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LOGO DESIGN

FOUR COLOR AND PANTONE: PREFERRED AND SECONDARY VERSIONS

The horizontal version is FOUR COLOR: 3 PANTONE COLORS:
preferred. The vertical version is
secondary. All type and 1st “person”: PMS 2745 C = PURPLE

Darkest Blue: 100/95/0/15 PMS 2757 C = BLUE

The FCS wordmark is set PMS 3015 C = TEAL

in MINION PRO Medium. 2nd “person”

Teal: 100/30/0/20 ]
The logo should be reproduced Wordmark is also BLUE
from available logo files. The 3rd/tallest “person”

color logos are supplied in 4 Purple: 78/74/0/12
color/CMYK process as well as 3 PURPLE BLUE TEAL
Pantone/PMS ink colors. 4th/shortest “person”:

Blue: 100/82/0/30
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LOGO DESIGN

BLACK & WHITE: PREFERRED AND SECONDARY VERSIONS

SEE PAGE 7 FOR The horizontal version is preferred. 3TINTS OF BLACK:
éﬁ%giiﬁfé&lﬁ&; The vertical version is secondary. 7505 BLACK = PURPLE
SIZING. The FCS wordmark is set 90% BLACK = BLUE

in MINION PRO Medium. 50% BLACK = TEAL

9 =
The logo should be reproduced 1009 BLACK =Wordmark

from available logo files. The
black and white logos are supplied
in grayscale.

100%
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LOGO DESIGN

FOUR COLOR AND PANTONE: PREFERRED AND SECONDARY TAGLINE VERSIONS

preferred. The vertical version is

secondary.

The FCS wordmark is set

The horizontal version is FOUR COLOR: 3 PANTONE COLORS:
All type and 1st “person”: PMS 2745 C = PURPLE

Darkest Blue: 100/95/0/15 PMS 2757 C = BLUE

PMS 3015 C = TEAL

in MINION PRO Medium. 2nd “person”
Teal: 100/30/0/20

The tagline is set in

MINION PRO Semibold Italic.

The logo should be reproduced

3rd/tallest “person”:

from available logo files. The

color logos are supplied in 4
color/CMYK process as well as 3

Pantone/PMS ink colors.

Purple: 78/74/0/12

4th/shortest “person”:
Blue: 100/82/0/30

Wordmark and Tagline
are also BLUE

PURPLE BLUE TEAL

FAMILY& 899

= CONSUMER
SCIENCES
Creating Healthy & Sustainable Families
0,0
Version
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LOGO DESIGN

BLACK & WHITE: PREFERRED AND SECONDARY TAGLINE VERSIONS

SEE PAGE 7 FOR The horizontal version is preferred. 3TINTS OF BLACK:
Th ical ion i .
éﬁ%gi%ﬁfgg%ﬁ; e vertical version is secondary. 7506 BLACK = PURPLE
SIZING The FCS wordmark is set 90% BLACK = BLUE
' in MINION PRO Medium. 50% BLACK = TEAL
The tagline is set in _
MINION PRO Semibold Italic. 100% BLACK = Wordmark
The logo should be reproduced
from available logo files. The
black and white logos are supplied
in grayscale.
100%
Preferred
NSUMER
Creating Healthy & Sustainable Families
Secondary
Version
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USAGE AND SIZING GUIDELINES

PREFERRED VERSION WITH TAGLINE

The icon and wordmark should be
used in conjunction with each other.
Variations from the approved form
of the icon and wordmark will tend
to dilute the effectiveness of the
overall system.

It is critical to consider logo size in
its use. If it is too small, it will not
reproduce properly. The size shown
here, 2" wide, is the minimum width
that can be used. The logo will not
print clearly if reproduced smaller
and legibility will be impaired.

Itis important to keep the icon
and wordmark free of surrounding
shapes and conflicting design or
typographic elements. Therefore,
a white space should be reserved
around the icon and wordmark
with each use.

The recommended surround space
should always be maintained around
the logo as shown on this page.

FAMILY& @99
CONSUMER

SCIENCES

Creating Healthy & Sustainable Families

2" WIDE MINIMUM i

Type and all graphic elements
should not intrude into this space. It
must remain uncluttered and clean.

The “X” height equals the height

of the capital letters “FCS.” This “X”
height space is maintained around
the entire logo as shown on this
page. This will keep the logo legible
in all situations when observing the
size limitations indicated above. It is
crucial to preserve the integrity of
the identity.

RECOMMENDED
SURROUND

g i HEIGHT
SPACE
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USAGE AND SIZING GUIDELINES

SECONDARY VERSION WITH TAGLINE

It is critical to consider logo size in

its use. If it is too small, it will not
reproduce properly. The size shown
here, 1 3/4" tall, is the minimum
height that can be used. The logo
will not print clearly if reproduced
smaller and legibility will be impaired.

The recommended surround space
should always be maintained around

the logo as shown on this page. Type
and all graphic elements should not
intrude into this space. It must remain
uncluttered and clean.

The “X” height equals the height of the
capital letters “FCS.” This “X” height
space is maintained around the entire
logo as shown on this page. This will
keep the logo legible in all situations

when observing the size
limitations indicated above.
Itis crucial to preserve the
integrity of the identity.

This logo cannot be reversed
out of a background color
due to the gradients in the
icon. It should always appear
on a white field.

