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Greetings!

We’re on the precipice of a new year, but it’s not just any year. 2020 has a nice ring to it. Everyone from science fic-
tion writers to journalists to politicians have predicted what life might look like in the year 2020. In 1957, an article 
in Popular Mechanics predicted that by now, every road in America would be “replaced by a network of pneumatic 
tubes.” As recent as 1997, a writer for Wired magazine predicted 2020 to be the year humans made it to Mars. 

Well, we’re still driving on roads and Mars seems out of reach for decades, if not longer. But technology is still mov-
ing at breakneck speed and the world is more connected than anyone could have imagined even just 20 years ago.  

So, are you ready to launch into the new year? 

When we say “ready to launch,” we mean so much more than watching the clock strike midnight on New Year’s 
Eve. We’re talking about launching new initiatives, new career moves and new impacts felt around the world.  

We hope you’ve brought your sharpest, most present self today because Holiday Showcase isn’t going to hold back 
(and neither should you!). We’re focusing on three pillars: impact, organization and career. You’ll find these pillars 
represented in our “Launch Zones” on the show floor. These areas will feature 20-minute small group discussions 
designed to facilitate idea sharing and brainstorming. You can choose your adventure and focus on one or all three 
of these pillars.   

Association Forum is excited to launch into a new year with several initiatives of our own. Our magazine, FORUM, 
is getting a redesign; we’re launching a new internship program; and Holiday Showcase 2020 will see a trans-
formed exhibit floor. We invite you to take some time to reflect on the projects your organization will launch in the 
new year and how you can help strengthen and grow these initiatives. 

In a few weeks’ time, we’ll all be making (or breaking) resolutions. Let’s start now and resolve to bring our unique 
and authentic selves to the communities we serve. Association Forum supports you and all the things that make you 
unique. Be sure to visit our Welcoming Environment® Wall (next to registration) to adorn your badge with ribbons 
and stickers that help express you. We want our members to bring their full selves to this event, and we hope to 
spark conversations through ribbons! 

Holiday Showcase has always been a festive celebration of the association industry. And we hope that the educa-
tion and the connections you make can help launch you into 2020 with fresh perspectives and new ideas for the 
year to come. 

Are you ready? 

WELCOME!

Mitchell Dvorak, MS, CAE
Executive Director
International Association of Oral and 

Maxillofacial Surgeons 
Chair, Association Forum 2019-2020

Michelle Mason, FASAE, CAE
President and CEO
Association Forum

Schedule at a Glance

*The CEOnly Summit is reserved for current association CEOs only.  
Additional registration fees apply.

#HS19   @AssocForum

7:45 a.m. – 4:15 p.m.

Registration open

8:20 – 10:15 a.m.

CEOnly® Summit*

8:20 – 10:15 a.m.

General Education 

10:30 a.m. – 12:30 p.m.

Keynote & Brunch

12:30 – 4:30 p.m.

Exhibit Hall

4:30 – 6 p.m.

Closing Reception
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Stay connected at Holiday Showcase— 
Download Forum Events!

The Association Forum Events app is  
your mobile guide to Holiday Showcase  
that includes:

•  Attendee info

•  Exhibitor list and tradeshow map

•  Conference schedule

•  Speaker bios

•  Prize and giveaway details!

To download the  app search for  “Forum Events”

HOLIDAYSHOWCASE®

Ready to Launch

Produced by

HOLIDAYSHOWCASE®

Ready to Launch

Produced by

Your login and unique password for the 
Association Forum Events App can be found  
in your express check in email.
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One of the first U.S. Army women Apache helicopter captains 
and pilots, Shannon Huffman Polson is the author of North of 
Hope and The Grit Factor: Courage, Resilience and Leadership in 
the most Male Dominated Industry in the World. Thank you to the generous partner  

of the Networking Brunch:

Leading From Any Seat:  
Stories from the Cockpit & 
Lessons from the Grit Project

Keynote & Networking Brunch

10:30 a.m. - 12:30 p.m.
Grand Ballroom

Brunch Keynote Partner:

Pushing barriers both personally and physically is just 

a normal day in the office when you are one of the first 

women commissioned to fly Apache combat helicopters in 

the United States Armed Forces. Shannon Huffman Polson 

served on three continents and led two flight platoons and 

a line company. In the midst of her breakthrough role as 

a female helicopter pilot in the U.S. Army, Polson learned 

lessons on leadership, courage, teamwork, and above 

all the importance of GRIT – that personal dedication 

and strength which exists at the intersection of purpose 

and passion. Blending specific leadership strategies with 

gripping anecdotes, Polson leaves audiences inspired 

and empowered to harness their own personal strength, 

the GRIT within.

Holiday Showcase 2019 Schedule

Registration open 7:45 a.m. - 4:15 p.m. 

Rooms Columbus H Columbus I/JColumbus C/DColumbus A/B Columbus E/F Columbus G

9:10 - 9:25 a.m.

10:15 - 10:30 a.m.

4:30 - 6 p.m.

12:30 - 4:30 p.m.

10:30 a.m.  
- 12:30 p.m.

9:25 - 10:15 
a.m.

8:20 - 9:10 
a.m.

CEONLY®  
SUMMIT:  

WELCOMING 
ENVIRONMENT®:  

FROM 
CONVERSATION  

TO ACTION

LIVING IN THE 
SHADOWS: 

HOW INDUSTRY 
PROFESSIONALS 

CAN JOIN THE FIGHT 
AGAINST HUMAN 

TRAFFICKING

RADICAL  
RE-THINK: KEY 

CONSIDERATIONS 
FOR ASSOCIATIONS 

IN THE THROES 
OF DIGITAL 

TRANSFORMATION

BECOME AN 
ANTICIPATORY 

ORGANIZATION: 
UNDERSTANDING 

TRENDS AND 
THEIR IMPACT ON 

ASSOCIATION 
STRATEGY

LET’S GET REAL: 
EVOLVING THE 
MEMBER AND 

CUSTOMER 
EXPERIENCE TO 
STAY RELEVANT

POP UP  
TRAININGS - BEING 

NIMBLE FOR  
TODAY'S MEMBER

THE AWKWARD 
PERSON’S GUIDE TO 
UNPROFESSIONAL 

NETWORKING: 
HOW TO CONNECT 
WHEN TRADITIONAL 

NETWORKING IS 
NOT WORKING FOR 

YOU

PEOPLE ARE OUR 
GREATEST ASSET.  

OH REALLY.  
HOW IS THAT 

WORKING FOR 
YOU?

THE 10 HUMAN 
TRUTHS WE'VE 
LEARNED FROM 

3,400+ USER 
EXPERIENCE & 

RESEARCH STUDIES

THE FUTURE OF 
INTERNATIONAL 
MEETINGS AND 

EVENTS

MAKE THE MOST 
OF YOUR CONTENT 

INVESTMENTS

CLOSING RECEPTION

AMERICAN CRAFT KITCHEN & BAR | HYATT REGENCY CHICAGO | MAIN ENTRANCE LEVEL

Supporting Partners: BREAK (15 minutes)

KEYNOTE & NETWORKING BRUNCH:
LEADING FROM ANY SEAT 
SPEAKER: SHANNON HUFFMAN POLSON

FORTY UNDER 40® HONOREE RECOGNITION

Brunch 
Partner:

BREAK (15 minutes)

EXHIBIT HALL OPEN

Crystal C
East TowerWest Tower

Sponsor:

Partner:

Columbus K/L
GOVERNANCE:  

HOW CAN BOARDS 
MAKE WISE 

DECISIONS THAT 
MEET 21ST CENTURY 

DEMANDS?

FIASCOS - COPING, 
SURVIVING AND 
THRIVING WHEN 

THINGS GO  
WRONG 

Title Partner: Sponsor:

Keynote  
Partner:

Experience Partner:

Keynote Brunch – Earn up to .5 hours!

Experience Partners:

Thursday, Dec. 17

HOW TRUSTFUL™ 
IS YOUR 

CREDENTIALING 
PROCESS?

Sponsor:

Sponsor:

Sponsor:

Experience  
Partners:

Brunch Experience Partners:

Sponsor: Sponsor:

WELCOMING 
ENVIRONMENT 
ROUND TABLE 
DISCUSSION

Sponsor:
Sponsor:

Sponsor:
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CHAIR
KATHY LOVATO, CMP
Senior Manager, Logistics & Exhibits 
American Dental Association

MEMBERS 
CAROLYN M. CARTER-ELLIS, MBA
Senior Group Manager
American Medical Association 

JOE DE GUZMAN
Senior Certification Coordinator
International Association of Lighting Designers

RACHEL DILLION, CMP
Associate Vice President - Meetings & Education
MCI USA

ASHLEY DOYLE, MBA, CAE
Manager, Marketing & Membership, AHRMM
American Hospital Association

STEPHEN LEGAULT, MSW
Director of Knowledge, Learning & Assessment 
American College of Osteopathic Family 
Physicians

PAIGE MCLEOD 
Manager, Volunteer Engagement and Governance
National Restaurant Association

JIM PEARSON, PMP  
Independent Contractor

KAREN PORNOY, CPA
Partner
RSM US LLP

ERIN TOBIN 
Marketing Manager
Appraisal Institute

BOARD LIAISON
BOB MOORE, CAE
Executive Director 
American College of Osteopathic Family 
Physicians

STAFF LIAISON
KARA BROCKMAN, CAE, DES
Director, Education and Content 
Association Forum

Thank You Holiday Showcase Volunteers

CHAIR
JACQUELINE A. STASCH
Senior Manager of Corporate Relations
Urgent Care Association 

CO-CHAIR
MAUREEN CLAMPITT
Regional Director of Sales 
Travel Portland

MEMBERS
DEB BRISSON
Exhibits & Sponsorship Manager
American Association of Endodontists 

DENNIS GANO 
Executive Director / CEO
Illinois Security Professionals Association 

DANNY HARRIS 
Executive Director
National Association of Fire Equipment 
Distributors  

KIMBERLY HIMES
Sales Executive 
Las Vegas Convention & Visitors Authority 

AILEEN LARACUENTE
Regional Sales Executive
Monterey County Convention and Visitors 
Bureau 

DIONNE MARIOTES HULSEY
National Sales Manager
Shepard Exposition Services, Inc. 

