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Dear Ann Taylor Loft: 
 
As a global professional association committed to leadership in eating disorders research, 
education, treatment and prevention, the Academy for Eating Disorders (AED) would like to 
express concerns about the recent advertisement “Desperate Measures” released from Ann 
Taylor Loft. The video shows Lyle exercising in hopes of losing weight in preparation for a 
wedding. Lyle, a thin, able-bodied white woman weighs herself, makes a sad and disgusted face, 
furiously wraps herself in plastic wrap and starts running around her apartment, doing frantic 
lunges and crunches. Throughout the video she stares down at the scale in disappointment as her 
efforts, which include wrapping her body in saran wrap, don’t seem to pan out.  
 
The description of the accompanying video on YouTube States “ Statistically, only half the 
people who make resolutions keep them. That’s why we invited Ashley Skidmore and Lyle 
Friedman, the hilarious duo behind the hit web series #HOTMESSMOVES, to show us reasons 
why maybe your best resolution for 2015 should be: stay exactly the same.” 
 
We believe that there are numerous problems with the message of this advertisement and the 
execution of the video. While Ann Taylor Loft might have intended to suggest that women 
shouldn’t have to change themselves to be happy or confident, we don’t see Lyle happy with 
herself at the end.  The message of positivity and acceptance was lost in the execution of the 
video. Additionally,  the portrayal of unhealthy exercise behaviors normalizes disordered eating 
behaviors and appears to make light of the damaging effects of body image dissatisfaction and 
maladaptive eating behaviors. Overall, the ad perpetuates a narrow and biased perception of 
beauty. 

Therefore, it is our concern that the message in this particular ad may inadvertently promote 
attitudes that could have a harmful effect on self-esteem and body image. Thus, AED encourages 
Ann Taylor Loft to consider removing or modifying this ad to reflect body positivity and 
acceptance.  We encourage Ann Taylor Loft to establish consulting relationships with 
professionals to ensure future campaigns illustrate understanding of the complex and 
multifaceted implications of messaging related to body image, beauty, self-esteem, and eating 
disorders for all girls and women.  The AED would be happy to provide names of experts in 
these areas who may be of assistance.  

Sincerely, 

The Academy for Eating Disorders	  


