
 

2009 EDITORIAL CALENDAR 
 

January/February—Focus on Branding and 
Communications 

• Brand Management Is Based on Partnership 
• A BBB Branding Story: The New York “Metrospective” 
• The Silent Language of Leadership 
• Tame Your E-Mail 

 

March/April—Focus on Technology 
• Keeping Up With the Digital Joneses  
• A Step-by-Step Guide To AMS Software Replacement 
• Practical Ways Your Association Can Leverage Search 

Engine Optimization 
• Using Technology to Boost Volunteer Involvement and 

Satisfaction 
 

May/June—Focus on Leadership 
• Six Simple Ways to Ensure Leadership Results That Last 
• How CEOs Should Determine Which Leadership Roles to 

Assume  
• Eight Ways to Practice Multicultural Leadership and Gain 

Success in the Globalized World 
• Focusing on Feedforward, Not Just Feedback 

 

Association Executive is a full-color magazine dedicated to issues and trends in the association and not-for-profit profession. 
Published by the New York Society of Association Executives, each issue contains timely information on current events, 
association happenings, legislative issues and much more. Premium positions and editorial adjacencies are available; ask 
for more details. 

 
 
July/August/September—Focus on Meetings & 
Conventions 

• Introduction to New Board Members 
• Fact-to-Face Meetings 
• New Paradigms for a New Economic Environment 
• Mistakes Made; Lessons Learned 

 
October/November/December—Focus on 
Member & Donor Relations 

• Innovation in Member Services 
• Eight Tips for Converting Members to Donors 
• How & Why Foundations Have Begun To Embrace 

Investments with a Double Bottom Line 
• Strategic Philanthropy 

 

 

*Topics subject to change 
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