KELLY THOMAS
Senior Sales Manager
Visit Austin 

BOARD LIAISON
LORETTA DELUCA
CEO
Delcor Technology Solutions

STAFF LIAISON
PHYLLIS SCOTT 
Director, Business Services 
Association Forum

CHAIR
MITCHELL DVORAK, MS, CAE
Executive Director
International Association of Oral 
and Maxillofacial Surgeons

CHAIR-ELECT
GEOFFREY BROWN, CAE
Chief Executive Officer
National Association of Personal 
Financial Advisors

SECRETARY-TREASURER
PAUL POMERANTZ, FASAE, CAE
Chief Executive Officer 
American Society of 
Anesthesiologists

IMMEDIATE PAST CHAIR
LYNNE THOMAS GORDON, CAE
Chief Executive Officer
American Association of 
Orthodontists

DIRECTORS
MARC ANDERSON
Chief Operating Officer
Choose Chicago

LORETTA DELUCA, FASAE
CEO
DelCor Technology Solutions

DENISE FROEMMING, CAE, CPA, MBA
CEO/EVP
Institute of Real Estate Management

GREGORY HEIDRICH
Executive Director
Society of Actuaries 

BRAD KENT, CTA
Senior Vice President/Chief Sales 
& Services Officer 
Visit Dallas

BOB MOORE, MA, CAE
Executive Director 
American College of Osteopathic 
Family Physicians

KIMBERLY MOSLEY, CAE, CPE
President  
American Specialty  
Toy Retailing Association

CAROL PAPE, CAE
Chief Operating Officer 
Association of Professional 
Chaplains

MATT SANDERSON
President and CEO 
SmithBucklin

EX-OFFICIO MEMBER
MICHELLE MASON, FASAE, CAE
President and CEO
Association Forum

LEGAL COUNSEL
JED R. MANDEL, J.D.
Partner
Chicago Law Partners LLC

HOLIDAY SHOWCASE PROGRAM ADVISORY GROUP

ASSOCIATION FORUM BOARD OF DIRECTORS

HOLIDAY SHOWCASE TRADESHOW ADVISORY GROUP

Specialty Holiday Showcase Cocktails
Order a Specialty Holiday Showcase Cocktail at Big Bar and 10% 
of all proceeds will go back to the Association Forum Foundation!Foundation

®

The Mitch-a-rita: Tequila,  
Cointreau, lime juice, served  
with a salt rim and lime wedge

The Jim Gimlet: Bombay Sapphire, 
fresh lime juice, simple syrup, lime 
wheel garnish

The Gary LaBrandy: Christian 
Bros brandy, dark crème de 
cacao, cream

The Karen-hattan: Rye, sweet  
vermouth, orange bitters, cherry 
garnish

Featuring Association Forum’s Board Chair 
and the 2019 Honors Gala Award Winners!

We are a Welcoming Environment ®

Welcome Wall Partner:

• Grab a ribbon for your badge at our Welcome Wall.

• Spark a conversation with your fellow attendees. 

• Use the hashtag #WEareForum on Twitter for the chance to win a Visa Gift Card. 

Save the Date: Honors Gala, June 18, 2020  
at the Chicago Marriott® Downtown Magnificent Mile

Support the Foundation!

Chair

Shapiro Award

The Burt on the Beach: Vodka, 
Peach Schnapps, orange juice, 
cranberry juice, served with an 
orange wedge and cherryThiel Award

Thiel Award

Inspiring 
Leader Award
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Room: Columbus H 
Let’s Get Real: Evolving the  
Member and Customer Experience  
to Stay Relevant   
Speaker: Adara Bowen

If you haven't already had to face the reality of staying 
relevant in today's environment, you will soon. The 
experiences our members and customers get in all other 
aspects of their lives influence what they expect from their 
association . Think super relevant benefits, hyper engaging 
experiences, a personalized mix of content, and support 
of their values. Attempting to meet these expectations can 
be overwhelming and it means evolving processes, teams, 
budgets and the member or customer experience itself. In this 
session, we'll figure out where to start and what steps it takes 
to begin driving relevance as it relates to marketing and the 
member experience.

General Education SessionsGeneral Education Sessions

Room: Columbus C/D 
Radical Re-Think: Key Considerations 
for Associations in the Throes of Digital 
Transformation 
Speakers: Kelly Peacy, CAE, CMP and Rob Paterkiewicz, 
CAE, MBA, IOM

No matter what your association’s current level of maturity 
is on the technological scale, we know it’s here and it’s not 
slowing down—the digital transformation of society. Is your 
association prepared to not only survive, but thrive in the 
what is being called the Fourth Industrial Revolution? From 
preparing your organization’s culture and agility to devel-
oping and supporting the new resulting business models, this 
lively, interactive discussion will cover the key results from the 
Association Forum Foundation’s 2019 Think Tank on associa-
tions and digital transformation. You’ll also help Association 
Forum shape a future in-depth webinar series on this topic.

Room: Columbus E/F 
Become an Anticipatory Organization: 
Understanding Trends  
and Their Impact on Association Strategy 
Speakers: Mike Norbut and Dionne Wilson, CAE

Becoming an anticipatory organization (AO) is a mindset. 
It's also a model and method of shifting from reactive or even 
proactive planning to foresight. In this session, participants 
will explore together how the AO model can be applied 
in order to solve problems before they happen. Learn how 
to use this approach to engage staff and volunteer leaders 
in identifying predictable trends related to market demo-
graphics, technology and regulatory changes. The AO 
model is based on the book, "The Anticipatory Organization" 
by Daniel Burrus.

Earn up to 2.0 CAE/2.0 CMP hours! Earn up to 2.0 CAE/2.0 CMP hours!

 
Room: Columbus A/B 
Living in the Shadows:  
How Industry Professionals Can Join  
the Fight Against Human Trafficking 
Speakers: Gary Schirmacher, James Davis, Noelle Viard and 
AJ Alejano-Steele

At any given time, an estimated 40.3 million people 
worldwide are trapped in modern slavery, including 24.9 
million in forced labor, according to the Geneva-based Inter-
national Labor Organization. Associations host conferences 
and events regularly which gives us a prime opportunity to 
educate large groups of people on warning signs to look for. 
We will discuss the different forms of human trafficking and 
share statistics about the scope of this worldwide epidemic. 
Learn what YOU can do to make an impact and how to 
educate your event participants. Together we can help stop 
human trafficking.

Sponsor:

Room: Columbus I/J 
Pop Up Trainings - Being  
Nimble for Today's Member   
Speaker: Annie Storey, CAE, MS

In today’s world of quick information and responses, from 
ordering fast food delivery to expecting a response in 24 
hours, we too, as association leaders, need to act quickly to 
respond to our members needs and concerns. A council of 
volunteers moved from regularly scheduled webinars to acting 
fast when a clear need arose by providing education and 
training on the topic for a broader audience. We’ll review 
how to approach members' needs with fast acting responses 
and discuss what real or perceived barriers might exist. 
Be ready to think fast and consider how you too can add 
“nimble” to your resume’.

Sponsor:

Room: Columbus K/L 
Governance: How Can Boards  
Make Wise Decisions that Meet  
21st Century Demands?  
Speaker: Marc Engle, PASAE, CAE, DM 

Let’s face it: governance structures were designed at a time 
when business moved much slower and the ability to engage 
was steeped in communication modes that no longer bind 
us. What has evolved in the space of good governance, 
and how can we up our game in advancing consequential 
decisions? Association Management Center Principal Mark 
Engle will outline seven key areas to advance organizational 
performance and hone in on the areas in which session 
participants are most interested. Join Engle to uncover insights 
on governance research that address barriers inhibiting wise 
and timely decisions.

Sponsor:

Get more details in the app!  
#HS19  @AssocForum

Room: Columbus G 
How TRUSTFUL™  
is Your Credentialing Process?   
Speakers: Stephen Spruce and Evan Williams, CAE

Learn how the TRUSTFUL™ Credential Process Score Card 
is used to rate the quality of a credential process from both 
a business and technical perspective. Two Chicago-based 
associations will share their candid assessment of how 
TRUSTFUL™ their processes were prior to the project and their 
advancements today. Participants will take an honest look at 
their own credential processes in order to determine how they 
measure up to the TRUSTFUL™ model. You'll leave with Score 
Cards and guidelines to take home and make your own 
assessments.

Sponsor:

Sponsor:

8:20-9:10 a.m.

Sponsor:

Holiday Showcase attendees can 
expect to earn the following CAE/CMP 
credits:

General Education – Up to 2.0 hours

CEOnly® Summit – Up to 2.0 hours

Keynote Brunch – Up to .5 hours 

Tradeshow Education – Up to 2.0 hours

Questions: please contact  
education@associationforum.org

CAE and CMP Credits
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Room: Columbus G  
The Future of International  
Meetings and Events 
Speakers: Carrie Johnson, DES

Meetings are not just about tables and chairs. They are about 
people. People have changed. How they work has changed. 
This session will provide an outside-in perspective and shed 
light on disruptive forces by exploring what Marriott Interna-
tional and PCMA have identified as macro-trends that could 
change the face of the business events industry. Whether it be 
driven by generational differences in the workforce, techno-
logical advances, attitudes around food and wellness, or new 
forms of media and communication, these trends have the 
potential to disrupt the industry as we know it.

 
Room: Columbus C/D 
Welcoming Environment  
Round Table Discussion 
Speakers: Kevin Hinton, Tyler Eble and Lannisa James, MBA

Creating a welcoming environment is top of mind for high 
performing associations both within their organization and 
through the experiences they create for their members. It 
is key to ensuring both employees and members become 
association loyalists. In this round table discussion we’ll 
discuss different tactics we’ve seen, implemented, or want 
to try. We’ll explore how to get past potential roadblocks 
to implementation so your organization can embrace a truly 
welcoming environment.  

