on Wednesday, August 3 from 2:30-
4 p.m. (EDT) at Marquette A Detroit Marriott at the 
Renaissance Center (5th floor). The showcase is an 
opportunity for doctoral students to share their scholarly 
identity and network with faculty as they approach 
the job market. Graduate student presenters will each 
provide a 5-minute presentation to share their research 
with an audience. The presentation may include a 
PowerPoint with brief topics such as research trajectory 
and teaching experience, similar to an elevator-pitch job 
talk. After the presentations, there will be time allocated 
for conversations with the faculty audience. Graduate 
students can seek career advice and suggestions from the 
faculty audience.
 
For questions about these two events, please contact 
PRD Graduate Student Committee co-chair Hao Xu 
(xuxx0808@umn.edu) and Yan Qu (yqu@umn.edu). 10
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Submit a Proposal for the 2023 PRD Virtual Conference
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Geah Pressgrove, West Virtginia

The AEJMC Public Relations Division is proud to announce 
our sixth virtual conference.  

How do I submit a panel?
We are looking for panels that are timely, thought provoking 
and likely to stimulate discussion among our members. Here 
are a few steps to get you on your way to submitting an 
effective panel proposal.

NOTE: Panel proposals should not be under review at 
other conferences. Send us your original ideas and creative 
proposals.

First – Get an idea
The wider the appeal of the proposed panel topic, the better 
its chances. We are seeking a diverse scope of topics that 
represents the challenges, advances and best practices for our 
field. The Division is accepting panels in the area of research, 
teaching, and PF&R.  Panels should last no more than 75 
minutes, and they can take on a range of approaches—full 
attendee discussions, presentations from panelists followed 
by Q&A, interactive sessions using webinar tools.  Unlike 
conference panels at the traditional conference, you are 
only bound by your creativity with the virtual discussions.  
Panels that represent new areas of public relations are highly 
encouraged so that we increase the diversity of thought in our 
discipline.

Second – Collaborate
Submit a proposal with no more than five people who confirm 
that they will participate.  Panelists can be academics or 

practitioners, or both!  Panels provide the opportunity to share 
a multi-faceted perspective on a topic. Develop relationships 
with your peers in our own division and connect with industry 
professionals. Collaborate to develop a proposal that provides 
deep insights and useful information for our members.

Third – Be flexible
Remember that it is often necessary to modify and merge 
proposals. If multiple panel suggestions are submitted with 
similar topics, the committee may choose to accept one over 
the others, to merge the proposed panels, or to reject all of 
them.

Fourth – Submit electronically
Proposers should complete the form found at this link.  If you 
have questions please reach out to, Geah Pressgrove (geah.
pressgrove@mail.wvu.edu) or Richard Waters (rdwaters@
usfca.edu). The proposal must include the following:

1. Panel type (research, teaching or PF&R)
2. Proposed panel title 
3. Panel description/summary (250 words)
4. Confirmed moderator (name, affiliation and contact 
information)
5. Three to five confirmed panelists (name, affiliation and 
contact information)
6. Panel contact (name, affiliation and contact information)

Members who propose panels will be notified in about panels 
that have been selected prior to the Sept. 15 panel submission 
deadline for the AEJMC conference.  

AEJMC 2022 (Virtual) Conference
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