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[City] Resident Takes Obesity
Prevention “To the Streets”
(Your City, ST - Date) — With the obesity crisis in the U.S. and the new anti-obesity initiative launched by First Lady Michelle Obama, [Name of Member, professional title, of City, State,] is participating in the American Association of Family & Consumer Sciences (AAFCS) “Taking It to the Streets” Campaign to improve the health and well-being of individuals, families, and communities.  Through this campaign, AAFCS members are increasing awareness of family and consumer sciences (FCS) research, resources, and programs that help people achieve a better quality of life (http://www.aafcs.org/Advocacy/obesity.asp).  

“I’ve been an FCS educator for many years and have seen how FCS classes and programs have helped generations of people achieve a healthier lifestyle.  FCS creates integrated solutions to critical issues such as obesity by addressing nutrition, food purchasing and preparation, exercise, personal finance, and family relations.  As we increase our awareness efforts, we hope more people will take advantage of FCS programs and resources to live better,” commented Marilyn Swierk, CFCS, AAFCS immediate past president.

Many AAFCS members and affiliates are making a positive impact through “Taking It to the Streets,” including [Name of Member].  [Write one to two sentences that describe your anti-obesity activities (who, what, where, when, and why).  Include links to photos, videos, or webpages related to these activities.]
“[Quote from AAFCS member about the reason for choosing the anti-obesity activity and how it helped people],” said [Name of Member], [professional title or AAFCS leadership role].

[Include a brief bio here.]
(more)
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About AAFCS
Based in the Washington, D.C., area, AAFCS is the only professional association for family and consumer sciences students and professionals from both multiple practice settings and content areas.  For more than 100 years, AAFCS has focused our mission on providing leadership and support for professionals whose work assists individuals, families, and communities in making more informed decisions about their well-being, relationships, and resources to achieve optimal quality of life.  Our members provide research-based knowledge about the topics of everyday life, including human development, personal and family finance, housing and interior design, food science, nutrition and wellness, textiles and apparel, and consumer issues.  They are early childhood, elementary, secondary, university/college, and Extension educators, administrators and managers, human service and business professionals, researchers, community volunteers, and consultants who create integrated solutions to complex social and economic challenges. 
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