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I would not be the accounting
marketer I am today without
the Association for Accounting
Marketing. I have grown up in
this industry, I started in this
industry back in 2006 and almost
immediately joined AAM. I have
found my mentors here, my
sponsors here, and the connections
that I’ve made at AAM have been
invaluable throughout my career.
AAM is a fantastic place to find
your vitamin pill and get what
you need to be successful in your
career and get your seat at the
table.
Jen Lemanski at PKF Texas, AAM President
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AAM member
average number of
years in accounting
marketing

VISION 2020
AAM’s strategic plan, Vision 2020,
continues to provide clarity and
commitment to our members and their
firms’ growth and sustainability. By
providing industry-leading networking,
educational resources and thought
leadership to fulfill our mission, AAM
delivers a unique value and collaboration
not found elsewhere.
With Vision 2020 we’ve actively and
intentionally broadened our position
beyond exclusively serving accounting
marketers. This vision establishes our
role as an association for all accounting
industry professionals responsible
for impacting their firm’s growth
and sustainability including business
development professionals and CPA
practitioners.
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A Note From Our President

Always Growing, Never Settling
Five years ago, the Association for Accounting Marketing embarked on an ambitious
journey to launch Vision 2020, our first-ever five-year strategic plan. Each of these years
have been milestones marking goals met, obstacles overcome, and ambitious next steps
propelling us forward. Our members, volunteers, leaders and contributors have dedicated
themselves to this pursuit for greatness, accomplishing more than we could have imagined
five years ago, including:

Jen Lemanski

President
PKF Texas
jlamanski@pkftexas.com

• The development of a perception survey to better understand how AAM is
recognized throughout the accounting industry, including by members and industry
groups such as the AICPA;
• Ongoing efforts to develop relationships with accounting industry groups, including
with the BDO Alliance and the Business Learning Institute;
• Engagement with professional services groups, such as the Legal Marketing
Association which provides AAM members with LMA membership registration rates
to attend the 2020 conference;
• The development of AAM’s first marketing plan; and
• The development of marketing personas to better understand the needs and
interests of our current and prospective members.

Keeping true to one of our strategic pillars, our pursuit for knowledge continues to flourish
with forward-thinking educational programming. The association’s tradition of providing
valuable insights and resources is exemplified through AAM High webinars, in-depth articles in our quarterly membership
publication, Growth Strategies, the AAM Minute newsletter, and the AAMplify! Podcast. Perhaps the greatest source of professional
development comes from our members who continue to invest in engaging discussions via our online discussion board, raising
key issues and challenges facing accounting marketers.
In a year marked with highs, we also must address the lows—most notably, the departure of Lauren Clemmer, our muchrespected executive director of four years, who announced her resignation at the end of 2019. While we are confident that AAM
will continue to thrive in her absence, we would not be where we are today without her leadership. Lauren has been a pillar of
knowledge, enthusiasm and capability within our community, and her legacy lies in the success of AAM in this and in future years.
So what’s next? As we look beyond Vision 2020, the opportunities for growth and development will continue to depend on the
dedication and passion of its members. I encourage all of our members to get involved in whatever capacity you are able! AAM
offers committees, task forces, projects and other opportunities to get involved, to get to know other members and to help the
association succeed. Please let me or an AAM board member know how you want to be involved and let’s work to make our next
vision a reality!

AAM is support…support in my education, support in challenging my thoughts to make
me a better marketer for my firm, and just support from my fellow marketers when I have
a hard time. I know I can pick up a phone and call somebody clear across the country and
say, ‘hey I’m having this challenge help me please,’ and there’s always someone there that
answers. So AAM is support and it’s why I keep coming back every year.
Jennifer Cantero, Director of Marketing & Sustainability at Sensiba San Filippo
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by the numbers

AAM Membership Continued to Grow

130

New Members

in the past year

Total Members

820
26

Org. member firms

Not only can you find
AAM members in all 50
states and Puerto Rico, our
members also reside in
Japan, England, Australia,
Canada and Switzerland.

