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Talk To An AAM Member

Discover What AAM Members Are Doing
To Grow The Accounting Profession
AAM’s vast membership includes respected industry thought leaders and longtime practitioners with
demonstrated expertise in the critical aspects of growth at their respective firms and throughout the industry.
Many of our members are here at ENGAGE! and would be happy to speak with you on any number of
topics relateing to accounting marketing and firm growth. We’ve included a list of specific topics below to
help illustrate our association’s range of demonstrated expertise. However, please note that our members
specialize in the deployment of many other proven marketing and growth-oriented tactics that have helped
move the needle in their respective firms.
Expert Insight On Buzzworthy Topics
AAM members will be glad to talk to you about the following topics, and so much more:
•
•
•
•
•
•

Growth talents of marketing professionals in the 21st century.
Ongoing professionalization of the accounting marketer.
Data management and analysis as the key to growth-directed marketing initiatives.
Harnessing the power of new technologies to drive growth in CPA firms.
Digital initiatives that drive customer acquisition and loyalty.
The ongoing contributions of traditional marketing to firm growth.

Don’t hessitate to contact Joe Kovacs or Abbey Kanellakis, media relations coordinators, to request an
interview with one of our association’s experienced accounting marketing professionals.

Your Media Relations Contacts
Joe Kovacs, APR
media relations coordinator
Association for Accounting Marketing
240.204.8529
jkovacs@cbmcpa.com

Abbey Kanellakis
media relations coordinator
Association for Accounting Marketing
419.618.8001
abbey.kanellakis@reacpa.com
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Lauren Clemmer

executive director

Lauren Clemmer has been a long-time
member and volunteer of the Association for
Accounting Marketing. Formerly the head
of marketing for Ciuni & Panichi, Inc., she
joined AAM in June 2015 to become the
organization’s executive director.
Lauren’s background includes nonprofit
management, and the sales and marketing
of technology. As AAM’s executive director,
Lauren is responsible for working with the
board president, executive committee and
the board of directors to drive AAM’s vision

Kristen Lewis

and strategic plan. She is responsible for the
general administration of all AAM business,
managing vendor and partner relationships,
enhancing member engagement and loyalty
and serving as the voice of membership.
Lauren gives back to her community as a
member of the Women’s Board for the Boy
and Girls Clubs of Cleveland.
Lauren earned her bachelor’s degree in
psychology from Dickinson College. She
lives in Cleveland with her husband, Denny.

president

Kristen Lewis is the director of marketing
for the Pennsylvania offices of EisnerAmper
LLP. With more than 14 years of experience
in professional services marketing, Kristen is
responsible for EisnerAmper’s Philadelphia
regional marketing efforts as well as firmwide strategic initiatives such as public
relations.
Kristen works to design and implement
strategic growth initiatives, build strong

niche practices, foster a positive marketing
culture, pursue strategic alliances and
help develop the firm’s next generation of
business development leaders.
Kristen has been an active AAM volunteer
since 2004. In 2009, Kristen was named
Volunteer of the Year. She also serves her
local community as an employee campaign
chair for the United Way of Southeastern
PA.

Laura Snyder

president-elect

Laura’s career in accounting marketing
spans more than 12 years at two leading
firms. Since 2011, she has been employed
in a marketing and business development
capacity by Crowe Horwath, LLP, the 7th
largest public accounting firm in the United
States.
Experienced in corporate and agency
settings, Laura has assisted companies
with marketing communications and
business development activities for more

than 25 years.
As an active member of the Association
for Accounting Marketing, Laura’s past
leadership positions include a term as
member-at-large on the board of directors,
three years as chair of the conference
committee, chair of the marketing
achievement awards committee, and
a term as committee member of the
conference committee and board liaison
positions.
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Association for Accounting Marketing Strategic Plan Positions Group
as the Accounting Industry’s Growth Organization
June 3, 2017 | FOREST HILL, MD – The Association for Accounting Marketing (AAM), while continuing its
long-time commitment to serve as the accounting industry’s resource for marketing professionals, has launched
its new strategic plan, Vision 2020. The plan focuses on positioning the association as the organization dedicated
to facilitating firm growth. In doing so, AAM emphasizes ongoing dedication to its tag line: growing people and
practices.
AAM’s vast membership, many of whom are participating in the 2017 ENGAGE conference in Las Vegas, NV
from June 11-15, includes respected industry thought leaders and longtime practitioners with demonstrated
expertise in the critical aspects of growth at their respective firms and throughout the industry.
“As the professional accounting services industry changes,” explains Lauren Clemmer, executive director of
the Association for Accounting Marketing, “our professionals must adjust to new best practices as far as how
they go to market, develop and maintain the reputation of their firms, and acquire new customers to ensure their
firms’ ongoing sustainability.”
While Vision 2020 formally launched last fall under the stewardship of Clemmer and AAM’s board of directors,
AAM has made inroads in years past with regard to the expansion of its membership base to include not only
marketing professionals but also business developers, partners and managing partners.
“Just as accounting professionals grow more specialized, marketing leaders have also developed particular areas
of expertise such as digital marketing and social media to graphic design and public relations. AAM’s goal is to
continue to expand its reach as the association’s membership becomes more sophisticated,” says Laura Snyder,
incoming AAM president and senior manager at Crowe Horwath LLP. “The growing importance of digital
technologies, the new generation of millennial leaders and the changing manner in which professional services
are consumed all point to a rapidly changing industry that demands ongoing specialization. AAM will continue
to be the association all industry professionals can turn to for education, and for the knowledge of emerging
trends and tools they need to invest in the success of their firms.”
###
The Association for Accounting Marketing (AAM) is a national trade association and a one-of-a-kind network of marketing,
business development and growth strategists. The association was formed in 1989 to provide education, community and resources
for accounting firms, CPAs, consulting firm marketing and sales professionals, partners, firm administrators, and representatives of
businesses offering products and services to the accounting industry and marketing professionals.
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VISION 2020

AAM’s Plan For Ongoing Success And Stability

V

ision 2020, the strategic plan of the Association for Accounting
Marketing, provides clarity and commitment to our members
and their firms’ growth and sustainability. By providing industryleading networking, educational resources and thought leadership to
fulfill our mission, AAM delivers a unique value and collaboration not
found elsewhere.

“Just as accounting professionals grow more specialized,
marketing leaders have also developed particular areas of
expertise such as digital marketing and social media to graphic
design and public relations. AAM’s goal is to continue to
expand its reach as the association’s membership becomes
more sophisticated,” says Laura Snyder, incoming AAM
president and senior manager at Crowe Horwath LLP.
With Vision 2020 we’ve actively and intentionally broadened our
position beyond exclusively serving accounting marketers. The
new vision focuses on our role as an association for all accounting
industry professionals responsible for impacting their
firm’s growth and sustainability.

A Targeted Strategy
By focusing on the following four
priorities—growth, process, knowledge
and positioning— we are aiming to:
• Engage with and satisfy new
and current members.
• Provide education on cuttingedge issues and trends.
• Provide timely learning
experiences to help members
facilitate firm growth.
• Develop products and services
that provide guidance
on industry issues.
• Build key relationships
throughout the accounting
industry.
• Create an operational
infrastructure to meet our
goals.

POSITION

GROWTH

KNOWLEDGE

PROCESS

AAM is the authority on CPA growth,
providing thought leadership and
process to key target markets.

AAM streamlines operations to
facilitate goal-driven action plans
and organizational success.
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