Room: Columbus I/J 
Make the Most of Your Content 
Investments 
Speaker: Hilary Marsh

Your association’s content is an investment in the present 
and the future. The organization invests in a LOT of content 
– webinars, conference sessions, magazine articles, press 
releases, research reports, clinical guidelines, industry stan-
dards and more. But is the organization making the most of 
its content investments? You can increase the return on your 
content investments by planning and creating it in a more 
collaborative fashion. Start thinking about how to repurpose it 
in new ways to reach a wider audiences. Whatever your role 
in the association, you can lead the way toward efficient, 
effective content creation and use.

Room: Columbus A/B 
The Awkward Person’s Guide to 
UNProfessional Networking:  
How To Connect When Traditional 
Networking Is Not Working For You 
Speaker: Gregory Tall

Let’s be honest, professional networking often kinda…well, 
sucks. What’s appealing about walking into a room full of 
strangers and repeatedly answering the same three ques-
tions about yourself for the next hour? If you get anxious just 
thinking about the crowded spaces, superficial banter and 
business card swapping, join me (a confessed awkward 
person) for an interactive experience that will humanize the 
practice of meeting people for the first time. Together, we will 
try some atypical approaches to start meaningful conversa-
tions and make authentic connections. Come prepared to 
meet new people and have fun doing it - even if you too are 
an awkward person!

Room: Columbus E/F 
The 10 Human Truths We've Learned 
from 3,400+ User Experience & 
Research Studies 
Speaker: Sandy Marsico

User experience is not isolated to how a product or service 
looks. It is about the journey a customer takes and the 
moments of satisfaction they experience along the way. User 
research and usability testing (learning to see through users' 
eyes) can be a game changer not only for members and 
customers, but also for the organizations serving them. From 
over 3,400 in-depth user interviews and usability studies, 
Sandstorm has distilled decades' worth of research into 10 
Human Truths from which every organization can learn and 
apply to their member and customer digital experiences.

Room: Columbus K/L 
Fiascos - Coping, Surviving  
and Thriving When Things Go Wrong 
Speaker: Kenneth Luurs, CAE

Even with the best of thoughtful and engaged planning, 
things go wrong. Failures are not celebrated, but they often 
are the events from which we learn our most important 
lessons. Mistakes can provide a pathway to innovations as 
well as safeguards for the future. In this session, participants 
will share some of their "fiascos" - things that went terribly 
wrong, what they learned and what others might try in order 
to avoid a similar fiasco. We'll also look at how association 
executives can create a culture that has the agility to address 
risks. Bring your best “war stories” and a willingness to share 
your experiences with the support and encouragement of 
your colleagues. 

Get more details in the app!  
#HS19  @AssocForumGeneral Education SessionsGeneral Education Sessions

Earn up to 2.0 CAE/2.0 CMP hours! Earn up to 2.0 CAE/2.0 CMP hours!

Sponsor:

9:25-10:15 a.m.

Room: Columbus H 
People Are Our Greatest Asset.  
Oh Really. How Is That Working For You? 
Speaker: Lauri Alpern, PhD

“People are our greatest asset.” This phrase is heard 
frequently in associations, regardless of the industry. Its 
meaning is subject to a wide range of interpretations. Leaders 
cite people management, particularly those related to multi-
generational differences, as their top organizational chal-
lenge. There is a talent imperative to create a stronger under-
standing of organizational practices and strategy around 
people (i.e., talent) and multi-generational differences in the 
workplace.  These differences contribute to conflict, miscom-
munication and stress. Leaders must tackle these challenges 
in order to accelerate their association's impact and foster 
human-centered, inclusive workplaces. In this session we'll 
clarify how to shape our mindsets and practices to realize this 
talent imperative.

Sponsor:

Sponsor:
Sponsor:

Don't miss the  
HeadShot Experience!

Sit for a professional makeup session and 
then get expertly photographed by the best 

portrait photographers in the country!

Booth 533

Presented in partnership with:
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Association Forum is a Welcoming Environment® that actively seeks to enhance the larger community by recognizing the 
whole is greater than the sum of its parts.

But what does that ultimately mean for our careers, our organizations, and our impact? Most importantly, how does this 
translate into quantifiable metrics that can be used to achieve growth and prosperity?

Those questions and more will be answered in this essential discussion, when we reveal preliminary findings from our major 
research study and chart a course with actionable next steps.

8:20 – 10:15 a.m.

CEOnly® Summit*: 
Room: West Tower, Crystal C

Welcoming Environment:   
From Conversation to Action

Guest Speakers:

Joel Albizo, CAE, 
FASAE
President
American Planning  
Association

Thank You to Our Holiday Showcase CEOnly® Summit Partners:

Doug Harris
CEO 
Kaleidoscope Group

Keynote Speaker:

Those who work with and for the travel industry stand on the 
front lines in the fight against human trafficking.

A 2014 Urban Institute report showed that 71 percent of the 
labor trafficking victims it surveyed arrived in the U.S. via airplane before 
being trafficked. A 2018 Polaris report showed 75 percent of victims 
surveyed reported using hotels at some point during their trafficking.*

Place of Hope assists victims of Human Trafficking, and by making  
a purchase at Holiday Showcase, you will simultaneously be making a 
contribution to their organization. 10% of each purchase will go to  
Place of Hope in support of their mission.

There are two location you can visit to make a purchase:

Tourism Vancouver- Booth 109

Discover the Palm Beaches Pop-up Shoppe 561- Booth 819

Corporate Social 
Responsibility 

Partners:

Help Stop Human Trafficking!

*The CEOnly Summit is reserved for current association CEOs only. Additional registration fees apply.

Title Partner Supporting Partners

Jon Hockman,  
CAE, FASAE
Principal
McKinley Advisors

Christie Tarantino-Dean,
CAE, FASAE
President and CEO
Institute of Food  
Technologists

Experience Partner

Title Partner

Supporting Partner

*Source: Business Travel News 

Kimberly Mosley, CAE, CPE
President
American Specialty Toy  
Retailing Association

Moderator:

Get more details in the app!  
#HS19  @AssocForum

Recharge, refocus and unwind in  
our quiet phone-free space. This  
mini-mindfulness retreat includes  
stress reducing music, aromas, and 
activities. Come for the quiet  
contemplation, stay for the free  
massage! The Calm Room is  
located in the Group Office  
across from the Columbus rooms.

Sponsor:

Recharge & Refocus in our Calm Room

 Earn 2.0 hours!
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Association Forum is Ready to Launch!®

Exhibit Hall Floor Launch Zone Education
New this year, our Impact, Organization and Career Launch Zones support the three main pillars of our 
“ready to launch” theme. Visit these zones on the show floor for small group facilitated discussions.

Tradeshow Education – Earn up to 2.0 hours!

Impact Zone Booth 308: How is your  
organization delivering on its social  
impact goals? 

Join the fight against Human Trafficking
2:00 - 2:20 p.m.  

Facilitator: Gary Schirmacher, CMP, Experient A Maritz 
Global Event Company  

Community Impact Project Ideas 
3:00 - 3:20 p.m.

Facilitator: Stephen Legault, MSW, 
American College of Osteopathic Family Physicians 

Career Zone Booth 922: Ready to launch your 
career? Explore your potential career trajectory.  

Building the Brand of YOU
2:00 - 2:20 p.m. 

Facilitators: Amy Thomasson, Congress of Neurological 
Surgeons and Jacqualine Price Osafo, Water Quality 
Association 

So Many Options, So Little Time
3:00 - 3:20 p.m.

Facilitator: Bob Moore, MA, CAE, American College of 
Osteopathic Family Physicians

Organization Zone Booth 537: What new 
objectives do you want to launch to help your 
organization remain competitive? 

Embracing a Digital Forward Approach
2:00 - 2:20 p.m.   

Facilitators: Jason Goldberg, Envisionit  
and Rita Chen, Choose Chicago  

Continuing the Welcoming Environment Conversation
3:00 - 3:20 p.m. 

Facilitators: Marilyn K. Render, American Health  
Information Management Association and Kevin Hinton, 
Minding Your Business Inc. 
  
 

Sponsor:

Don't Let Expertise be the Enemy of Innovation
3:00 - 3:20 p.m.

Presented by:
Debra Zabloudil, CAE,FACHE, President and Founder  
The Learning Studio, Inc. 

The ABC's of a More Inclusive and Diverse Environment
3:30 - 3:50 p.m.

Presented by:
Trice Turner, Manger, Business Development
Precast/Prestressed Concrete Institute

Know Thyself: The Art of Meaningful Connection
4:00 - 4:20 p.m.

Presented by:
Erich Kurschat

Site Inspections from the DMO Perspective
2:30 - 2:50 p.m.

Presented by:
Douglas Dvorak, Director of Sales – Midwest Region
Visit Fort Worth

Exhibit Hall Floor Education Hub in Booth 1125

Network Like An Introvert: Valuable  
Tips for All Personality Styles
1:30 - 1:50 p.m.

Presented by:
Erich Kurschat
Owner  
Harmony Insights

“I Heard it in the Hallway”- The  
Opportunity in Microlearning
2:00 - 2:20 p.m.

Presented by:
Christina Rowe, MSOL 
Leadership and Team  
Development Coach  
The Collaborative LLC 

Emily Muse, CAE 
Director, Membership and  
Community Engagement  
American Academy of Hospice  
and Palliative Medicine

Stop by the Education Hub on the tradeshow floor for the following educational opportunities included  
with your tradeshow floor admission: 

Stop by the Forum booth or  

GLC booth 521to check out the 

January/February issue of our  

reimagined FORUM Magazine!

18 How Certifications 

Can Benefit 

Membership 

22 Tips and Trends 

in the World of 

Fundraising

26 Become a Content 

Conduit for Your 

Industry Partners

Associations need new sources 

of non-dues revenue to remain 

solvent in the decade ahead.

BRANCHING 
OUTTO NEW REVENUE

JAN•FEB 2020 | V104•N1

FORUM Magazine

AIMM Higher.
 

Association Industry 
Meeting Metrics 

Turn events data into actionable insights.
AIMM is a leading online, self-service platform for meeting planners, DMOs, CVBs and supplier partners. Get 

unprecedented access to Chicagoland associations’ slice of America’s $3 trillion meetings market.

