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Using the Toolkit
This toolkit is intended to help family and consumer sciences (FCS) professionals communicate a more meaningful and relevant positioning by ensuring that we are all delivering messages that are clear and consistent.
The information and resources contained in this kit are designed to help you:
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In this tool kit you will find various documents that will help you to use brand messaging when communicating with the public. Consistent messaging will maximize the opportunity to provide key information to the media and members of the community, resulting in more effective coverage and brand awareness.  The kit will also make the process of creating news stories and interacting with the media simpler, increasing the likelihood of key messages reaching the public. Main components of the kit include:
· Key message overview and training: FCS-related key messages, along with support and examples, are provided to create a common brand and consistent messaging among all FCS professionals.  You will also find key messages and support for the five topical areas designated as key topics for FCS professionals, including: obesity, economy’s impact on families, military families, emotionally healthy families, and personal and family financial education. Worksheets will allow you to work out key messages for other topics, or to provide your own examples.
· Media guidelines: Tips to assist in effectively communicating with the media including interview techniques, story angle development, and understanding what makes news.
· Samples: Boilerplates, press releases, and more. 
Learn how to interact with media





Increase effective communication





Boost number of FCS professionals





Improve brand awareness








