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Poster 

Number 

Title Authors 

CUR-1 Mapping Recent Family and Consumer Sciences Scholarship: 

Systematic Categorization of FCSRJ and JFCS Articles within 

the ThinkFCS Database 

 

Janet Holden, Texas Tech 

University; and Lori Myers, 

AAFCS 

CUR-2 Nourishing Knowledge, Shaping Routines: Parental Food 

Literacy and Childhood Obesity Risk 

 

Martha Ravola, Babu George, 

Madhu Manthati, Alcorn State 

University 

 

CUR-3 Bridging the Gap: Strengthening Workforce Readiness 

Through Intermediary-Supported Work-Based Learning 

Partnerships 

 

Cynthia Miller, Texas Tech 

University 

CUR-4 Family and Consumer Sciences Teacher Preparation 

Retrospective: Historical Analysis of Curriculum in Home 

Economics and FCS Teacher Education Programs 

 

Micheal Rowley, Illinois State 

University 

CUR-5 Who gets better auto loans? The roles of sex, life stage, and 

financial literacy  

 

Robert B. Nielsen and Hayden 

Hammond, The University of 

Alabama 

 

CUR-6 USDA Food Safety and Inspection Service Consumer 

Labeling Research 

 

Aaron Lavallee, USDA; Jenna E. 

Brophy, Sheryl C. Cates, Esha 

Shah, Taya McMillan, Peyton 

Williams, Catherine Viator, Kate 

Ferriola-Bruckenstein, RTI 

International; and Benjamin 

Chapman, Andrew Binder, Ellen 

Shumaker, Lisa Shelley, North 

Carolina State University 

 

CUR-7 Dare to Dream: The Future of Financial Literacy  

 

Troy Anderson, University of 

Maryland Extension 

 

CUR-8 Family Perspectives on Professionals’ Roles in Elder Family 

Financial Exploitation and Abuse 

 

Virginia Vincenti, University of 

Wyoming; Julie Bobbit, 

University of Illinois Chicago; 

Jennifer Crittenden, University of 

Maine-Orono; Katelyn Golladay, 

University of Wyoming 
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CUR-9 Consumers’ Perceptions and Practices of AI in the Fashion 

Industry 

 

Kathleen Heiden and Surayya 

Jones, Louisiana Tech University 

CUR-10 Exploring Students’ Perceptions of Using Generative Artificial 

Intelligence (AI) Tools in Fashion Design and Creative 

Processes 

 

Geetika Jaiswal, Morgan State 

University 

CUR-11 We Need a New Name for the Wifebeater T-shirt 

 

Leigh Southward, University of 

Arkansas 

 

CUR-12 How Mothers Conceptualize Invisible Work: An Exploration 

Using Cultural Consensus Analysis  

 

Nicole Wanago, Montana State 

University 

CUR-13 Case-Based Learning as Pedagogy in Family Resource 

Management: Examining Student Development of Practical 

Reasoning 

 

Nicole Wanago, J. Mitchell 

Vaterlaus, and Grace Kemp, 

Montana State University 

 

CUR-14 Structured Leadership Pipeline Development: Experiences of 

Six Family and Consumer Sciences Programs 

 

Barbara Stewart, University of 

Houston, and Nina Roofe, 

University of Arkansas 

 

CUR-15 Understanding the impact of an extra-curricular undergraduate 

research program on faculty members’ professional 

trajectories through systems theory 

Barbara L. Stewart, Khirul Basar 

Mim, Olivia Johnson, Tomika 

Greer, Melika Shirmohammadi, 

Daeun Chloe Shin, Malaika 

Edwards, and Blake Mudd, 

University of Houston 

 

CUR-16 The Harrodian Gazette: Insights into Working Women on the 

Retail Shop Floor 

 

Juliana F. Stewart and Barbara L. 

Stewart, University of Houston 

CUR-17 Analysis of the Work of Lisabeth Cohen, on The Politics of 

Mass Consumption in Postwar America 

 

Juliana F. Stewart and Barbara L. 

Stewart, University of Houston 

CUR-18 Effectiveness of Integrated Parent–Child Family Engagement 

Programs on Parenting Practices and Child Development 

Outcomes: A Multi-Program Evaluation 

 

YaeBin Kim, University of 

Nevada, Reno Extension 

CUR-19 Strengthening U.S. Cotton Supply Chain Resilience: A Study 

of the Relationship between Competitiveness Strategy and 

Resilience 

 

Katie Garcia and Juyoung Lee, 

Mississippi State University 

CUR-20 Evaluating Co-Branding Strategy Selection Criteria Between 

In-Venue Fashion Brand Sponsors and Sport Celebrities 

 

Sungjong Park and JuYoung Lee, 

Mississippi State University 

CUR-21 Exploration of spinal cord injury (SCI) para-athletes’ intention 

towards smart adaptive sportswear 

 

S. M. Rakifull Alam, Juyoung 

Lee, and Farhana Momotaz, 

Mississippi State University 

 

CUR-22 Traceability, Transparency and Consumer Trust in the Cotton 

Supply Chain: A Theory of Planned Behavior- Based 

Examination of Sustainable Apparel Purchase Intensions 

Sadman Sakib Hossain and 

Juyoung Lee, Mississippi State 

University 
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CUR-23 Improving the Hemp Fiber Supply Chain: Barriers, 

Innovation, and Regulatory Impact 

Sneha Chapagain, Juyoung Lee, 

Caroline Kobia and Farhana 

Momotaz, Mississippi State 

University 

 

CUR-24 The Cyclical Nature of Retro Fashion: A Grounded Theory 

Study of Nostalgia, Identity, and Trend Revival 

Laila Sparks and Juyoung Lee, 

Mississippi State University 

 

 

 

 