AIMM is for business event pros.
Association, trade group and non-profit planners provide meetings data in AIMM and 

destinations, DMOs and CVBs find opportunities. 

Event Suppliers Meeting Planners
Getting real-time data helps 
me benchmark my event 
performance.

Analyzing relevant metrics 
helps me uncover emerging 
event trends.

Accessing relevant event 
resources allows me to quickly 
develop options for my team.

Connecting with event 
professionals and thought 
leaders helps me grow my 
network.

Getting accurate intelligence 
from association planners 
helps me identify trends.

Viewing key market drivers 
in the events space helps me 
focus my marketing efforts.

Segmenting the market allows 
me to pinpoint qualified 
business opportunities.

Understanding market needs 
helps me to target my business 
to new prospects.

Visibility on where 
meetings are held and 

rotational patterns.

Trends

Focus on when meetings 
take place by vertical 
association segments.

Timing

Clarity on the number of 
meetings per year, event 

attendance and more.

Size

Outlook on lead time in 
planning meetings and 

other key metrics.

Foresight

AIMMForum.org

Whether you plan business events or 
host them, you can maximize outcomes 
with AIMM.

Stop by the Association Forum booth and/or our partners 
booths to learn more about our new programs for 2020!

A MM
Association Industry
Meetings Metrics

Powered by
®

Stop by the Forum 
booth or Choose 

Chicago booth 201 
to learn more!

Internship
Program

Updated Exhibit Hall 
for 2020

Stop by the Forum booth or  
Freeman booth to learn more!

Welcoming 
Environmentwe ®

Powered by

®

WE Research

Turn events data into  
actionable insights  
with AIMM. Visit 
booth 1123.

Stop by the Forum Booth to learn how to 

participate in this historic study!
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716 Agilutions
912 Aimee
1414 Alyeska Resort
1605 America Club Resort
201 American Airlines
718 American Solutions for Business
1308 Americaneagle.com
1022 Aries Charter Transportation Inc
633 Arlington, Texas CVB
1605 Associated Luxury Hotels International (ALHI)
1125 Association Forum Education Hub
1025 Association TV® (WorkerBee.TV)
1213 AT&T Hotel and Conference Center
1419 ATL Airport District CVB
729 Atlanta Convention & Visitors Bureau
1506 Atlanta Marriott Marquis
711 Atlantis Casino Resort Spa
1213 Austin Convention Center
721 Baltimore Convention Center
1506 Baltimore Marriott Waterfront
1022 BenchPrep
1605 Bermuda Tourism Authority
116 Bismarck-Mandan Convention & Visitors Bureau
1022 Blue Man Group
Near 729 BodyWorks
1310 Boise Centre
1403 Boston Convention Marketing Center
1403 Boston Park Plaza
1403 Boston Red Sox
203 Business Events Canada
205 Business Events Toronto
1319 Caesars Entertainment
208 Calgary Convention Centre
1309 Careers In Nonprofits
1022 Carmel Creative
409 Casino Del Sol
1605 Cavallo Point
1219 CE21
423 Celebration Authority
1007 Centerplate - San Diego Convention Center
315 Chattanooga Convention & Visitors Bureau
1022 Chicago Children’s Museum - Corporate Events & Meetings
1506 Chicago Marriott Downtown Magnificent Mile
201 Choose Chicago
522 Cincinnati USA Convention & Visitors Bureau
626 Circa DMC
1023 Clowder
719 Community Brands
913 Convene
1018 Cook & Kocher Insurance Group, Inc,
419 Crowne Plaza Columbus Downtown
630 Crowne Plaza Dallas Downtown
213 Crowne Plaza Hotels and Resorts - IHG
1019 Crowne Plaza Seattle - Downtown
201 CSI DMC
421 Dayton Convention and Visitors Bureau
1506 Denver Marriott Tech Center
203 Destination Canada, Vancouver B.C.
1113 Destination Cleveland

1505 Destination DC
516 Detroit Metro Convention & Visitors Bureau
519 Discover Puerto Rico
722 Discover The Palm Beaches Florida
734 DoubleTree Evansville
522 Duke Energy Convention Center
211 Embassy Suites by Hilton Orlando Lake Buena Vista South
1327 Embassy Suites North Charleston Airport/Convention Center
210 EMPIST
1403 Encore Boston Harbor
313 Enjoy Peoria
707 eShow
220 Eugene, Cascades & Coast - Travel Lane County
734 Evansville CVB
419 Experience Columbus
211 Experience Kissimmee
511 Experience Scottsdale
1209 Explore Asheville
1327 Explore Charleston
1623 Explore St. Louis
1124 Explore Utah Valley
1605 Fairmont Chicago, Millennium Park
1605 Fairmont Scottsdale Princess
302 Fort Lauderdale Marriott Harbor Beach Resort & Spa
302 Fort Lauderdale Marriott Pompano Beach Resort & Spa
1327 Francis Marion Hotel
1406 Galt House Hotel
321 Gather Voices
1506 Gaylord Hotels
1506 Gaylord Opryland Resort & Convention Center
729 Georgia World Congress Center
1617 Giants Enterprises
521 GLC-a marketing communications agency
1605 Grand Geneva Resort
1115 Grand Hyatt New York
1115 Grand Hyatt San Antonio
1007 Grand Hyatt San Diego
1115 Grand Hyatt Washington
631 Grapevine, TX Convention & Visitors Bureau
1403 Greater Boston Convention & Visitors Bureau
302 Greater Fort Lauderdale Convention & Visitors Bureau
730 Greater Green Bay Convention & Visitors Bureau
1420 Greater Miami Convention & Visitors Bureau
1519 Greater Palm Springs Convention & Visitors Bureau
1415 Greater Raleigh Convention & Visitors Bureau
1309 Greensboro Area Convention & Visitors Bureau
306 Greensboro Convention & Visitors Bureau
1007 Hard Rock Hotel San Diego
711 Harrah's Reno
533 HeadShot Experience
1610 Higher Logic
912 HighRoad Solution
626 Hilton Anatole
1414 Hilton Anchorage
729 Hilton Atlanta
1213 Hilton Austin
522 Hilton Cincinnati Netherland Plaza
1322 Hilton Clearwater Beach Resort & Spa
1305 Hilton Hotels

Exhibitor List  |  Hours: 12:30 – 4:30 p.m.

BOOTH EXHIBITOR BOOTH EXHIBITOR

ASSOCIATION 
FORUM

A

G

H

D

E

F
B

F

F

F

F

C

Closing Reception  4:30 - 6 p.m.
American Craft Kitchen & Bar

located in the main lobby 

Exhibit Hall Map
Hours: 12:30-4:30 p.m. 

Get more details in the app!  
#HS19  @AssocForum

MAP KEY

D

C

B

A

E

F

G

ASSOCIATION FORUM

HEADSHOT EXPERIENCE

RELAXATION STATION

THE NEIGHBORHOOD
COMMUNITY 
SERVICE PROJECT

FIRE EXIT

CELEBRATION AUTHORITY

H 2019 SALES OFFICE

Trade Show Extras!

Celebration Authority
• Stop by for a custom  
   water bottle!

Headshot Experience 
• Get your new  
   headshot taken!

Relaxation Station
• Recharge with a  
   relaxing massage!

Trade Show Education!

Education Hub

Impact Zone: How is your organization 
delivering on its social impact goals?  

Organization Zone: What new  
objectives do you want to launch to help 
your organization remain competitive? 

Career Zone: Ready to launch your  
career? Here you'll explore your  
potential career trajectory. 

1

2

3

4

3

2

4

1

E
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1506 Renaissance Nashville Hotel
1321 Renaissance Schaumburg Hotel & Convention Center
1623 Renaissance St. Louis Airport Hotel
711 Reno-Sparks Convention & Visitors Authority
211 Reunion Resort & Golf Club
1505 Ronald Reagan Building and International Trade Center
715 Rosen Hotels & Resorts
1403 Royal Sonesta Boston
721 Royal Sonesta Harbor Court Baltimore
413 Saddlebrook Resort
1322 Safety Harbor Resort & Spa
1506 San Diego Marriott Gaslamp Quarter
1007 San Diego Tourism Authority
1506 San Francisco Marriott Marquis
1617 San Francisco Travel Association
1613 San Jose Marriott
519 San Juan Marriott Resort & Stellaris Casino
1617 San Mateo County - Silicon Valley Convention & Visitors Bureau
616 Sandestin Golf & Beach Resort
1406 Seelbach Hilton
729 Sheraton Atlanta Hotel
1506 Sheraton Centre Toronto Hotel
1421 Sheraton Gateway Los Angeles Hotel
1506 Sheraton Grand Nashville Downtown
412 Sheraton Memphis Downtown
1506 Sheraton New York Times Square
1612 Sheraton Norfolk Waterside Hotel
1322 Sheraton Sand Key Resort
209 Showcare Event Solutions
616 Silverado Resort and Spa
222 Skirvin Hilton
100 SmartSource Computer & AV Rentals
612 Smith & Wollensky Restaurant Group
718 SmithBucklin
718 SmithBucklin PROMO
309 Snowmass Tourism Office
616 Sonesta Fort Lauderdale Beach
619 Source4
221 St. Charles Business Alliance/DMO
616 Swissôtel Chicago
721 Synchronicities
406 Talking Stick Resort
616 Teneo Hospitality Group
722 The Breakers
1322 The Don Cesar
1617 The Hilton Hotels of San Francisco Union Square
1617 The Hilton's of San Francisco Union Square
1421 The L.A. Grand Hotel Downtown
1605 The Langham, Chicago
1118 The Launch! Group
1022 The Neighborhood
412 The Peabody Memphis
1227 The PROMO CORP
721 The RK Group
406 The Scottsdale Plaza Resort
522 The Summit A Dolce Hotel
1322 The Vinoy Renaissance Resort & Golf Club
117 The Westin Huntsville
1402 The Westin Indianapolis
1506 The Westin Irving Convention Center at Las Colinas
627 The Westin New Orleans Canal Place
1506 The Westin New York at Times Square
1506 The Westin San Diego Gaslamp Quarter
1617 The Westin St. Francis San Francisco on Union Square
1605 The Wigwam
1605 The Woodlands Resort & Spa

