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Welcome

ince 1989, the Association for Accounting Marketing (AAM) has been committed to
elevating the stature of the accounting industry’s marketing and business development
professionals. By providing them with the knowledge and tools they require to help
drive growth, profitability and engagement across their firms, our members have had a
substantial impact on the accounting industry as a whole – 2016 was no exception.

We are proud to provide you with a look into the progress we’ve made over the last year. In this,
our first ever annual report, you will learn about many of the qualities that make our organization
unique.

Lauren Clemmer

Executive Director
Association for Accounting Marketing
lauren@accountingmarketing.org

AAM continues to grow, and this growth has resulted in the continued excellence of the
accounting marketing profession. The success of the last year can be greatly attributed to
our substantial increase in membership. We closed out fiscal year 2016 with close to 800
members – that’s 179 more members than the year prior – while raising our retention rate
to 82 percent.
Furthermore, by providing top-notch educational programs, industry-wide networking
opportunities and access to thought leadership resources, AAM has been able to directly impact
the professional development and career enhancement of our members. Our efforts ranged
from several large-scale, in-person events to targeted webinars and top-notch publications full of
industry insight and first-hand knowledge and experience. Some of our more notable moments
of the last year included:
• Winning is Everything, hosted in conjunction with The Advisory Board, an accounting
firm management consulting group. This event allowed us to provide seasoned marketers
and business development executives a deeper dive into the issues faced by those with
more than 10 years of experience in the accounting profession. A business development
track was added in 2016 to provide even greater value to our attendees.
• AAM Summit, our annual conference provided our members with another avenue
in which to enrich their knowledge and build relationships with their peers. In 2016 we
turned our focus on innovation and delivered sessions that provided new ideas and
strategies for members to consider.
• The AAM High Webinar Series provided education on a variety of topics that
concluded with our annual hot topics session on emerging trends for the coming year.
• Growing Your Practice, a six-part webinar series co-hosted with the American Institute
of CPAs, provided education to both AICPA and AAM members on the various aspects of
building a culture of growth in their firms by notable leaders in our industry.
• AAMplify!, AAM’s monthly podcast available on YouTube, iTunes and Stitcher,
featured industry leaders speaking on compelling topics such as: how to build your firm’s
marketing organization, social media tactics, vital skills for growth leadership and more.
Finally, we are well on our way to implementing our strategic plan, Vision 2020. This is a big
moment for AAM and we are committed to keeping our eye on the future of the accounting
marketing industry. With Vision 2020, we are actively and intentionally broadening AAM’s role
to become the association where all accounting industry professionals turn to acquire the
strategies, tools and knowledge required to help their firms grow. To this end, we are aggressively
building operations, programming and new products to benefit our current members, accounting
practitioners and business developers. Indeed, this is an exciting moment in time for AAM and
we could not be more excited to embark on this exciting journey with you.
Sincerely,
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Mission

The mission of AAM is to promote excellence and elevate the
professional stature of marketing, business development and other
practice growth professionals at all career levels, directly impacting
members’ professional development and careers through education,
networking and thought leadership to grow both people and
accounting practices.

Vision 2020
Vision 2020, AAM’s strategic plan, provides clarity and commitment to our members
and their firms’ growth and sustainability. By providing industry-leading networking,
educational resources and thought leadership to fulfill our mission, AAM delivers a
unique value and collaboration not found elsewhere.
With Vision 2020 we’ve actively and intentionally broadened our position beyond
exclusively serving accounting marketers. The new vision focuses on our role as an
association for all accounting industry professionals responsible for impacting their
firm’s growth and sustainability.
By focusing on the following four priorities—growth, process, knowledge
and positioning— we are aiming to:
•
•
•
•
•
•

Engage with and satisfy new and current members.
Provide education on cutting-edge issues and trends.
Provide timely learning experiences to help members
facilitate firm growth.
Develop products and services that provide guidance
on industry issues.
Build key relationships throughout the accounting industry.
Create an operational infrastructure to meet our goals.

POSITION

KNOWLEDGE
AAM is the authority on CPA growth,
providing thought leadership and
process to key target markets.
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GROWTH

PROCESS
AAM streamlines operations to
facilitate goal-driven action plans
and organizational success.
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Board of Directors

Lauren Clemmer
Executive Director
Kristen Lewis
President
EisnerAmper LLP
Jack Kolmansberger
Immediate Past President
Herbein + Co.
Laura Snyder
President-Elect
Crowe Horwath, LLP
Joe Kovacs
Vice President
Councilor, Buchanan and Mitchell
Caren Rodriguez
Secretary
DMJ & Co., PLLC
Sara Robertson
Treasurer
GBQ Partners, LLC
Craig Browning
Member at Large
KWC
Susie Brown
Member at Large
elizdesigns
Brian Swanson
Member at Large
Flashpoint Marketing
Mitch Reno
Member at Large
Rehmann
Jen Lemanski
Member at Large
PFK Texas
Melissa Brogan
Member at Large
Barnes Denning
Becca Davis
Member at Large
Rea & Associates, Inc.
Cheryl Bascomb
Member at Large
BerryDunn
Bonnie Buol Ruszczyk
Member at Large
BBR Marketing
Charles Ludmer
Member at Large
CohnReznick, LLP
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Mark Koziel
Member at Large
AICPA

Committees
25 Conference
17Business Development
15Website
15Member Growth
14Growth Strategies
14 Environmental Scanning
12Organization Operations
11AAM Minute
9Virtual Education
9Strategic Communications
9Special Projects
6AAMplify
5Social Media
members

*

members

members

members

members

members

members

*

members

members

members

members

*

members

members

*includes all subcommittees
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Yeah,
We’ve Got
People ...

