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Executive Summary
The CPA Trendlines-Capstone Marketing-AAM Career and Compensation Survey received 228 responses between March 19-
April 6, 2018. The goal of the survey was to not only provide information on salaries and benefits but additional data for 
marketers to use in navigating their accounting marketing careers.

Highlights include:

• Most responses were received from those with titles of Marketing Director (33%) or Marketing Manager (21%) .

• Forty-six percent strongly agree they are optimistic about what the next year has in store for them at their firm.

• The average base salary plus variable compensation, such as bonus or commissions, for this year is estimated to be 
$95,514 ($88,478 base salary plus $7,036 variable compensation).

• Thirty percent of respondents indicate their firms will be giving salary raises between 1%-3% this year.

• The top 3 perks and benefits are flex-time/telecommuting, paid leave to pursue charitable work, and cell phone.

• Average marketing budget – excluding payroll – as a percentage of net revenue: 2.26%.

• The average number of people primarily dedicated to marketing, sales, and/or business development for firms with 100 
or fewer employees is 1.5 or less.

• Those with the title of marketing director have been with their current firms an average of 6.4 years.

• Twenty-four percent of respondents are considering looking for another job in the next 18 months.

Read on for more data by job title and firm size, information on job satisfaction, hours, bonuses and commissions, top five 
marketing activities by title, advice from thought leaders, and more. 
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About Our Sponsors

CPA Trendlines is the online home of the 
freshest research and analysis in the tax,
accounting and finance professions. 
Here you'll find the data and analysis 
you can use for your practice and your 
career, plus exclusive research, insights 
and commentary on the most pressing 
issues and fastest-changing trends.

Rick Telberg is a veteran analyst, 
advisor, commentator, editor and 
publisher. He brings a unique
background and perspective to research 
and advisory services for the 
professional services community.
Rick may well be the accounting 
profession’s most widely-known 
commentator through his long
associations with the American Institute 
of Certified Public Accountants, 
Accounting Today magazine, and
today, CPA Trendlines. Contact Rick at 
rtelberg@baystreetgroup.com. 

Celebrating 20 years in 2018 Capstone 
Marketing provides a variety of services 
for growth-minded CPA firms, including 
Brand Surgery, marketing planning, 
inbound marketing, client satisfaction, 
outsourced CMO, and retreat 
facilitation. 

Capstone Marketing’s president, Jean 
Caragher, gets things done. With 30 
years of experience working solely with 
CPAs, Jean knows the challenges and 
opportunities firms face today. Her 
experience and knowledge, combined 
with her practical approach, help 
growth-focused CPA firms attract the 
best clients and talent.

A well-respected industry specialist, 
Jean is an inaugural AAM Hall of Fame 
inductee, a multiple AAM-MAA award 
winner, and a CPA Practice 
Advisor Thought Leader. She has twice 
been named one of Accounting Today’s 
100 Most Influential People in 
Accounting.

The Association for Accounting 
Marketing (AAM) is formed specifically 
to enhance the accounting marketing 
and practice growth profession through 
education, net- working, and thought 
leadership. Founded in 1989, the 
association has more than 750 
members, comprised of marketing 
professionals, business developers, 
CPAs, consultants, service providers, 
educators, and students. AAM strives to 
help its members become more 
effective and valued practitioners and 
executive leaders. To learn more about 
AAM, please call 443-640-1061 or visit 
www.accountingmarketing.org. 
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To Receive Your Copy of AAM’s Career 
and Compensation Survey Results

The FULL REPORT is available for $150 to AAM 
members and $300 for non-members.

Go to 
https://www.accountingmarketing.org/publications/

cpa-marketing-compensation

or contact info@accountingmarketing.org. 

https://www.accountingmarketing.org/publications/cpa-marketing-compensation
mailto:info@accountingmarketing.org
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