209 Tourisme Montreal
623 Transportation Management Services
510 Travel Portland
1317 Tropicana Las Vegas - a DoubleTree by Hilton
715 Universal Orlando Resort
520 Valley Expo Displays INC
107 Vancouver Convention & Visitors Bureau
1617 Viceroy Hotel Group
317 Visit Albuquerque
1505 Visit Alexandria
721 Visit Anaheim
1414 Visit Anchorage
1312 Visit Aurora
1213 Visit Austin
721 Visit Baltimore
1601 Visit Charlotte
1606 Visit Denver, The Convention & Visitors Bureau
311 Visit Duluth
734 Visit Evansville
1217 Visit Fort Worth
635 VISIT FRISCO (TX)
1305 Visit Houston
1402 Visit Indy
1211 Visit Jacksonville
1413 Visit KC
531 VISIT Lake Geneva
512 Visit Milwaukee
1617 Visit Oakland
1416 Visit Omaha
715 Visit Orlando
1122 Visit Park City, Utah
405 Visit Phoenix
1415 Visit Raleigh
1617 Visit Sacramento
1120 Visit Salt Lake
721 Visit San Antonio
1613 Visit San Jose
1019 Visit Seattle
732 Visit South Bend Mishawaka
304 Visit Spokane
1322 Visit St. Petersburg Clearwater
413 Visit Tampa Bay
409 Visit Tucson
617 Visit Virginia Beach
626 VisitDallas
406 VisitFLANDERS
1612 VisitNorfolk
514 VisitPITTSBURGH
117 Von Braun Center
1506 W Hotels of Chicago
1506 Walt Disney World Swan and Dolphin
1403 Westin Boston Waterfront
1506 Westin Galleria & Westin Oaks
409 Westin La Paloma Resort & Spa
1519 Westin Mission Hills Golf Resort and Spa
1025 WorkerBee.TV, Inc.
1506 World Center Marriott
519 Wyndham Grand Rio Mar Beach Resort & Spa
1315 Wynn | Encore Las Vegas
1315 Wynn Las Vegas and Encore
1315 Wynn Resorts

BOOTH EXHIBITOR BOOTH EXHIBITOR
715 Hilton Orlando
1415 Hilton Raleigh North Hills
1613 Hilton San Jose
610 Hilton's of Chicago
1617 Hornblower Cruises & Events / Alcatraz Cruises
1406 Hotel Distil, an Autograph Collection Hotel
1327 Hotel Emeline
406 Hotel Valley Ho
1213 Hotel Van Zandt
1506 Houston Airport Marriott at George Bush Intercontinental
1022 HR Source
1113 Huntington Convention Center of Cleveland
117 Huntsville/Madison County Convention & Visitors Bureau
1122 Hyatt Centric
1115 Hyatt Hotels & Resorts
1115 Hyatt Regency Atlanta
1115 Hyatt Regency Baltimore Inner Harbor
1115 Hyatt Regency Chicago
1113 Hyatt Regency Cleveland
1115 Hyatt Regency Denver
631 Hyatt Regency DFW
1402 Hyatt Regency Indianapolis
1406 Hyatt Regency Louisville
1115 Hyatt Regency Miami
415 Hyatt Regency Minneapolis
1115 Hyatt Regency Orlando
1115 Hyatt Regency San Antonio
1321 Hyatt Regency Schaumburg
1115 Hyatt Regency St. Louis at The Arch
1115 Hyatt Regency Tyson's Corner
1115 Hyatt Sales Force
1402 Indiana Convention Center & Lucas Oil Stadium
1209 Inn on Biltmore Estate & Village Hotel on Biltmore Estate
1331 InnerWorkings, Inc.
1322 Innisbrook Golf & Spa Resort
1421 InterContinental Los Angeles Downtown
314 Interpro Translation Solutions, Inc
1506 JW Los Angeles LA LIVE; Ritz-Carlton Los Angeles
1213 JW Marriott Austin/Austin Marriott Downtown
1506 JW Marriott Indianapolis - Marriott IndyPlace
1506 JW Marriott Miami Turnberry Resort & Spa
409 JW Marriott Starr Pass Resort & Spa
413 JW Marriott Tampa Water Street/Tampa Marriott Water Street
416 Keppler Speakers
616 Kimpton EPIC Miami
1421 L.A. Grand Hotel
912 Larissa
1316 Las Vegas Convention & Visitors Authority
1022 Lip Smacking Foodie Tours
1022 Live Nation Special Events
1422 Long Beach Convention and Visitors Bureau
1421 Los Angeles Tourism & Convention Board
1406 Louisville Marriott Downtown
1406 Louisville Tourism
115 Loyola University Chicago
1225 Madgex
715 Mango's Tropical Cafe Orlando
1403 Marriott Boston
1305 Marriott Hotels
1403 Marriott Hotels of Boston’s Back Bay
1402 Marriott INDYplace
729 Marriott International
1007 Marriott Marquis San Diego Marina
1421 Mayfair Los Angeles Hotel
1321 Meet Chicago Northwest
415 Meet Minneapolis

312 MeetingHealthy
1123 Meetings Database Institute
319 memberplanet
412 Memphis Tourism
412 Memphis Travel
1113 Metropolitan at The 9
1314 MGM Resorts International
1021 Mimeo
415 Minneapolis Marriott City Center
1122 Montage Hotels
1412 Monterey County Convention and Visitors Bureau
405 Mountain Shadows
215 MultiView Inc.
410 Music City Center
415 Mystic Lake Casino Hotel
408 Nashville Convention and Visitors Corporation
410 Nashville Music City Center
627 National WW2 Museum
622 Naylor Association Solutions
627 New Orleans & Company
627 New Orleans Ernest N. Morial Convention Center
627 New Orleans Marriott/ Sheraton New Orleans
1506 New York Marriott Marquis Hotel
709 Northern Kentucky Convention and Visitors Bureau
711 Nugget Resort
523 NYC & Company
222 Oklahoma City Convention and Visitors Bureau
1123 OLC Education & Conference Center
734 Old National Events Plaza
729 Omni Atlanta Hotel at CNN Center
1213 Omni Barton Creek Resort & Spa
626 Omni Dallas Hotel
1209 Omni Grove Park Inn
1406 Omni Louisville
1605 One Ocean Resort & Spa
1411 OpenWater
715 Orange County Convention Center
510 Oregon Convention Center
313 PACVB
1617 Palace Hotel
209 Palais Des Congres De Montreal
722 Palm Beach County Convention Center
1519 Palm Springs Convention Center
107 Pan Pacific Vancouver
1605 Paradise Point
1517 Pasadena Convention and Visitors Bureau
625 PCMA
418 Pennsylvania Convention Center
711 Peppermill Resort Spa Casino
418 Philadelphia Convention & Visitors Bureau
418 Philadelphia Marriott Downtown
1022 Pinstripes CHICAGO
513 PMSI PROMOS INC
1605 Ponte Vedra Inn & Club
1223 Porte Brown, LLC.
1506 Portland Marriott Downtown Waterfront
510 Portland Marriott on the Waterfront
1329 Potawatomi Hotel & Casino
513 Professional Marketing Services, Inc.
1022 PropFuel
1418 ProTech Associates Inc
207 Quebec City Business Destination
730 Radisson Hotel and Conference Center
616 Red Rock Casino Resort & Spa
1519 Renaissance Esmeralda Resort & Spa, Indian Wells
415 Renaissance Minneapolis Hotel, The Depot

BOOTH EXHIBITOR                BOOTH EXHIBITOR
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Thank You to Our Holiday Showcase Partners!

CEOnly® Summit Partners

Title Partner Supporting Partners Experience Partner

Experience Partners

CEOnly® Reception Partner

Corporate Social Responsibility Partners

Opening Reception  
Partner

Closing Reception Partner

Brunch Partner Brunch Keynote  
Partner

Education Partners

HOLIDAYSHOWCASE®

Ready to Launch

Produced by

Brunch Experience Partners

Title Partner Supporting Partner

®

4
FORTY

UNDER

Award Winners
Association Forum and USAE weekly newspaper are pleased to congratulate the association  
community’s 40 most accomplished professionals under the age of 40 for 2019. These association 
and nonprofit professionals demonstrate high potential for success in leadership roles and exhibit a 
strong commitment to the association management and nonprofit industries.

Meet the  
2019 Forty Under 40® Award recipients  

here at Holiday Showcase!

®

Premier Sponsors: Title Sponsors:

Meet the 2019
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S'Neta Benefield  
Director, State Association  
Management & Membership 
National Association of  
Professional Insurance Agents

What is your biggest professional goal  
for the coming year?

Rolling out a board and executive train-
ing/operation model for association 
components (affiliates) to further drive the 
mission of the organization as a whole.

How do you see the association industry 
evolving over the next 5-10 years?

Global based.

What is your favorite book, movie or 
podcast?

Daring To Lead, A Reliable Wife or The 
Rising Sun.

Jillian Rose Bernas, MPP, MEd 
International Relations Manager  
American Association of  
Neurological Surgeons
What is your biggest professional goal  
for the coming year?

In the coming year, I plan to identify 
projects where I can learn new skills and 
develop competencies that will lead to a 
leadership position in the future.

How do you see the association industry 
evolving over the next 5-10 years?

In general, I am hopeful associations will 
get better at data collection and analysis 
to guide their leaders when making deci-
sions. Among medical associations, I see 
a growing interest in working to increase 
the number of surgeons in certain regions 
of the world by sharing online and physi-
cal resources.  

What are you looking forward to the  
most over the next year (personally or 
professionally)?

I am most looking forward to being a first-
time mom. My husband Angel and I are 
expecting our first-born in March, 2020. 

Emily Besser   
Manager of Advocacy  
and Practice Affairs  
American Society for Dermatologic 
Surgery Association
What is your biggest professional goal  
for the coming year?

ASDSA has recently introduced a new 
model bill to protect patients in medical 
spas and we have three states pledging 
to run it in the next year. Having any of 
these states pass this bill would be such 
an accomplishment not just for me, but for 
the entire ASDSA team.