Chapters

Local AAM Chapters are located in
Chicago, IL; Minneapolis, MN;
New York, NY; and Philadelphia, PA

429
member firms

Reach

772
members

Not only can you find AAM members
in all 50 states and Puerto Rico. Our
members also reside in Japan, England,
Australia, Canada and Switzerland.

179

new members

Gold Standard
Member firms make up

66%
of Top 100 firms

according to data from
INSIDE Public Accounting.
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Events
425
37
50+
24

5k

$

The 2016 annual
AAM Summit took
place May 3-6, 2016,
at the Roosevelt
Hotel in New Orleans,
Louisiana. The event,
called inNEWvation,
featured three
keynote speakers,
targeted sessions,
dine arounds and
other networking
opportunities.

attendees
sessions
speakers
vendors

The Advisory Board
and AAM presented
Winning is Everything
Jan. 20-22, 2016,
at the Mandalay Bay
Resort & Casino in
Las Vegas. In addition
to the Executive Level
Marketing Track,
the event featured
two new learning
tracks - Business
Development and
Next Gen.

300 attendees
70 speakers
40 vendors

$10,750
$
12,450
$
16,050
$

$

20,354

ONLINE ADVERTISING
WINNING IS EVERYTHING
AAM JOB BANK

53,341

SPONSORSHIPS
EVENT REGISTRATIONS
AAM SUMMIT 2016
MEMBERSHIP DUES

253,384

$

100%

of revenue generated is reinvested in to the
professional development of all AAM members
through educational programming, engaging
content and valuable tools and resources.

Awards & Recognition
achievement awards

The Association
for Accounting
Marketing’s Marketing
Achievement Awards
recognizes outstanding
achievement in
accounting marketing.
The 2016 AAMMAA winners were
announced at the
AAM-MAA’s Gala,
which was conducted
in conjunction with the
Association’s 2016
Summit in New Orleans.

89 entries
27 AAM-MAAs awarded

Lori Colvin
Armanino

Katie Butler
Weinstein Spira

Katie Tolin
CPA Growth Guides

Ian McManis
Barnes Dennig

Rhonda Maraziti
Withum

Melissa Brogan
Barnes Dennig

community service awards
Haddox Reid Eubank Betts
Small Firm Winner
Rea & Associates
Medium Firm Winner
Horne
Large Firm Winner

INFLUENTIAL PEOPLE

The following AAM members were named to Accounting Today’s annual list of Top 100 Most Influential People:

•
•
•
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Lauren Clemmer
Mark Koziel
Bonnie Buol Ruszczyk

•
•
•

August Aquila
Gale Crosley
Sarah Dobek

•
•
•

Angie Grissom
Allan Koltin
Art Kuesel

•

Jennifer Wilson
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issues

of Growth Strategies: the Journal of Accounting
Marketing and Sales, were published last year.

Content

The Association for Accounting Marketing produces a
large variety of unique content designed to help accounting
marketers gain the tools needed to help grow their practices.
In 2016, AAM gave members access to the following content:

>>>

108
>>>
AAM’s Executive Director, Lauren Clemmer,
and President, Kristen Lewis, presented on
the topic Growth and the Successful CPA
Firm, at the AICPA Prac-Tech Conference in
Las Vegas.

>>>

Lauren also presented at the North
Carolina Association for Certified Public
Accountants Leadership Conference on
Why Marketing Matters.

16

>>>

12

articles were written
for AAM members and
published in Growth
Strategies and The
AAM Minute, the
organization’s monthly
e-newsletter.
AAM High! webinars
were presented on
relevant topics and
pressing issues in the
industry for marketers
and business
developers.
episodes of AAMplify!
were produced in 2016
and are available on
YouTube, iTunes and
Stitcher.

AAM co-sponsored Growing Your Practice,
a six-part webinar series, with the AICPA.

Web & Social Media
subscribers/followers on
AAM’s social platforms

9,838
11,400
2,000+
59

website visits*
new posts started on
AAM Connect
questions asked on the
AAM community forum

4,601 3,193
LinkedIn

Twitter

2,208

Facebook

new jobs posted on
accountingmarketing.org.

*AAM began tracking visits in June 2016
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Association for Accounting Marketing
9 Newport Drive, Suite 200
Forest Hill, MD 21050
443.640.1061
info@accountingmarketing.org
www.accountingmarketing.org

