
 
 

2025 FCSRJ Award Winners 

 

2025 FCSRJ OUTSTANDING PAPER and 

BEST PAPER IN APPAREL, TEXTILES, AND MERCHANDISING 

 

Bednarz, J., Aziewicz, A., & Wysinski, P. (2025). Consumers' trust in times of uncertainty. Family and 

Consumer Sciences Research Journal, 53(4). https://doi.org/10.1111/fcsr.70014 

 

2025 FCSRJ EMERGING SCHOLAR and 

BEST PAPER IN PERSONAL FINANCE AND CONSUMER ECONOMICS 

 

Sinha, G. R., Bauer, B. W., Sun, S., & Sappenfield, C. (2025). Thinking about finances, financial anxiety, and 

student loan repayment behaviors. Family and Consumer Sciences Research Journal, 54(2). 

https://doi.org/10.1002/fcsr.70032 

 

BEST PAPER IN FAMILY AND CONSUMER SCIENCES EDUCATION 

 

Pendergast, D., McManus, S., Du Plessis, A., & Deagon, J. (2025). Investigating the perceptions of self-efficacy 

of in-field and out-of-field home economics teachers. Family and Consumer Sciences Research Journal, 

53(3). https://doi.org/10.1111/fcsr.70006 

 

BEST PAPER IN FAMILY STUDIES AND HUMAN DEVELOPMENT 

 

Frye-Cox, N., O’Neal, C. W., & Lucier-Greer, M. (2025). Asynchronous mental health interventions: A review 

of effectiveness and implementation considerations. Family and Consumer Sciences Research Journal, 

54(2). https://doi.org/10.1002/fcsr.70031 

 

BEST PAPER IN FOODS AND NUTRITION 

 

Vollmer, R. L., Drake, T., & Reed, S. (2025). Nonprofit market impact on fruit and vegetable intake and food 

security. Family and Consumer Sciences Research Journal, 54(1). https://doi.org/10.1002/fcsr.70023 

 

BEST PAPER IN HOUSING AND INTERIOR DESIGN 

 

Guerrero, L., Gaines, K., Colwell, M. J., Pati, D., & Klein, C. (2025). Educators' perceptions about outdoor play 

affordances for solitary, parallel, and cooperative play. Family and Consumer Sciences Research 

Journal, 54(1). https://doi.org/10.1002/fcsr.70026 

 

BEST PAPER IN PROFESSIONAL ISSUES 

 

Kumar, D., Shandilya, A. K., & Piramanayagam, S. (2025). The journey of Family and Consumer Sciences 

Research Journal : Three-decades bibliometric review. Family and Consumer Sciences Research 

Journal, 54(1). https://doi.org/10.1002/fcsr.70022 

https://doi.org/10.1111/fcsr.70014
https://doi.org/10.1002/fcsr.70032
https://doi.org/10.1111/fcsr.70006
https://doi.org/10.1002/fcsr.70031
https://doi.org/10.1002/fcsr.70023
https://doi.org/10.1002/fcsr.70026
https://doi.org/10.1002/fcsr.70022