How do you see the association industry 
evolving over the next 5-10 years?

I think as Generation Z enters the work-
force, we're going to see employees want-
ing to make meaningful impact.

What is your favorite book, movie or 
podcast?

My favorite book right now is "Being 
Mortal: Medicine and What Matters in the 
End" by Atul Gawande.

Karin Best  
Director   
American Osteopathic Association
How do you see the association industry 
evolving over the next 5-10 years?

I think the association industry is going 
to look drastically different in the next ten 
years. We really need to evaluate how 
we communicate and involve our mem-
bers in our events. Online networking and 
events will be even more important than 
ever.

On a Sunday morning, you can usually 
find me…

Making pancakes and playing superhero 
with my son and daughter. 

FORUM interviewed each of this year’s recipients to learn more about them,  
their personal and professional goals and their unique insights into the industry. 

What is your favorite book, movie or  
podcast?

Right now, I am obsessed with the NPR 
podcast "How I Built This with Guy Raz.” It 
is so inspiring to hear the story about suc-
cessful entrepreneurs that were able to think 
out of the box and change the shape of an 
industry. I hope I can be a role model like 
this in the association industry.

Abigail Booth, MPA, CNP  
Executive Director  
ACES: The Society for Editing
What is your biggest professional goal  
for the coming year?

My organization is transitioning from being 
solely volunteer-operated to being staff-
operated and we are currently working on 
expanding our team. My goal is to build a 
team and establish a positive and sustain-
able work culture that will continue within 
ACES for years to come.

How do you see the association industry 
evolving over the next 5-10 years? 

I think we will see associations continue to 
find smarter ways to work. I think the work-
from-home trend will continue to grow and 
help associations find new innovative ways 
to accomplish their goals.

What are you looking forward to the  
most over the next year (personally or  
professionally)?

I am definitely most excited to see the staff 
at my organization grow!

Kellie Braband 
Account Executive  
Bostrom
What is your biggest professional goal  
for the coming year?

In 2020, I plan to prioritize attending more 
courses/events that center on diversity, eq-
uity and inclusion training. Creating environ-
ments that are welcoming and inclusive is 
a passion of mine, and my goal is to grow 
that passion by expanding my network, 
experiences and professional development 
opportunities.

How do you see the association industry 
evolving over the next 5-10 years?

As much of the workforce trends toward 
more flexibility with telecommuting and self-
employment, I see the need for meaningful 
connection with a professional association 
becoming increasingly important. I think we 
will see association members crave more 
ways to be virtually connected to their pro-
fessional associations.

On a Sunday morning, you can usually  
find me…

Relaxing at home with a full pot of coffee.

Stefan Ryan Bradham, CAE 
Senior Director, Marketing  
and Communications  
American Health Lawyers  
Association
What is your biggest professional goal  
for the coming year?

Rebranding AHLA. We have gone through 
many changes in the last couple of years, 
culminating in 2020: Forming a marketing 
department, governance overhaul, dues 
model restructuring, potential name change, 
new products/offerings, website migration 
and relaunch, and streamlining all member 
facing forms. It’s time to reintroduce our-
selves to the health law community!

How do you see the association industry 
evolving over the next 5-10 years?

Leveraging technology that is now accessi-
ble and affordable to the association sector 
will be transformative in the industry. From 
a marketing perspective, this technology will 
tailor every experience which a member has 
with an association and make it personal, 
truly one-to-one marketing but at mass mar-
keting efficiencies and costs.

What are you looking forward to the  
most over the next year (personally or  
professionally)?

Personally, I’m looking forward to planning 
a trip to Antarctica for 2020-21. Due to 
work and personal travel over the last eight 
years, I’ve been fortunate to visit six out of 
the seven continents. Although I have many 
more countries left, it’s time to check off the 
last continent next!
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Jennifer Brydges   
Account Executive   
AMPED Association Management
On a Sunday morning, you can usually  
find me…

Sunday mornings are glorious and made 
for drinking coffee, planning a Target run 
with my 4-year-old, watching the Food 
Network and catching up with my hus-
band.

What is your favorite book, movie or 
podcast?

I have to admit that I'm slightly addicted 
to true crime podcasts. Crime Junkie is my 
absolute favorite partially because they 
are amazing storytellers but also because 
they are really interested in helping to 
solve the unsolved.

What are you looking forward to the  
most over the next year (personally or 
professionally)?

I'm looking forward to developing new 
partnerships and programs for my clients 
and streamlining organizational process-
es. I'm lucky to have clients who are ex-
cited to grow and understand the need for 
streamlining and, I'm grateful to work with 
a super talented team who are always up 
to tackling new challenges together!

Angie Claypool, CAE 
Senior Manager, Chapter Relations  
Healthcare Information and  
Management Systems Society
What is your biggest professional goal  
for the coming year?

HIMSS local volunteers are making huge 
strides in improving the health ecosystem 
in their regions. I am beyond excited to 
take our chapter engagement initiative 
to a new level and enhance the support 
HIMSS provides its chapters. Our team is 
full of amazing ideas that we are eager to 
implement.

On a Sunday morning, you can usually 
find me…

Spending time with my family. Either at 
the pool or on a hike. If I could spend all 
my free time outside, I absolutely would. 
I love getting exercise with my dog and 
then spoiling it with ice cream after.

What are you looking forward to the  
most over the next year (personally or 
professionally)?

I just moved to a new city (from Chicago 
to Dallas). I am looking forward to explor-
ing, trying new restaurants, meeting new 
people, experiencing the town’s festivals 
and activities, and connecting locally with 
volunteers. While I’m excited for the ad-
venture, I will also miss my Midwest family 
and Chicago-based coworkers.

Sean Dolan, CAE   
Director of Business Operations & 
Deputy General Counsel  
Association for Supply  
Chain Management
How do you see the association industry 
evolving over the next 5-10 years?

The association industry will continue to 
leverage rapidly developing technology 
to connect new and diverse memberships 
in previously impossible ways. Traditional 
silos, such as geography and language, 
will crumble to afford the association 
industry even greater reach and influence.

On a Sunday morning, you can usually 
find me…

At a Chicago park with my wife and two 
young daughters.

What are you looking forward to the  
most over the next year (personally or 
professionally)?

My growing business operations role 
excites me professionally. I have recently 
worked on large international partnerships 
that should begin paying significant divi-
dends over the next year. These partner-
ships have the opportunity to meaningfully 
impact our membership and industry, to 
which I am greatly looking forward.

Strategic Partners

AF Foundation Strategic Partners

Thank You to Our Association Forum Partners!

Year Round Partners

Thank You to Our AIMM, Healthcare Collaborative  
and Association Forum Foundation Partners!

Association Industry Meeting Metrics (AIMM) Partners

Title Partner Supporting PartnersFounding Partners

Healthcare Collaborative Partners

PMS 259
90% Black
RGB  148   103   155
#95679B
Baskerville
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Kimberly Eskew, MBA, CAE  
Executive Director   
SmithBucklin
How do you see the association industry 
evolving over the next 5-10 years?

I have seen a real change in the way mem-
bers interact with our organizations. In the 
past, you could count on member loyalty 
and the general expectation that one should 
be part of their professional society. Now, 
as an association, you must justify and 
prove the value you add to your member’s 
personal and professional growth. I see this 
idea of allowing members to customize their 
membership experience, allowing them to 
determine where they place value, becom-
ing the norm. 

What is your favorite book, movie or  
podcast?

Right now, my favorite book series is Harry 
Potter. I am reading the series aloud with 
my daughter and I love this special time we 
have together.

What are you looking forward to the  
most over the next year (personally or  
professionally)?

My husband and I love to travel. This next 
year we have a few vacations planned, one 
to Arizona and one to Europe. 

Ethan Gray, CAE  
Associate Division Director  
Talley Management Group
What is your biggest professional goal  
for the coming year?

To develop innovation and profitability 
plans for individual clients to further both 
organizational missions and corporate 
goals--marrying the future of our AMC to 
client-partner success.

How do you see the association industry 
evolving over the next 5-10 years?

I see more global infrastructure; an expan-
sion of the association model into countries 
that have yet to adopt it and an increase in 
international footprints and affiliations.

What are you looking forward to the  
most over the next year (personally or  
professionally)?

Building an Association Management 

curriculum in concert with the Mid-Atlantic 
Society of Association Executives and a 
University partner.

Kamilah Greene 
Senior Director, Annual Meeting  
American College of Rheumatology
How do you see the association industry 
evolving over the next 5-10 years?

Associations must enter the big data eco-
system! Data will be essential for driving as-
sociation business decisions. From predictive 
recommendations of your products/service 
to your members, inventory management, 
to segmented marketing based on member 
demographics, and personalized content 
based on personas will have direct impact 
on bottom line.

On a Sunday morning, you can usually  
find me…

After a near death CrossFit WOD, you can 
typically find me walking down the aisles of 
Target with a tall vanilla sweet cream cold 
brew in hand.

What is your favorite book, movie or  
podcast?

Podcast: Up and Vanished. Totally riveting!

Emily Harris, MBA  
Marketing Manager  
Association of Nutrition &  
Foodservice Professionals

What is your biggest professional goal  
for the coming year?

I am very grateful to have accomplished the 
goal of receiving a Forty Under 40 award. 
In addition, I am currently studying to take 
the CAE exam. Fingers crossed!

What is your favorite book, movie or  
podcast?

I’m not sure that I could pick just one fa-
vorite movie. It would have to be between 
The Breakfast Club, West Side Story, or The 
Departed. All very different, but nevertheless 
great movies!

What are you looking forward to the  
most over the next year (personally or  
professionally)?

I am looking forward to celebrating my first 
year of marriage to my husband, Justin, 

welcoming a new niece or nephew to my 
family this fall, and meeting and engag-
ing with my fellow Forty Under 40 award 
recipients!

Alanna Kaiser, MPH   
Manager, Education  
Society of Surgical Oncology
What is your biggest professional goal  
for the coming year?