Member firms
make up

66%
of
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AAM Financial Position
REVENUE & EXPENSES
Education
4%
Investments
5%

Website
2%

Administration
56%

Publication
9%

Total Revenue $540,903

Conference
23%

Website
4%
Publication
9%

Total Expendatures $533,025
Conference
19%

Education
1%

Board
1%
Administration
66%
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by the numbers

AAM Summit at ENGAGE 2019

321
Number of
attendees

Engage

Las Vegas, NV

$3,210
700 Hygiene Kits
Clean the World

37 sessions
2 keynotes
Attending the same conference
as the accounting professionals
at my firm gave an opportunity
to feel more connected. The
accounting and marketing
worlds coming together made
for a great experience!”
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Engage 2019
I joined AAM in 1997 and, what AAM means
to me is my whole career. I never would have
survived 20 years at my firm without AAM.
The connections I made, the information
and training I received at conferences and
webinars, but mostly it’s the connections and
support I gained from all my fellow members.
Natalie McCann, National Account Manager and Marketing
Strategist at Checkpoint Marketing by Thomson Reuters

AAM means a lot of things to me. As a
department of one there’s not much
support within my region, so there’s a lot
of days where being a member of AAM has
kept me going as I try to build our marketing
culture. I’ve worked with several industry
associations throughout my career and I’ve
got to say the members of AAM are really the
most open, friendliest and most forthcoming
members I’ve ever worked with in an
association. It’s amazing even in just two
and a half years how openly they’ve already
embraced me which gives me hope for a
long line of good resources, good friendship
and lots of knowledge to come.
Christian Moises, Practice Growth Specialist
at Ericksen Krentel
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26 30th Anniversary
members
Chair: TBD

by the numbers

Putting Our
Aces In Their
Places
Our members are some of the best
professionals in the accounting marketing
industry, so when they volunteer, we want
to make sure we get the most out of their
time. We recruit committee volunteers who
are eager to share their experiences and
expertise, connect with fellow members
and collaborate on programs and initiatives
aimed at advancing the profession. We
survey our volunteers, inviting them to share
their knowledge and skills, and provide them
with the current committee opportunities so
they can reflect on where they can make the
greatest contribution to AAM. This process
helps us identify the best talent to keep our
committees stocked and our efforts moving
forward.
Nothing we do would be possible without
our volunteers. They donate their time, their
knowledge, their enthusiasm and their
energy towards advancing the goals of AAM,
not to mention the accounting marketing
profession.

12

committees

190

committee members

16
35

members
Chairs: Emily Taibl, Irma Zalivar

AAM Minute
members
Chair: Nicola Fleming, Christine Strukel
(2019)

Conference

6

members
Chair: Kristen Lewis

14

members
Chair: Craig Browning

5

members
Chair: Carrie Steffen

16

members
Chairs: Christian Moises, Rebecca Robson

12

members
Chairs: Rebecca Weiand, Stephanie Koutsares
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members
Chair: Abbey Kanellakis

12

members
Chairs: Brian Falony, Sarah Coulson

16

members
Chairs: Laura Metz, Joe Kovacs

9

members
Chairs: Dawn Wagenaar, Sarah Gray

16

members
Chairs: Courtney Kiss, Scott Dine

Content Task Force
Environmental Scanning
Finance

Growth Strategies
Member Growth

Amplify Podcast
Social Media
Strategic Communications
Virtual Education
Website

* Committee statistics do not include board liaisons
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awards

A Salute To Community Service
AAM presents 2019 ‘We AAM To Serve’ Award At Annual Gala
The Association for Accounting Marketing strongly believes in giving back to the community. We AAM to Serve
solutes corporate social responsibility by recognizing the efforts of small, medium, and large-firms. Judges look
at what the firms did to help their communities, who was helped, and most importantly, what impact was made.
By sharing their story - whether it’s serving food, building homes, picking up trash, running a race or walking a
walk - fellow AAM members can acknowledge the accomplishments of others and get some great ideas of how
to serve their own communities.

Dixon Hughes Goodman

Perkins & Co.

AAM-MAAs Awarded

Tonneson + Co.

23

Number of AAM-MAA
entries received

117

21

Number of
We AAM to Serve
Entries Received

11
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awards

Advertising
Print Campaign

Elliott Davis

Branding
Integrated Branding Programs (budget <$100,000)
Integrated Branding Programs (budget >$100,000)
Logo New or Refreshed (budget >$100,000)

Johnson Lambert
BKD CPAs & Advisors
WilkinGuttenplan

Business Development Initiative
Customized Sales Initiative or Approach

Baldwin CPAs

Collateral and Content Marketing
Announcements/Invitations
Brochures				
Integrated PR Campaign			
Publications and Newsletters

Wiebe Hinton Hambalek, LLP
HW&Co.
Anglin Reichmann Armstrong
BPM LLP

Events
Budget <$9,999				
Budget $10K-$24,999			
Budget >$25,000

Berdon LLP
Mazars USA LLP
Grant Thornton LLP

Marketing and PR Campaigns
Client Service/Survey			
Direct Marketing and PR Campaigns
Integrated Marketing Campaign		
Nurture/Lead Generation Campaign
Recruiting Campaign		
Social Media Campaign

BKD CPAs & Advisors
Honkamp Krueger & Co., P.C.
EisnerAmper LLP
Herbein + Company, Inc.BerganKDV
BerganKDV
Honkamp Krueger & Co., P.C.