13/4" (1.75")

MINIMUM F AMILY &
CONSUMER
SCIENCES

Creating Healthy &
..... ... Sustainable Families
RECOMMENDED  “""%™"
SURROUND
“X" HEIGHT
SPACE

“X" HEIGHT
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TYPOGRAPHY

FOR PRINT & WEB

PRINT TYPOGRAPHY

Myriad Pro Regular
ABCDEFGHIJKLMNOPQ

RSTUVWXYZ 1234567890
S(5""-=N&Y*#/)
abcdefghijklmnopqrstuvwxyz

Myriad Pro Black
ABCDEFGHIJKLMNOPQ
RSTUVWXYZ 1234567890
S(,5""-—-1&%*#/) abcdefg
hijklmnopgrstuvwxyz

WEB TYPOGRAPHY

The primary font for use with FCS
printed and marketing materials is
the MYRIAD PRO family of type. This
typeface is one of the most readable
typefaces available and creates a very
professional impression. MYRIAD PRO
Black should be used for headlines.
MYRIAD PRO Regular should be used
for setting text copy. Other weights in
the MYRIAD PRO family are available
and can be used for additional
variety when needed.

NOTE: MYRIAD PRO can be used in
the text of a letter, magazine, or
newsletter when the copy needs to
be easily readable.

Arial Regular

ABCDEFGHIJKLMNOPQ
RSTUVWXYZ 1234567890
$(.,;"-—1&%*#/)
abcdefghijkimnopgrstuvwxyz

Arial Bold
ABCDEFGHIJKLMNOPQ
RSTUVWXYZ 1234567890
$(.,:;“-—21&%*#/)
abcdefghijkimnopqrstuvwxyz

For WEB production, the font nearest
to MYRIAD PRO is ARIAL Regular and
ARIAL Bold. Use ARIAL if MYRIAD PRO
is unavailable.

[9]



CO-BRANDING

WEBSITE EXAMPLE

FAMILY & CONSUMER SCIENCES
CONNECTING TOUCHING
PROFESSIONALS LIVES

(ZSEUTEG ISPl News  Featured Resources — Spotlight Search: | J Go|

AAFCS 102nd Annual Conference & Expo

Main Conference: June 23 — 25, 2011 AA
Educational Excursions: June 22', 2011 FCS (lU[CK LINKS

Phoenix, Arizona

[ Sign Up to Receive AAFCS Public Awareness ¢]

Register for the Conf by May 311

Conference Challenge Results Are In!
Register for Arizona Educational Excursions!

Become an exhibitor, sponsor, or advertiser!

¢!

- 24 (2.
View the Preliminary Program and = a Co é"‘ m
Registration Booklet Famllv &

Webinars Consumer Sciences
Click for your FREE catal
= Y C

Archived Webinars - Professional
Development On Demand (earn PDUs!)

AMERICAN ASSOCIATION OF FAMILY & CONSUMER SCIENCES

For more than 100 years, the American Association of Family & Consumer Sciences ?MFOS} has

provided leadership and support to professionals whose work assists individuals, families, and FCS Professional Development Center
communities in making informed decisions about their well being, relationships, and resources to

achieve optimal quality of life. UH'SHE ”[XT mm
AAFCS is the only g&ofessional association for family and consumer sciences (FCS) students and Events  Webcasts  Sessions
professionals from both multiple practice settings and content areas. Our members are educators, ) ) )

administrators and managers, human service and business professionals, researchers, community
volunteers, and consultants. They provide research-based knowledge about the topics of everyday
life, including human development, personal and family finance, housing and interior design, food
science, nutrition and wellness, textiles and apparel, and consumer issues.

FAMILY& $99

Let us help you grow and accomplish more! Learn more about us and how to join. CONSUMER

SCIENCES

Creating Healthy &Sustainable Families

flin &

This demonstrates how the FCS logo can be co-branded on
another organization’s website—in this case, the AAFCS website.
Note the white background behind the FCS logo and how size
guidelines have been followed.

[10]



CO-BRANDING

PRINT EXAMPLES

AAFCS Banner Stand with FCS Logo

AAFCS

AMERICAN ASSOCIATION O F

FAMILY & CONSUMER SCIENCES

CONNECTING PROFESSIONALS.
TOUCHING LIVES.

www.aafcs.org

MEMBERS OF AAFCS HAVE
MANY OPPORTUNITIES TO:

® Collaborate with family and
consumer sciences
professionals and students
across multiple practice
settings and content areas.

B Receive recognition through
awards, fellowships,
scholarships, and grants.

® Expand their expertise through
face-to-face events, webinars,
professional journals, online
resources, and advocacy tools.

GROW AND ACCOMPLISH
MORE WITH AAFCS!

FAMILY & @59

CONSUMER m
SCIENCES

Creating Healthy & Sustainable Families

Back of Business Card with FCS Logo

AAFCS

CONNECTING PROFESSIONALS. TOUCHING LIVES.

In the Field of

FAMILY& 899

CONSUMER
SCIENCES m

Email Signature with FCS Logo

CAROLYN W. JACKSON, CFCS | Executive Director
American Assn. of Family & Consumer Sciences (AAFCS)
400 N. Columbus St. | Ste. 202 | Alexandria, VA 22314
703-708-4611 | 800-424-8080 | ext. 4611

ciackson@aafcs.org | www.aafcs.or

CONNECTING PROFESSIONALS TOUCHING LIVES.

In the field of  FAMILY & @
CONSUMER

SCIENCES

For additional guidance on co-branding, please
contact pr@aafcs.org.
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