After completing my Master’s program 
and finalizing re-accreditation for my 
organization, I am looking forward to 
moving up to the next stage of my career 
this coming year.

How do you see the association industry 
evolving over the next 5-10 years?

Technology is advancing so quickly that 
I can barely keep track. I anticipate that 
remote working solutions, eLearning, and 
VR or Augmented Reality will have a very 
impactful effect on the association indus-
try.

What are you looking forward to the  
most over the next year (personally or 
professionally)?

My husband and I just bought a historic 
1894 house, so we are working on fixing 
it up and remodeling a few rooms. I'm 
really 

excited to get to work and can't wait to 
see the finished product.

Stephen Legault, MSW  
Director of Knowledge,  
Learning & Assessment 
American College of Osteopathic 
Family Physicians

What is your biggest professional goal  
for the coming year?

My biggest goal for 2020 is obtaining 
my CAE. I’m about 10 credits short of the 
necessary 100 to apply, so my intention 
is to have everything set to take the test in 
May 2020.

How do you see the association industry 
evolving over the next 5-10 years?

As the quality of virtual experiences 
improve in gaming and social media, this 
will eventually impact delivery of content 

from associations. It will be important for 
associations to get in front of these oppor-
tunities and embrace these new channels 
by providing relevant and quality content 
for VR.

What is your favorite book, movie or 
podcast?

I’m partial towards the 538 politics pod-
cast, I really enjoy their data-driven com-
mentary. When I’m looking for something 
lighter, but equally interesting, I turn to 
99% Invisible for stories of all the things 
surrounding us that we don’t necessarily 
see or think about on a daily basis.

Matt Mantione, CAE 
Vice President of Membership 
Transportation Intermediaries  
Association
What is your biggest professional goal  
for the coming year?

Well this is not a sprint, but a marathon. 
So, for me, it’s bringing my A game to 
the staff, the organization and members 
I serve each day. When—not if—we are 
successful as an organization by ac-
complishing our strategic implementation 
goals together, while positively influencing 
our membership, then I would say we are 
successful and achieved our goal.

How do you see the association industry 
evolving over the next 5-10 years?

It looks outstanding because associations 
make the world better! But we cannot stop 
being strategic or innovative. We must 
continue to find new, more and different 
ways to engage members and provide 
relevant value within all that we do—
whether that’s at an event, a conference 
or interpersonal communications we have 
daily. Exploring and creating solutions 
that are tailored to build relevant value, 
that result in an emotional attachment to 
the organization, will be critical with all 
the noise, competition and (free) available 
information out there.

What is your favorite book, movie or 
podcast?

Good to Great by Jim Collins.
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Christina Martin, PharmD, MS  
Director, New Practitioners Forum  
American Society of Health-System 
Pharmacists
What is your biggest professional goal  
for the coming year?

My biggest professional goal for the upcom-
ing year is to sit for—and pass—the CAE 
exam.

How do you see the association industry 
evolving over the next 5-10 years?

It has been amazing to be part of our soci-
etal change these last 10 years that includes 
rapid expansion of tech, shifting workforce 
compositions, and finding/showing value 
in our work. I see a continued growth in the 
availability and use of tech, a redefinition 
of how we work in our associations, and 
discovering new WHYs for our members 
and partners. Millennials, Gen Z, and the 
emerging Gen Alpha constituents are big on 
finding community and purpose—and I see 
our industry redefining and refining how we 
align with cause-minded individuals.

What are you looking forward to the  
most over the next year (personally or pro-
fessionally)?

Professionally, I am looking forward to serv-
ing with my peers on the ASAE Young Pro-
fessionals Advisory Committee. Personally, 
I am working on my yoga teacher training 
certification (RYT-200) and enjoy applying 
my new yoga knowledge through practice 
and conversations.

Jennifer Martin, MBA  
Executive Director   
New York School  
Nutrition Association
What is your biggest professional goal  
for the coming year?

We just passed new bylaws this year, which 
includes a new governance structure.  As 
this was in the works for several years now, 
my goal is to have a smooth transition as 
we bring in future leaders to fill the newly 
created positions.

How do you see the association industry 
evolving over the next 5-10 years?

The member demographics are changing 
and with that comes a change in values and 

perceived membership benefits. It will be 
more important than ever for associations to 
emphasize how significant advocacy and 
networking really is. Many people do not 
realize that when things happen it is usually 
due to associations working and lobbying 
behind the scenes.

On a Sunday morning, you can usually  
find me…

Making breakfast for my family, then going 
for a walk with my two-year old son.

Adriann Murawski  
Director of Government Affairs 
(Cook County)  
National Association of REALTORS
What is your biggest professional goal  
for the coming year?

My professional goal is to expand my con-
tact list of elected officials. I would like to 
have cell phone numbers for lawmakers in 
the Chicago and Cook County area.

On a Sunday morning, you can usually  
find me…

Drinking green tea and watching CBS  
Sunday Morning.

What is your favorite book, movie or  
podcast?

“Game Changers” by Dave Asprey. I read 
this book earlier this year and learned about 
getting rejected. I started seeking rejection 
and to my surprise I end up getting what I'm 
asking for. Assumed rejection can be very 
self-limiting.

Delia Murphy, PMP 
Account Executive  
Kellen Company
What is your biggest professional goal  
for the coming year?

The National Pasta Association is beginning 
a new strategic plan in 2020. As executive 
director, my goal is to effectively imple-
ment the plan moving forward to strengthen 
NPA's mission and vital role in our industry.

How do you see the association industry 
evolving over the next 5-10 years?

With new technologies developing every 
day, I see the association industry evolving 
and expanding to provide more opportuni-

ties for community, education and connec-
tions. Associations will need to continue 
to innovate to provide value and exclusive 
benefits for their membership.

What is your favorite book, movie or  
podcast?

This is such a hard question! I have 
several favorite books, but I just re-read 
All the Light We Cannot See by Anthony 
Doerr and really enjoyed it.

Sarah Murphy, CAE, MNA  
Manager, Membership  
Development  
Academy of General Dentistry
What is your biggest professional goal  
for the coming year?

I graduated with a Master of Nonprofit 
Administration degree from North Park 
University in December 2018, so my goal 
for this year is to use the skills I learned 
in this program to grow membership and 
improve my organization—and to enjoy 
some free time now that I'm not writing 
papers and going to class every day!

How do you see the association industry 
evolving over the next 5-10 years?

The association industry has evolved so 
much in the last 10 years. With the cur-
rent generational shift, now is the time 
for associations to utilize new, innovative 
technologies to help members learn new 
skills and network with each other. I'm 
excited to see where the industry will be 
in the next 10 years!

On a Sunday morning, you can usually 
find me…

At the farmers market or on the couch with  
a magazine and a big cup of coffee!

Patrick Murray   
Senior Specialist, Marketing  
and Communications  
American Hospital Association
What is your biggest professional goal  
for the coming year?

Become a master at marketing automa-
tion. I want to integrate our marketing 
platform with our website and produce 
better-segmented and better-personalized 
campaigns.

How do you see the association industry 
evolving over the next 5-10 years?

The demographic shift that we've been in 
the middle of for a while now will finally 
be complete. Associations will have to 
adjust their business model to better meet 
the professional needs of Millennials and 
adapt to the next major technological 
change.

On a Sunday morning, you can usually 
find me…

Taking a long stroll through the neighbor-
hood with my son Nolan and my dog 
Beezy.

Alexa Newman 
Portfolio Director, Event Services 
SmithBucklin
On a Sunday morning, you can usually 
find me…

At yoga. The rest of my morning is season-
dependent. When it’s nice out I will try to 
do something outdoors like explore a new 
neighborhood or do an al fresco brunch 
with friends or family. When it’s cold out, 
I will hole up with a good book, listen to 
music, make pasta or soup, then prepare 
for my week ahead.

What is your favorite book, movie or 
podcast?

Oh, this is tough. I’ve always gravitated 
toward smaller indie films and coming-of-
age stories. The Perks of Being a Wall-
flower and Juno are two of my favorites in 
this category. One of my most re-watched 
movies is Silver Linings Playbook. But my 
all-time favorite movie would have to be 
Shawshank Redemption.

What are you looking forward to the  
most over the next year (personally or 
professionally)?

Taking more time for self-care and reflec-
tion. I’m planning to explore some of my 
passions and translate them into some 
new hobbies or an opportunity to do more 
volunteer work.
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Hazel Oreluk, MA, CADS   
Research Director  
American Orthopaedic Foot  
& Ankle Society
What is your biggest professional goal  
for the coming year?

Meet and learn from fellow “Forty Under 
40” awardees, attend more Association 
Forum webinars and lectures, hope to take 
the CAE exam in 2020 and keep encourag-
ing women/minorities/young professionals 
to excel in their association careers.

On a Sunday morning, you can usually find 
me…

At church with family, gardening in the 
backyard and making cupcakes in the 
kitchen.

What are you looking forward to the  
most over the next year (personally or pro-
fessionally)?

Having baby #2 in our family (at the hospi-
tal right now about to give birth as I answer 
this), getting my CAE hopefully, giving back 
to Association Forum members and taking a 
vacation with the family.

Alexis Redmond, JD, MA  
Director, Career Management  
Resources  
American Speech-Language- 
Hearing Association
What is your biggest professional goal  
for the coming year?

My biggest professional goal for the coming 
year is passing the December 2019 CAE 
exam.

How do you see the association industry 
evolving over the next 5-10 years?

Over the next 5-10 years, I see a shift in the 
workforce and the work performed by the 
industries we represent. I believe there will 
be a change in office environments and the 
needs of association members.

What is your favorite book, movie or  
podcast?

“Their Eyes Were Watching God” by Zora 
Neale Hurston

Monae Redmond, MBA  
Manager of Member Care  
Chicago Association of REALTORS
What is your biggest professional goal  
for the coming year?

To complete the CAE designation.

How do you see the association industry 
evolving over the next 5-10 years?

I see more diversity within the association 
industry. More companies are realizing how 
important it is that all groups are represent-
ed and included. I am so excited to see this 
industry evolve!

On a Sunday morning, you can usually  
find me…

Reading a book, spending time with my 
family, couponing, cleaning.