Video and Multimedia
Budget <$10,000			
Budget >$9,999

The Association for Accounting
Marketing’s Marketing Achievement
Awards recognize outstanding
achievement in accounting marketing.
The 2019 AAM-MAA winners were
announced at the AAM-MAAs Gala,
in Las Vegas on May 14, 2019.

Hall of Fame Inductees
Scott Moore
The Rainmaker Companies

Marketer of the Year
Holly Shier
Rehmann

Volunteer of the Year
Plante Moran
Hartmann, Blackmon & Kilgore, P.C.

Jim Michalak
Herebin + Company Inc.

Rookie of the Year

Website
Budget <$24,999
Budget >$25,000

And the
winner is
...

Wall, Einhorn & Chernitzer, P.C.
Tonneson + Co

Korby Boswell
Adams, Brown, Beran and Ball (ABBB)

12

Association of Account-

content
The Association for Accounting Marketing produces a large
variety of unique content designed to help accounting
marketers gain the tools needed to help grow their practices.
In 2019, AAM gave members access to the following
content:

3

issues

>>>

of Growth Strategies: For Automation, For Next
Generation Marketing, For Culture Shock

Growth Strategies, AAM’s quarterly print thought
leadership journal, underwent a major redesign, both in
content and design, to present content in a more useful,
reader-friendly package. Our renewed focus on new
and varied sources bridges some gaps within our vast
spectrum of members, with features devoted solely to firm
partners and consultants to the industry. As AAM – and
marketing – pursues a more digital-first approach, look for
Growth Strategies to continue providing complementary,
yet unique, insightful and envelope-pushing content.

>>>

11

Virtual discussions with subject
matter experts and members.

campfires

14

>>>

webinars

AAM High! webinars were presented on relevant topics and
pressing issues in the industry for marketers and business

>>>

10

Episodes of AAMplify! are available
on YouTube, iTunes and Stitcher.

episodes

In addition to AAM’s quarterly print publication, monthly
podcast and regularly scheduled webinars, the association
boasts a treasure trove of valuable content. From the
monthly electronic newsletter, AAM Minute, to the newest
vehicle for accounting marketing content, CPA Growth
Trends, you are sure to find the answers you are looking for.

From blog posts
to journal articles,

in 2019

AAM Members
have produced

67 blog posts and
992 AAM Connect posts

13

13

Association of Account-

content

AAM Marketing Budget Benchmark Survey
Research shows the accounting marketing landscape is changing

MARKETING BUDGET
BENCHMARK STUDY
WITH A SPECIAL SECTION ON HIGH GROWTH FIRMS

AAM and Hinge Research Institute conducted the biannual Marketing Budget Benchmark Study to provide
marketing professionals, firm leaders and business
developers with the insights needed to determine whether
their efforts are effective – especially when compared
to the marketing efforts of firms of similar size or with
regard to their chosen market place. This is the accounting
industry’s most comprehensive study of accounting
marketing budgets to date.
The full report provides valuable industry benchmarks,
such as:
• Overall marketing spend as a percentage of firm
revenue
• Percentage of staff devoted to marketing
• Which marketing techniques most firms favor
• What high-growth firms do differently

Top 5 Marketing Expenses
(excluding compensation)

• More than 60% of accounting marketers would
recommend increasing marketing spend on
video, internal education and training, and
search engine optimization.
• Small firms spend about 30% more on
marketing (as a percentage of revenue) than
large firms.

Sponsorships
Memberships & Dues
Networking Events, Trade Shows & Conferences
Charitable Giving
Advertising

Average Spend

On average, accounting firms spent
nearly 28% of their budget on
compensation for the marketing
department.

An Executive Summary, complimentary Members-Only Preview, and
Full Report is available at www.accountingmarketing.org.
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by the numbers

604

followers

3,788

followers

1350

followers

236

followers

Website
Visitors:
22K

Blog Visits:

4.8K

36

jobs posted to
AAM’s job bank

S O C I A L M E D I A a n d WE B S I T E STATS
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Get Social
Follow AAM on
social media
for pictures,
news and event
information!

201 East Main Street, Suite 1405
Lexington, KY 40507
859.402.9769
info@accountingmarketing.org
www.accountingmarketing.org