Lauren Riley 
Communications Manager  
American Academy of  
Orthopaedic Surgeons
How do you see the association industry 
evolving over the next 5-10 years?

More of a real-time, on-demand type indus-
try that better leverages two-way communi-
cations and big data to improve member 
experiences and relationships. Re-imagining 
how to create, sustain and evaluate mean-
ingful programs to offer current and future 
younger members a reason to believe in a 
time when we are competing with so many 
others for their valuable time and attention.

On a Sunday morning, you can usually  
find me…

Drinking coffee and catching up on the 
week with my husband and our active and 
adorable toddler, Ava.

What are you looking forward to the  
most over the next year (personally or  
professionally)?

Personally, watching my daughter explore 
and discover the world around her is 
fascinating and so fun. Professionally, I'm 
looking forward to all the networking and 
learning that I will be able to participate in 
because of this Forty Under 40 recognition!

Bradley Rysz, CAE, MBA  
Director of Marketing &  
Communications  
Association of Nutrition &  
Foodservice Professionals
What is your biggest professional goal  
for the coming year?

My biggest professional goal for the 
coming year is to continue introducing/
improving benefits for our members that 
enhance the value of their membership. 
This past year, we launched our video 
platform, ANFPtv, which includes educa-
tion, tutorials, conference recaps, and 
more. This year I hope to continue to 
improve the ANFPtv user experience and 
seek out new ideas.

How do you see the association industry 
evolving over the next 5-10 years?

The association industry will evolve over 
the next 5-10 years to focus further on 
member value. Expectations of members 
are growing. They want to know the value 
they receive for their yearly dues. Mem-
bers will demand multiple channels of 
content acquisition, a shift towards video, 
and the ability to easily and immediately 
communicate with their organization (via 
social media, chat, text messaging, etc.).

What are you looking forward to the  
most over the next year (personally or  
professionally)?

Over the next year I look forward to time 
spent with my growing family, challenging 
myself and my organization to provide 
the best value for our members that we 
can, and giving back to the association 
industry through volunteering.

Kathleen Schroeder   
Director of Professional  
Membership  
Association for Supply  
Chain Management
What is your biggest professional goal  
for the coming year?

I am leading a new initiative being 
implemented in 2020 to take our online 
education and engagement to the next 
level—I'm really excited to see how this 
takes shape and supports our profession-
als’ career advancement and their journey 
with ASCM.

How do you see the association industry 
evolving over the next 5-10 years?

The traditional model of joining an as-
sociation, networking at a local event and 
staying a lifelong member is changing. 
Associations need to evolve in giving 
members content, tools and resources 
that they value by saving them time, 
money and giving exclusive access. We 
also need to ensure this value is dynamic 
and fits all demographics to surprise and 
delight them on a regular basis.

What is your favorite book, movie or 
podcast?

“The Power of Moments” by Chip Heath 
and Dan Heath is one of my current favor-
ites. Not only is this book prompting new 
ideas on how to provide my members with 
impactful moments but it's also giving me 
guidance on how I can be a better team 
leader. 
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Kirk Stelsel, CAE 
Director of Communication  
& Public Affairs  
National Precast Concrete  
Associationy
What is your biggest professional goal  
for the coming year?

I was honored to be chosen to join the Indi-
ana Society of Association Executives Board 
of Directors starting Jan. 1, 2020 and am 
looking forward to that experience.

How do you see the association industry 
evolving over the next 5-10 years?

I do believe Millennials and Gen Z will 
calculate ROI from association memberships 
differently than those before them and as-
sociations will need to adapt accordingly.

On a Sunday morning, you can usually find 
me…

Eating breakfast and spending quality time 
with my wife and two children and getting 
ready for church. I love making breakfast 
and watching PBS Kids with our 4-year-old 
boy and getting in some snuggles with our 
infant daughter.

Annie Storey, CAE, MS   
Sr. Manager, Chapter  
and District Relations  
American Academy of Pediatrics
What is your biggest professional goal  
for the coming year?

This year we are launching a concerted 
volunteer orientation effort with our new 
chapter vice presidents.  We reviewed all of 
the information and services that we provide 
chapters this spring and identified what our 
vice presidents need to know before becom-
ing chapter presidents. Our goal is that in 
two years, they are more prepared to lead 
the organization, both from an understand-
ing of non-profits and operations to utiliza-
tion of leadership strengths.

How do you see the association industry 
evolving over the next 5-10 years?

I think we're going to find that while we 
think we want more technology, what we 
really want is more human interaction. 
Associations will need to find ways to 
host members for conversations, trainings 

and networking and bring back the hu-
man component. We love experiences, so 
I think we'll find a trend that matches an 
experience with a professional development 
goal—something that Alexa can't replace.

On a Sunday morning, you can usually find 
me…

Heading out the door with my family. My 
husband and I love to take our girls on ad-
ventures around the Chicago area.

Melissa Swartz, CAE  
Sr. Manager, Volunteer Engagement  
Information Systems Audit and  
Control Association
How do you see the association industry 
evolving over the next 5-10 years?

Professional connections and access to 
education will continue to be important, but 
we'll continue to see an evolution in how 
members choose to network and learn. In 
volunteer management, we're seeing more 
interest in microvolunteerism, flexible en-
gagement, and being mission-driven in how 
their contributions are positively impacting 
the association and its community.

On a Sunday morning, you can usually  
find me…

Sleeping in and then reading or catching 
up on the last week of shows that have col-
lected in my DVR. 

What is your favorite book, movie or  
podcast?

My favorite book as a child was “Matilda” 
by Roald Dahl. I loved the idea of Matilda's 
genius as her superpower, standing up to 
the adult bullies in her life and defending 
the underdog. 

Bridget Terrones  
Senior Manager, Integrated  
Marketing  
Institute of Real Estate Management
How do you see the association industry 
evolving over the next 5-10 years?

We’re at a critical point in time right now 
with the next generation of leaders shying 
away from us. We need to figure out how 
we can better support them moving forward. 
In the future, I see associations focusing 
more on networking rather than being a 

home for resources as we’ve known them 
to be.

On a Sunday morning, you can usually  
find me…

Curled up on my couch in my pajamas 
watching Food Network while drinking a 
cup of coffee.

What is your favorite book, movie or  
podcast?

Michelle Obama’s Becoming is my favor-
ite book that I’ve most recently read. This 
lesson in particular really spoke to me, in 
that we only need to prove to ourselves 
that we are capable, not anyone else: 
“My only thought, in the moment, was 
I’ll show you… And in the end, I hadn’t 
needed to show her anything. I was only 
showing myself.”

Garet Turner, CMP, CAE 
Chief Development Officer  
American Society of Association 
Executives
What is your biggest professional goal  
for the coming year?

Fully implementing a “balanced score-
card” method for the management of 
multiple projects and the management of 
staff achievements.

How do you see the association industry 
evolving over the next 5-10 years?

I think more associations will be involved 
in communicating the value of their indus-
try to the general public and exploring 
new partnerships that raise the visibility of 
their work.

What is your favorite book, movie or  
podcast?

Favorite movie series is Lethal Weapon. 
Favorite podcast is Steve Forbes’ “What’s 
Ahead”.

Steve Van Hout  
Executive Director  
American Academy of  
Sleep Medicine
What is your biggest professional goal  
for the coming year?

I have many professional goals in the next 
year: 1) obtain my CAE, 2) become a bet-
ter boss, 3) develop the staff and board 
of directors, 4) implement a new strategic 
plan, and 5) improve my emotional intel-
ligence.

How do you see the association industry 
evolving over the next 5-10 years?

Artificial intelligence has the ability to 
greatly disrupt industries, and associations 
will be expected to provide direction. 
Associations that have been preparing for 
this disruption will be able to attract more 
members.

What are you looking forward to the  
most over the next year (personally or  
professionally)?

I am looking forward to another year 
under my belt in my quest to obtain an 
MBA.  If all goes well, I should complete 
the program in 2021.
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Jessica Weglarz, MBA   
Director of Operations   
National Association for  
Healthcare Quality
What is your biggest professional goal  
for the coming year?

My biggest professional development goal 
for the coming year is to develop a career 
development program for my organization. 
I want to build a program where staff have 
an understanding of how they can grow 
with the association, and have proactive 
input on where/how they would  like to see 
their career develop with us.

On a Sunday morning, you can usually find 
me…

Spending time with my family! My husband 
and I have 3 little girls ages 5, 2 and a 
newborn. 

What is your favorite book, movie or pod-
cast?

My most recent favorite book is "Girl, Stop 
Apologizing" by Rachel Hollis. It is an em-
powering book that encourages women to 
stop apologizing for who they are and what 
they want, and to go out and achieve their 
dreams.

James Weinland, CAE 
Director, Membership Services  
MCI USA
What is your biggest professional goal  
for the coming year?

Building my membership team at MCI Chi-
cago.

How do you see the association industry 
evolving over the next 5-10 years?

As trust in the internet declines, associa-
tions will find renewed value in their ability 
to serve the public as a verified source of 
information, vetted / ethical members, and 
position statements.

On a Sunday morning, you can usually find 
me…

Doing laundry and watching the  
Cleveland Browns.

Sara Wood, MBA, CAE   
Account Executive  
MSP, Inc.
What is your biggest professional goal  
for the coming year?

I really want to take a deep dive into 
organizational development. I am eternally 
fascinated with how the entire ecosystem of 
association management fits together, and 
I want to explore that more in the coming 
year.

How do you see the association industry 
evolving over the next 5-10 years?

The way people work is changing, and 
the way that people want to interact with 
organizations is changing. Our traditional 
models of how we deliver value have to be 
given a critical look if we are going to stay 
competitive with the for-profit market. Asso-
ciations that are accessible, continue to dif-
ferentiate themselves, and create a space to 
continually disrupt will thrive into the future.

On a Sunday morning, you can usually find 
me…

Singing barbershop music with my chorus, 
finding a good brunch place, or playing 
golf.

The following Forty Under 40 Award  
recipient was unavailable for comment:

Jonathan Paine, CAE 
Executive Director 
SmithBucklin
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